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Georgia-Pacific’s new Square Perforated Hard- 
board offers both visual and practical advantages: 


NEW SHAPE of perforations provides fresh dec- : 7 a | FRY cs c= Cc) fj cs { A ~~ PA Cc P i - 


orative design for display shelves, racks, panels. 
STRONGER yet LIGHTER for more versatility. 
Panels are only 3/16" thick, but square perforations 
offer same strength as 1/4” round perforated hard- 
board. CUTS SMOOTH AND CLEAN, easy on 
tools; will not split, splinter, crack or delaminate. 
FACTORY SEALED, one coat of paint gives an 
excellent finish. Complete selection of hardware 
for Square Perforated Hardboard is available from 
Georgia-Pacific. 


plywood + lumber + redwood + hardboard + pulp + paper - chemicals 


Dept. DW-961-H, Equitable Bidg., Portland 4, Oregon 
Please send sample and complete information about 
new Square Perforated Hardboard. 


Name __ 
Address__ 


_Zone_______ State 
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- FASHION CHRISTMAS TREE 
ART PANEL 


224i x oO rich ¢ 


MODERN ORNAMENT — 
VACUUM- FORMED PLASTIC 21 





New Low Cost 


Christmas Decor 


--- the greatest values ever! 


Ready for immediate shipment. Order samples now 


for use in planning your Christmas windows, posts, 
main floor—the whole store! 


Write on your letterhead for Catalogue 
FASHION BELL CLUSTER 


ART PANEL =a w...STENSGAARD 

our choice of light Daaseelt: AND ASSOCIATES INC. 

: j 346 N. Justine Street - Chicago 7, Iii. 
OUR 30th YEAR Also—30 Rockefeller Plaza—New York 20, N.Y. 
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Vol. 79 — No. 3 


In this issue 


Christmas 1960 around the world 


Portfolio of outstanding window, exterior and interior Christmas displays of the 


past season a treasure chest of inspiration. 


By Clara Baldwin 


Lo, the Veiled Prophet Cometh! 


Gigantic papier mache figures are the stars of parade put on annually by secretive 


St. Louis businessmen. 


By Jim Kiley 


Here’s the floor plan of a hardware discount store and some excellent display ideas for 


Modern Store Planning 


this difficult merchandise. 


NADI Newsgram By Gabriel M. Valenti 


By Jan Ujlaki 


Projections 


THE DISPLAY DOCTOR diagnoses the split personality of the sofabed 
By Richard Louis 


You'll appreciate this practical approach to solving some of the problems off the 


beaten display path. We expect to make this a regular feature. 


The Retailer Speaks: By E. D. Fisher 


This is the first of four transcripts of the speeches that were so favorably received 
at the breakiast forum at the recent Christmas Market Week. 





ADDITIONAL FEATURES: 
Editor’s Comment and we quote 
The Display Parade Coming Up! 
Display of the Month 
Display on and off the record 42 


Reminiscing 











PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 
407 GILBERT AVE. ¢ GARFIELD 1-2050—1-2051 ¢ CINCINNATI 1, OHIO 


SECOND CLASS POSTAGE PAID AT CINCINNATI, OHIO 


THE COVER 


Our first departure from the custom- 
ary horizontal front cover was prompted 
by this lovely display by Les Blei, dis- 
play director for Nebraska Clothing 
Co., Omaha. The flesh tones of the 
sophisticated D. G. Williams mannequin 
seem to be the only spot of warmth in 
the cold blue and white Christmas set- 
ting — this being exactly the intention 
of the designer. 


OUR NEXT ISSUE 

The annual Special Christmas Issue 
will come your way soon with an ex- 
tension of the portfolio of Christmas 
displays beginning in this issue. In 
addition there will be many diversified 
articles such as Eaton’s 1960 Thanks- 
giving parade, Woodward & Lothrop’s 
Kittenville, and our first trip to Ander- 
son’s, Minneapolis, to hear about the 
gift store’s “Christmas Gifts to Sing 
About.” Our best display sketches 
have been saved for this special issue, 
as well as many other features to help 
you plan for the important season 
ahead... it’s in the mails September 20. 


SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the United 
States and Canada. To foreign countries, $6.00 a 
year. Canadian and foreign orders payable in 
U.S. funds by International money order or New 
York bank draft. Single copies 60 cents. Send 
all subscription orders direct to the publication 
office at Cincinnati. Changes of address must be 
reported at least two weeks in advance of 
effective date, otherwise missed copies cannot be 
supplied. Entered as second class matter Sep- 
tember 20, 1922, at postoffice at Cincinnati, Ohie, 
under act of March 3, 1879. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
Paul T. Knapp, Editor 
R. James Shriver, Advertising Manager 
H. Glenn Reed, Circulation Manager 
Richard Link, Production Manager 


Eastern Office 


Homer Guck, 156 Fifth Ave... New York 
10. N. Y¥. Phone CHelsea 2-3714. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 


Member 


MM) 


National 
Association of 
Display Industries 


Associated Audit 
Business Bureau of 
Publications, Inc. Circulation 


stEO, 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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CLASSIFICATIONS 


Womens Dresses 
Women's Blouses, Sweat- 


ers, Sportsweor 


1 The (961 International 
DISPLAY CONTEST 


DISPLAY WORLD's 13th International 
Display Contest is now underway. Its 
210 awards in 65 merchandise and serv- 
ice categories will continue to provide 
an incentive to still better display 
throughout the world and to reward 
outstanding displaymen with tangible 
evidence of their ability. This recogni- 
Sree nibble | <i tion of meritorious work will benefit the 
ae : - ————ttt—~=t entire profession, and DISPLAY 
ither : ie 4a WORLD views it as one of our 
obligations to the field we serve. 


Women's Coats. Suits 
Furs 

. Bridal Displays 
Millinery 
Lingerie 
Foundation Garments 
Women's Shoes 
Women's Hosiery 
Bags, Gloves, Accessories 

. Cosmetics, Perfumes 
Women's Bathing Suits 
Beoch Weor 
Women s Even ng Wear 
Mother's Day Displays 
Children's and Infants 
Weor 
Teenage Appore!| 
Men's Clothing 
Meres Shirts. Neckwear 
Mens Mats 
Men's Shoes 
Men's. Robes. Pajamas 
Underwear 


Men's Evening Wear 


ey 
s Doy Displays 


All displaymen are invited to partici- 
pate. There are no restrictions. Top 
awards are beautiful gold, silver and 
bronze plaques, and there are gold, sil- 
ver and bronze medals presented in each 


sints Wallpaper 
Watches 


1, Glassware, S 


category. In addition, a gold medal is 
awarded each month for the best dis- 
play entered in the contest during that 
month. 


ny eleladlale Me Cielelok: 
Musica! Instruments 
Phonographs, Records 
Radios, Television Sets 
Office Equipment, Sup 


a No strings are attached! No entry blanks! No slogan- 
ine : writing! Nothing is required but good displays. Read 

the rules carefully and get your entries started today 
... and keep them coming. The more entries submitted, 
the better your chances for international recognition. 


Drugs 

. Groceries 
Condy. Nuts 
Liquor, Bottled Goods 
Hardware, Garden Sup 
plies 

. Auto Showrooms 





Mojor Appliances 


Minor Appliances 

U+ ha’ Service 

Bank, Savings Institution 
Photographic Equipment 
. Travel Displays 

Exhibit Booths 

Fioats 

Spring-Easter Promotions 
Style Show Settings 
Civic, Institutional 
Thanksgiving, Independ- 
ence Day Displays 

lel Tatcl il 2°2-t,be ddelaslehitel 


Christmas Institutional 


. Christmas Merchandisa 


Christmas Interior 
Christmas Exterior 
National Advertisers 
Display Units 


Miscellaneous 


. Any displayman in the world may enter this con- 


test; it is mot necessary to be a subscriber to 
DISPLAY WORLD. 


. All entries must be of displays installed during 


the year 1961, except those 1960 displays received 
after the December 31, 1960, deadline. 


. Entry is by means of one or more unmounted 


black-and-white glossy photographs, preferably & 
x 10 inches in size. As many entries may be made 
as desired. No entries will be returned. 


. Each photograph must be clearly marked on the 


back with the name of the entrant, store, city, and 
contest classification: Example: “John Jones, Dex- 
ter & Sons, Kansas City, Mo. Classification No. 46.” 


. All entries become the property of DISPLAY 


WORLD 


. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 


. Entries may be submitted at any time. All entries 


received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the Month.”” All entries must be received not later 





than December 31, 1961. Entries received after this 
date will be entered automatically in the 1962 
contest. 


. The entry judged best in its classification will re- 


ceive 3 points and a gold medal; second best, 
points and a silver medal; third best, 1 point and 
a bronze medal. The entrant who receives the 
greatest number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a silver plaque; the third greatest total number of 
points, a bronze plaque. 


. Each photograph entered will be eligible for only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of well-known display authori- 
ties. Their decisions will be final. 


. Judging for the monthly “Display of the Month” 


gold medal award will be done by the editorial 
— of DISPLAY WORLD. Their decision will be 
nal 


. In case of a tie, duplicate awards will be made. 





DISPLAY WORLD 


(The International Display Authority) 


CINCINNATI 1, OHIO 


Mail Your Entries to Contest Editor 


DISPLAY WORLD 





C lusts 


by ART R. COHEN C 


*METALLIC FOIL PAPERS & RIBBONS 


Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Blue, Cerise, 
Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua. 
24 ft. x 26” $1.50 roll 100 ft. x 26” $5.50 roll 
300 ft. x 26 $15.00 roll 
*Write for free ro a booklet, including fancy patterns. 

SATIN RIBBONS METALLIC NON-TARNISH 


— Colors) 100 yd. roll 1000 yds. 
1 $ .90 $ 8.00 TINSEL RIBBON 


3—5” 50 yd. $1.75 roll 

5—%” 50 yd. 2.50 roll 

i” rd. 2.00 l] 

50 yd. roll 1000 yds. ren ” ’ oo 
$2.50 $47.50 - 16—2 20 yd. 2.80 roll 
3.75 67.50 ~- W—2%” 20 yd. 4.25 roll 


GIANT BALSAM TREES SANTA SUITS 


[deal for outdoor or indoor use. Heavily branched 2, Suits are full cut, rich Christmas red, extra deep pile 
and easily assembled. Each tree flameproof, A plush with white plush trim. Red floppy hat trimmed 
weatherproof and sunfast. + » ft with white plush band and pom-pom. White plush 
Two-tone - > =a. ’ : belt with brass buckle. Shiny black leather-like leg- 
metallic P —— ; a \ gings trimmed with white plush. Suit is completely 


lined. Large size only. 
pags — De Luxe outfit, complete $55.00 


$ 48.00 $ 72.00 . Standard plush, unlined 24.50 
90.00 135.00 Flannel suit with plush trim 12.50 
110.00 165.00 White wool wig and beard set 3.75 
150.00 225.00 . Saran wig and beard set 10.50 
200.00 300.00 , 100% Nylon wig and beard set 19.50 


METALLIC GOLD OR SILVER 
ROPE AND TASSELS 


Beautiful Metallic Threads give a soft 


GLASS FIBRE CLOTH and luxurious draping effect to these 


tassels and roping. Excellent for tie 
Soft and pliable for puffing and draping. 100% backs on drapes or almost any rich or 
fireproof, 40” wide. In white, light blue, pink, char- unusual dramatic effect. 
treuse, red, blue, yellow, green. 1” Dia. Metallic Rope—Gold or 
10 yd. package... .$3.75 50 yd. package... .$17.50 Silver (48 yds. to hank). .$1.00 yd. 


" Dia. Metallic Rope—Gold or 
Silver (48 yds. to hank) -60 yd. 


SPUN GLASS ANGEL HAIR ” Metallic Tassel—1” Bore— PLASTIC CRYSTAL PRISMS 


‘a hee ves ; Gold or Silver 3.75 ea. 
100% fireproof in White, Light Blue, Pink, Char- ” meal Tass i" vias Full | lez 7 “ors 
treuse, Red. Blue, Yellow. and Green. a etallic Passel— s” Bore— ull round, ideal for tree decorations—elegant effects. 
Gold or Silver 2.75 ea. -_ $3.00 100 
> ) 
White Colors 3” Metallic Rosette—Gold or ag 


2 Ib. box $ 2.50 $ 3.50 Silver 2.50 ea. ” 6.00 per 100 
10 Ib. box 11.50 15.50 * Metallic Rosette—Gold 


(Minimum order of 100) 
or Silver 1.75 ea. 


QUANTITY 
PRICES 


MAIL ORDERS ON REQUEST 


FILLED PROMPTLY 


ren ART R. COHEN CO. 


Heavy plastic bead chain, elegant in appearance, 


ideal for tree trimming. Will enhance any display. 810 PENN AVE 
- © PITTSBURGH, PA. 


Pearl 10 mm ...§ .78 yd. 
Metallic gold "e ' -98 yd. 


(Minimum order — 5 yards) 


























Display 
World 


The International Display Authority 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


Air Brushes 

Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Flooring 


The Bliss SEELINGRILL revolutionizes all con- 
cepis of window trimming. It has been de- 
signed to give maximum use of horizontal 
spave without cluttering the floor. 











Foils 

Glass Sun-fade Tint 
Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Mannequins 

{}] Metal Sheets 

(} Millinery Heads 

[}] Motion Displays 

{] Motion Mechanisms 
Motors 

Mouldings 

Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 

Plywood 
Poles—Extension 

Price Cards—tTickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Screens, Disyjay 
Show Card Colors 


AnonnNnooooooonoooooooooooooooooo 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





OoOoDooooDoOooooUoooG 


(] Signs—Brass—Bronze 

{) Signs—Electric 

[} Sign Printing Machines 

{[}] Sleeve Forms 

{} Spray Paints & Finishes 

{} Store Designing 

{} Store Equipment 

(} Store Fronts 

{) Tackers 

[}) Time Switches 

{) Turntables 

{}] Wall Board 

C) Wigs 

{} Window Lighting 
C) you wish a copy of their catalogue? 
: Do you plan to remodel your store soon? 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


Do 
Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET ° LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 
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This FREE booklet tells how to 
prevent fade damage in your store! 


Would you like to block out up to 95% of the 
sun’s rays that cause fade—without using awnings, 
curtains, drapes and other mechanical devices? This 
free booklet tells how a great new Du Pont product, 
Sun-X Glass Tinting, does it! 

Sun-X Glass Tinting is applied to existing win- 
dows without spray or splatter. Improves the appear- 
ance of your store building—and puts life in your 
window displays. No awnings to crank up or down, 
no curtains or drapes to pull. Sun-X works all day 
long without attention! 


) SUN-X GLASS TINTING 


Manufactured by Du Pont 


Sun-X is available in your choice of 14 colors, 
to give you smart, modern sun protection. Find out 
how Sun-X Glass Tinting will pay for itself in a few 
months by preventing fade damage to merchandise in 
your store! Just mail the no-obligation coupon. 
® Sun-X blocks up to 95% of the sun’s days that 
cause fade! 

® Sun-X eliminates up to 69% of the sun’s heat rays 
—cuts air conditioning costs! 

e Sun-X stops up to 94% of the sun’s rays that cause 
glare! 


AMERICAN GLASS TINTING CORP. 
P. 0. Box 6565 «¢ Houston 5, Texas 


Please send free colored folder on solving sun problems. 


Dept. DA111 


NAME__ 





COMPANY. 








INTERNATIONAL DISTRIBUTORS AMERICAN GLASS TINTING CORPORATION 
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PRESSON CHRISTMAS — 


@ Open designs @ Easy to use 


@ Transfers dry e@ Washable @ Easy to remove "- . x 


Apply to inside of windows, showcases, doors 


@ Decorative snowflake sheet contains 68 white snowflakes, assorted 
geese’ O28 ok ek Si. de On oe ss ee eee eee 


@ Holly Christmas Trees, 70" high, printed in three Christmas colors, ’ x F 


two trees on each sheet. . Ve ee $9.25 per sheet 


@ Pine boughs, 36" high, printed in 3 Christmas colors, two pine * 
boughs on each sheet... s _. $4.40 per sheet Ke 


@ Merry Christmas signs. Printed in three colors, two 66" and two ° 
32" signs on each sheet... . ee pe yee $8.95 per sheet 


Sine, meine AN " 
a | f 
- f/ /, \Y. 





1147 W. OHIO ST. CHICAGO 22, ILL. 


MERRY CHRISTIIAS 








STOPPERS! 


NEW ROTO-POLE 


Revolving 
Display Uprights 
with 
Motorized Bases 





@ Floor-to-ceiling upright revolves at 11r.p.m. 


e@ Perfect for dramatic window displays— 
store interiors—spot, special or seasonal 
promotions. 


Write for complete details! 
Mail coupon today! 


~ ANH ote, be ag Y a a ween a Woaees 
ee ee ee ee ee ae 


Si 


Dou)ie-slotted uprights are available for floor-to-ceiling heights ° | REFLECTOR usnnane Comp. 
fron, 7% ft. to 134% ft. with 12” height variations built into each up- | Dept. DW 

right @ Uprights accommodate all Spacemaster brackets and ‘ 1400 NORTH 25th ag 
accyssories e Easily changed, moved or modified to suit every ; Gentlemen: Please send me your 


req) ,,rement. CURRENT SPACEMASTER CATALOGS. 
REFLECTOR HARDWARE CORP. 


NEW YORK OFFICE MAIN OFFICE, FACTORY PACIFIC COAST OFFICE 
AND SHOWROOM: AND SHOWROOM: AND SHOWROOM: 
225 W. 34th ST. 1400 N. 25th AVE. 851 S. LOS ANGELES ST. 
NEW YORK 1, N.Y. MELROSE PARK, ILL. LOS ANGELES 14, CALIF. 
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BOOK 
ON DISPLAY 


DYNAMIC DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


e 268 Pages 


e More than 600 illustrations 
e Size 9 x 12 inches 


e Cloth bound 


e Now in third edition 
e Contains everything about Display 


—YOU MUST HAVE A COPY 
... to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
...it's a necessity for everyone engaged in display 


or using displays 


PARTIAL LIST 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

Howto Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


PRICE +10 POSTPAID 


immediate Delivery! 


Order Your Copy NOW! 


SEPTEMBER, 


1961 


Endorsed 
by the country’s 
foremost display directors. 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete treatment 
of modern display technique and practice. The student will find it a 
sure guide to display techniques and a real help toward steady 
improvement and perfection in his work. For the experienced and 
professional displayman it is rich in display ideas and an invaluable 
reference work — in fact, a display library in itself. Retailers, both 
large and small, will find it a positive guide to good selling displays. 
The author draws freely on his wide experience to explain each facet 
of retail display and shows by photographs and sketches the practical 
application of display techniques for modern displays that sell. 
Display problems and their solutions are explained in detail. It gives 
display a scientific background to make the medium of display more 
powerful and effective. Study the partial list of contents and you will 
realize that this is a book you MUST have. Its value to you cannot 
be measured by its reasonable cost. 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 


NAME 
STREET 














HE just in lime for (Bitshines! 


CHERUBS 


@36° HIGH... FULL ROUND! 

@ RIGHTS or LEFTS! 

@ LIGHT WEIGHT ... HARD RUBBER 
@ MANY BEAUTIFUL FINISHES 

@ REMOVABLE FROM BASE” 


* May be used flying or standing! 
Hands positioned to hold tree, or 
candellabra, or your own decoration! 


PACIFIC PROMOTIONS 


1360 S. FLOWER LOS ANGELES, 15 




















NATIONAL 


your center for display industry information and assistance A f f () b AT | () N 


. . . headquarters for locating supply sources . . . sponsors 
of June and December Market Weeks yearly ond industry- (} | c p | AY 
wide public relations programs .. . 
e NEXT SPRING SHOW } 
Dec. 10-14, 1961 —New York City N f} lf C | ul | c 
e NEXT CHRISTMAS SHOW 


June 16-20, 1962—New York City 


EXECUTIVE OFFICES: GOVERNOR CLINTON HOTEL, 31st STREET AND SEVENTH AVENUE, NEW YORK 1, N. Y. 
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STRUCTURAL FRAMES 


These frames are laminated of various plies of wood under high pressure. They have no joinings 


and are, therefore, very strong. The width of the face-side is %4” on all shapes and sizes. 


NO. 9 ROUND 


Outside Size 3g" Thick 


i, RR RE ee $ .84 


2 eh Ree eee 
We Oe ois eed 
mee i 
. ge tr Raga 
ye eau es 
WT a 


NO. 10 HALF OVAL 


Outside Size 3g" Thick 


34’’ x 12”’ 
*45"" x 14”’ 
“oy = 16" 
"7 wae 

28°" x 10°’ 

39°" x 10”’ 
*61"" x 14” 
"Fe" « 15" 











NO. 14 HEART SHAPE 


Outside Size 34g" Thick 
18” x 16” 
26” x 24” 


NO. 7 TRIANGLE 
Outside Size 3g" Thick 


15%"" each side $2.65 
234"" each side 
*31%"" each side 


All prices quoted above are per piece. 


1” Thick 


$ 1.72 


2.16 


2.76 


3.20 
3.90 
4.65 
6.60 
12.00 


1” Thick 


$ 4.60 
5.00 
6.40 
7.95 
4.40 
5.10 
6.80 
8.00 


1” Thick 


1” Thick 


$ 5.30 
6.20 
6.60 











NO. 12 SQUARE 
Outside Size 3g" Thick 


14°’ x 14” 
16’" x 16” 
20°’ x 20°’ 
24°" x 24”’ 
28”" x 28°’ 
a sa 
*36"" x 36”’ 
*40"" x 40”’ 


NO. 12 RECTANGLE 


Outside Size 3g" Thick 


*9Q9°"" x 16”’ 
*40" x 20”’ 
“"— Sar 
77 2a 


NO. 5 FANCY SHAPE 


Outside Size Ya" Thick 
a x 22”' 

TT i 

*32"" x 46”’ 

*39"" x 79°’ 


NO. 15 OVAL 


Outside Size 34g" Thick 


12”° x 19°’ 
16"° x 24”’ 
20” x 31”’ 
an" wae 
"eae 
*26"" x 40”’ 
*32"" x 47" 
“wa” x Si” 
*40"" x 67" 


*On orders of large size frames, as indicated (*), of less than $50.00, there 
will be an extra charge of $2.50 for handling. 


1” Thick 


$ 3.80 


4.40 
4.90 
5.10 
5.50 
6.00 
6.30 
6.60 


1” Thick 


$ 5.30 


5.90 
6.60 
8.70 


1” Thick 


$ 6.20 
8.60 
10.40 
18.00 


1” Thick 


Shipments can be made via Railway Express only. 


1% 10 days 30 days Net. 


ALLIED DISPLAY MATERIALS, Inc. + New York 11, N.Y. 


241 West 23rd Street ° Tel. Area Code 212 - ORegon 5-6350 


Terms: F.O.B. Factory New York 


SEPTEMBER, 1961 





Editors Comment 


Don't turn the page yet, but I believe you'll be pleased with our 
extensive coverage given to Christmas window, exterior and interior 
displays in this and the forthcoming issue. This is a rather new 
approach for us and one that should provide you with a multitude of 
ideas you can adapt for the season ahead. 


Realizing that much information can be conveyed by photos alone, 
you will find them reproduced much larger than customarily. However, 
much background information is being provided to make these photos 
understandable and of more practical value. 


Most of the photos were chosen because they successfully forecast 
trends in designs and materials that are prevalent in the lines of 
national display manufacturers this season. In other words, these are 
the displays of pace-setting stores whose custom creations of last 
year established the national patterns for this year and are now within 
the reach of every progressive store. 


In talking with displaymen throughout the country several ideas 
have been gathered on how displaymen augment their display budgets 
without making it so obvious. Your management might approve a few of 
these if presented in the right manner. 


1. Many stores have miniature train rides through some sort of 
fantasyland as part of their Christmas program. Some charge for the 
rides—usually ten cents. Arrange for the profits to revert to display. 


2. Arrange for profits from store refreshment vending machines to 
go to display. 


5. When children have their photos taken on Santa's lap, arrange 
to get the profits from this concession. 


4, Small stores and even some larger ones can arrange to take 
antiques and other merchandise for display use on consignment with 
the commission for any item sold to become display money. 


Oo. When display props, such as decorative panels and screens, are 
sold to store customers, the money should be returned to display. 


6. Arrange to sell old Christmas decorations to store employees 
for their home decorations. 


7. Organizations other than those that deserve free prop loans 
can afford to pay for rentals for dances, etc. They might be interested 
in purchasing some for permanent clubhouse decor. Ask their represen- 
tatives in for a clearance sale. 


some of these suggestions may seem pretty far-fetched—but there 
are display departments with these agreements completely above board 
and with management approval. One store that prefers to remain anonymous 
added $20,000 to its display budget last year from just such sources. 


A mixture of favorable and unfavorable impressions was gained from 
a recent combination business-pleasure trip to Miami with stop-overs 
in Atlanta and Birmingham. (Please turn to page 64) 





Want to create a high-style impres- 


sion with your fashion signs? . - 


Here is a style of studio lettering 
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22 x 28 sign with 5 inch Fashion-Art type made on 
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* . . . . 
fashion-art has been designed to give you an exclusive style of lettering that creates 
an air of quality, character and fashion. Available on an exclusive basis in a range of 
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DISPLAY WORLD 





CAPTURING the nostalgic atmosphere of Christmas 
is the three-dimensional greeting card at top, opposite 
page, that appeared in the window of the Hauber store 
at Nurtingen, West Germany, as designed by Karl 
Heinz Chutgens. The scene was lightly flocked in 
white to create the snowy effect as well as to subdue 
the colors of the foliage and church. 


HUCKLEBERRY HOUND and his pals were the stars, 
along with Santa Claus, in the animated display at the 
bottom, opposite page, that appeared in the corner 
window of Famous-Barr, St. Louis, last Christmas. 
Creating a traditional mood was the fireplace with 
stockings for each of the principals “hung with care.” 
In the interior was a more elaborate animated series 
of miniature scenes. Notice particularly the modern- 
istic and clever trees in the foreground of the photo at 
right center. Two triangles with various size holes in 
them are interlocked at right angles; metallic fringe 
outlines the triangles and ornaments are suspended in 
the holes. Other trees are huge flocked cones to which 
tufts of taffeta are appliqued. Adrian Delsman and his 
staff also spread elegance in the windows of the subur- 
ban Southtown store as shown at top right. Dramatic 
lighting made the most of the elaborate candelabrum 
center piece, the grouping of blouses and the sophis- 
ticated mannequin. 








A VICTORIAN CHRISTMAS was repeated at Neiman-Marcus, Houston, in 1960 
with variations from the highly successful decor of the previous year. Victorian 
wallpaper in shades of red, pink and orange covered the walls and columns. 
Bright red carpet covered the floor. Giant bell jars were filled with hundreds of 
ornaments and lights. A giant old-fashioned tree greeted customers as they 
entered the store. By the elevators was an antique “Grandfather’s Clock” 
which chimed every 15 minutes. “Gas lighted” fixtures on each column were en- 


circled with a wreath of green and red. Emery Gregory is display director. 
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TE REFLECTIVE QUALITIES of mirrored surfaces provided the 
mf lium for the theme “Sterling Lindner sparkles with radiant reflections 
of Christmas” throughout the windows and interior. Display Director 
Peer Shyne draped the entire back of each fashion window with plush 
re& velvet and silhouetted the mannequin in mirrors of silver and white 
fra,mes touched with silver speckled ferns and roses. Lighted candelabra 
stasads flanked the mirror. The proscenium was edged with mirrored 
siljer border with bee lights; snow covered the floor. In the men’s 
dejartment silver knights were adorned with green garland and red 


bayjls next to silver fence post and black fence draped similarly. Acces- 
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sory groups were in red, white and green. The reflective theme was 
shown on main floor ledge displays in the jewel tones of amethysts, 
emeralds, topazes, sapphires and rubies and featured fairies riding in 
gondolas on dream puff clouds with flocked branches to which icicles 
and balls in jewel tones were attached. Mirrored panels with crystal 
candelabrum sconces hung with red balls were on the columns. Cases 
were done in red and green. Two life-size fairies drifted from the ceiling. 
The miracle material was the mirrors in windows and interiors made of 
metalized plastic to obtain a much more “polished” job than possible 


with ordinary metal foils because of wrinkle resistance. 
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A DECIDED TREND is taking place in Christmas windows here 
—that is the blending of fun with merchandise rather than 
separating them into separate displays. This was fostered origin- 
ally by German displaymen such as Herbert Schmeller, Kaufhof 
A. G., Frankfurt, whose examples are probably the best available 
of this sales-producing technique. Several variations are shown. 
At top left, an animated puppet show and two child figures pro- 


vide the setting for toy puppet shows, games and other toys; top 


right, whimsical rag doll lady and peddler’s cart provides humor 
for handbag display similar to linen display at right center; left 
center, another stuffed figure by stove contrasts with draped 
fabrics and fashion mannequin; bottom left, comical shoe cobbler 
attracts attention to shoe display, and, bottom right, contrasts are 
again humorous with fashions and game keeper insuring attention. 
Notice also the realistic appearance of snow-laden trees and 


bushes. 
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ONE OF THE PROBLEMS of using the smaller figures in Nativity 
scenes is that they have a tendency to get lost in a large window 
unless given some special treatment. Lighting emphasis, as shown in 
others on these pages, is one answer. Another answer is shown here, 
as accomplished by George K. Payne and his staff at Woodward & 
Lothrop, Washington, D. C. The scene was placed atop a large pedestal 
covered with natural burlap and further disguised by cherubs, sprayed 
pine cones and other Christmas decoratives. An overhead canopy also 
centralized attention on the grouping. A spotlight hidden in the sus- 
pended stylized stable roof was focused on the central figures. All 
this tended to make the size of the figures an asset instead of a handicap. 


ONE OF A SERIES of eight gift windows at Meier & Frank’s, Salem, Ore., is 
at left center. Display Director A. M. Paulson achieved an elegant setting for 
milady’s boudoir gifts by turning the lady’s lap into a display table tilted 
slightly forward and highlighted. Front drapes were in red velvet with gold 
trim; figures, in rich pink brocades and velvets against a white moire back- 


ground. Note the excellent male three-quarter figure in the men’s wear gift 
window at bottom left, also one of a series. The only suggstion of Christmas is 
achieved by the wrapped gift held by the mannequin wearing sunglasses. Below 
is an interior Christmas trim using 102 nine-foot flocked twig arches to create 
a fairyland setting. These are supplemented by 9 seven-foot trees, 36 large snow 
ball flakes and 5,000 crystal drops. Columns are all in white felt completing the 
white-on-white effect. 
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ALTHOUGH IT is of entirely different merchandise, the display 
below has several similarities to the appliance display at top. For 
instance, both utilize a background of a traditional wintry Christmas 
scene with merchandise in front. Twinkle lights illuminate the stars 
in the bottom display, while they lit the trees at top. However, both 
displays originated on opposite sides of the Atlantic; the ready-to- 
wear display is by G. Mainwaring, for Aertex Shop of Oxford St., 
London. Notice the lighting system: Six unconcealed bullet spots 
are directed primarily on the merchandise as louvered fluorescent 
strips provide general illumination from the ceiling. 


SEPTEMBER, 19:61 
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A TRADITIONAL SCENE in the background sets the stage for this pro- 
motion of electrical gifts in the window of Public Service E. & G. Co., 
Newark, N. J. Twinkle lights are inserted through the painting to light 
the trees and circumference of the window. Lovely gift wraps and mer- 
chandise can’t be overlooked at the window front. Below is the firm’s 
institutional window in which the familiar carolers are arranged in classic 
balance on the tiered set piece. The arrangement is flanked by twe murals: 
At left, a large tree with a church in the background; at right (not in 
photo), a nostalgic lamplighter lighting a streetlamp. George W. Browne 
is display director. 





A RUSTIC ATMOSPHERE was accom- 
plished for this Nativity scene by the 
clever use of wide strips of tree bark 
as a backdrop. It appeared in the win- 
dow of Great Central Insurance Co., 
Peoria, Ill. Only the basic necessities 
for the scene were used for dramatic 
simplicity. 





PLASTIC SHEETING has never achieved the popu- 
larity as a basic material in display construction that 
it warrants. It can be worked just as easily as ply- 
wood or other boards and is just as versatile. There 
are unlimited lighting effects possible with the various 
translucent and transparent plastics available. For 
instance, make huge flat Christmas ornaments as a 
background for your windows and applique other 
shapes in contrasting plastics, other decorative mate- 
rials and flocking or glitter to develop something like 
that seen in this display by Hubert Fischer, display 
director for Neckermann, Stuttgart, West Germany. 
Conceal a color wheel behind the huge ornament or 
develop some other clever lighting effects. 


YOU’LL BE SEEING many variations on these 
main aisle decorations throughout the country this 
Christmas. Note the cone-shaped candelabra with 
ornate painted wrought iron scroll work from 
which tinsel garland is draped. Plastic prisms 
make even the most elaborate chandelier arrange- 
ment possible at reasonable cost, and everything 
can be reclaimed for future use. This appeared 
at Jordan Marsh, Miami, where Herbert A. Luegge 
is display director. 
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A GOLDEN CHRISTMAS prevailed at Snellenburgs, Philadelphia, where Display 
Director Ray Nadeem went all out to impress upon customers the store’s current 
trading-up process. Golden bridges (bottom photo) spanned the main floor aisles and 
glazed figures in Napoleonic costumes of gold and white strolled amidst wrapped 
gift packages high above the customers. Window displays also expressed the theme 
with gold ornaments and cabinet displayers in the merchandise displays, such as the 
men’s wear display at right center. Front entrance of the store was decorated in a 
trellis-type Christmas castle against the facade, very similar to the school house used 
once before for a back-to-school promotion (top right). The traditional religious 
display resembled a classic painting of Madonna and Child in rich, opulént colors 
and textures (above). Not shown are the animated doll window done in a French 
couture atmosphere and the country store window in which barnyard ‘characters 
performed. Carrying out the golden theme to perfection, street pavements were 
sprinkled with gold (or reasonable facsimile) a 
on opening day and advertisements stressed 

the giving of “gifts worth their weight in 

gold” or “gleaming like gold.” 
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FLOOR SPACE is always at a premium 
and particularly at Christmas, but if you 
have an open area in the vicinity of toy- 
land or perhaps in the children’s clothing 
departments you might consider a doll 
island such as this by Erich Pischel for 
Kaufhof A. G., Wurzburg, West Ger- 
many. You probably have an old fountain 
in storage that could become the center 
piece around which you could display 
dolls or other toys. You might even turn 
the fountain into a wishing well and have 
coines tossed into it to go for some 


worthy cause at Christmas. 


THE WHITE APPLIANCE is a natural for Christmas display as shown here by H. C. 
Stanley, display manager for Washington Gas Light Company. Flittered starbursts hang 
from the ceiling in front of deep blue seamless paper. Three starbursts revolve slowly. 
Floor is covered with artificial snow. Background is illuminated slightly by fluorescent tubes 
hidden at floor level. A 42-inch-tall white and pink sprite stands over blinking lights buried 
in the snow that causes gold flitter sprinkled snow around figure to sparkle. A 5-foot white 
tree with gold flitter and gold Italian lights stands at the other side balanced by flocked 
branches in the opposite corner. A light pink ribbon adorns the refrigerator. 
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ONE OF THE MOST EFFECTIVE series of Christmas 
institutional displays that we have seen in some time 
was presented by the Electric Power Board of Chatta- 
nooga, Tenn., where Lonnie Hughes is display director. 
It consisted of eight miniature scenes and three greet- 
ing card introductory windows. All were framed as 
the one shown. “The Legend of the Christmas Rose” 
was the story told by the exquisite miniature figures 
and settings, all meticulously made with excellent 
taste and detail. Such window frames are easy to 
construct with a Cutawl and hardboard. After they 
are cut out and holes for lights drilled, paint them 
with thick paint and sprinkle with shipping excelsior 
while wet (you might have to use glue to make it 
stick) and then spray with paint and insert the lights 
from behind. 


THESE STICK FIGURES were originally designed 
for children’s clothing but were just right for trans- 
formation into angels for this Christmas window with 
appropriate robes and cutout wings. A curtain of 
metallic foil tinsel and some filigree panels were 
adequate for an effective background in the window 
of Griffth’s, Grand Forks, N.D., where Miss Jean 
Odegard directs display. 





RINGING CHRISTMAS BELLS were one of 
the main attractions of downtown Cincinnati’s 
fashionable Fourth Street as they appeared 
in the main window of Jenny’s. Display di- 
rector Russell Kehrt created a truely heavenly 
effect with the cluster of bells moving in- 
dividually as if activated by one small angel 
at the end of a rope. Tiny white twinkle 
lights were scattered in the display and 
white clouds covered the floor. Bells were 
plastic and covered with pale blue velvet with 
patches of white lace here and there. The 
sound of bells playing Silent Night could he 
heard. Unfortunately the photo made from a 
color print does not reveal the details suf- 
ficiently. The window frame, like that in the 
display at top of the page can easily be made 
from hardboard. 
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SIMPLICITY proved very successful in a bank of Christmas 
windows at Franklin Simon, Atlanta, where Display Director Wil- 
liam A. Jones improvised upon the theme: “Christmas White .. . 
will make her Christmas bright.” This display was fairly simple 
prop-wise but the filmy, delicate lingerie was outstanding against a 
red background with shiny plastic stars. The large wire ornaments 
were white with green and silver trims. These were used to feature 
perfume gift items. The idea behind this series was to tell a story 


with just a glance, something we feel these windows did. 


CLEVER IDEAS are everywhere in this display of men’s shirts by 
Waldemar Werner, display director for Kaufhof, Hohe Strasse, 
Cologne, West Germany. First, there is the cone-shaped Santa- 
displayer in which shirts are displayed, illuminated by lights con- 
cealed withing the cone. Then there is the novel way of con- 
structing platforms around the tree trunks on which to display the 
shirts. Also notice the shirts at right suspended from the ceiling; 
each is in a special gift box. The sign is literally translated: “Your 
Christmas wish fulfilled at Kaufhof.” 


THESE HAND-CARVED FIGURES are receiving 
increasing attention of display directors for their Nativity 
scenes because each obtains individuality at the hands 
of the artist. This scene was in the window of Steketee’s, 
Grand Rapids, where John Hans is display director. 
Simulated stone was sculptured from styrofoam and 
then painted. Wood was evidentally sand-blasted or 


acid-etched. 
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UNCLE MISTLETOE is now a_ permanent 
Christmas fixture at Frederick & Nelson, Seattle, 
if Display Director Joseph T. Sjursen complies 
with the requests of all the customers who an- 
interior. At right center, opposite page, he 
nually follow his antics through windows and 
suddenly caused the columns to disappear on 
the main aisle leading to Santa’s Toyland and 
become likenesses of his jovial self. At top left, 
he dropped in on a lingerie display. This open- 
front window duplicates the lighted arch decor 
of the store interior as well as the globe chan- 
deliers. At right center, Uncle Mistletoe 
changes into the garb of a train engineer to 
operate a toy train that wanders in and out of 
a brilliantly painted mountain. At top right is 
a living room setting in keeping with the 
store’s tradition for furniture displays that look 
lived-in; in this case mother and daughter are 
wrapping presents. Santa's Stable, complete 
with live reindeer, made its appearance in a 
corner window and customers could enter the 
window and see the deer in their stalls. At night 
the windows were fixed so that the deer could 
roam throughout the window. An attendant was 
on duty at all time to protect the reindeer from 
the people. A very effective Nativity scene drew 
much favorable response. Instead of the tra- 
ditional setting, Mr. Sjursen captured the relig- 
ious emotional feeling by presenting the three 
kings approaching the Star of Bethlehem from 
the desert bearing gifts for the Christchild. 
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TRY AND GUESS the country of origin of this display. There’s the French flair in 


the handling of lingerie. The cone-shaped figure is very similar to that seen in the 
Dutch display pictured in the August issue (top left, page 34). The gold-finished leaf 
garland could very easily be American. The formal finished wood background resembles 
many permanent British installations for men’s stores. If you guessed Italy, you are 
right. It is a display by Miss Maria Teresa Fugger Crespi for Linea Montenapoleone, 
Milan, Italy. The display figure is covered with green velvet trimmed with gold 
ornamentation and with bright aqua-green satin hairdo. The lingerie is in pastel colors. 


THIS ANIMATED SCENE created so much interest 
when originally used as a Thanksgiving institutional 
display that it was adapted for re-use for Christmas. 
Accompanying this setting was a sign that read: 
“Today I discovered the wondrous elves; they were 
sharing with others as well as themselves. Won't 
you join with us in giving thanks together?” A touch 
of realism is added by the mechanical rocker and the 
fire in the fireplace. Ten animals obtained from a 
local taxidermist ranged from a small weasel to an 
owl in the upper rafters. The basic structure was 
composed of leftover materials and 1- by 2-inch pine 
lumber. Overlays were of papier mache on hardboard. 
The superstructure creates the impression that the 
elves live in a cavern beneath the roots of a huge 
tree, their front door visible at top right along with 
the young girl spying on them. This was the 
original creation of the display staff of Sisson Broth- 
ers Welden Co., Binghamton, N. Y., under the 
direction of Thomas J. Smith. 
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THE FOUR PHOTOS HERE can give you a 
good idea of the scope of Christmas display 
activities at Filene’s, Boston, where Julius E. 
Steinberg directs a very competent display 
department. At top left is Madame Christmas 
Tree encouraging shoppers to have their gifts 
wrapped in the store’s pink angel gift wrap. 
Similar ladies graced the other main floor 
ledges. Santa met thousands of local children 
while seated on one of the most beautiful 
thrones in town created of aluminum foil 
over which white branches were tacked to 
form three archways. Santa’s seat was in the 
center arch and white trees flanked him in 
the other arches. Notice the railings that kept 
the lines of children from stringing all over 
the store. This is a must in most stores nowa- 
days. Santa also appeared in the flesh in the 
main corner window where he talked to the 
youngsters pressing their noses against the 
glass. Also in the window were several 
miniature animated scenes of Silvertri’s an- 
gels. At bottom is one of the more elaborate 
and impressive Nativity scenes we have seen 
containing figures not quite life-size. Our 
guess is that the imitation stone structure 
of the stable is really foam plastic finished 
in a rough morter finish and painted. It is 
isn’t, it could have been. 
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A CLOWN TRAVELED back and forth on a tight 
wire in this largest window of Wolff Kubly Hirsig, 
a hardware department store of downtown Madison, 
Wisc. The window measures 22 feet long, 8 feet 
deep and 10 feet high and, in this case, displays 
toys from the store’s giant toy department located 
on the second of four selling floors. Other ani- 
mation includes a clown sitting on a keg located 
just below the “T” in Toyland. C. J. Klingele, 
display manager, changes the animated units every 
week from his stock of ten. The remainder of the 
1l windows used the same background decoration, 
a 15 blinking light starburst with pine sprays and 
red poinsettias. Windows are also framed with a 
gold scroll tubing with a spot decoration made of 
the same pine and leaf of the background. Floors 
are covered with red velvet fabric. 
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PLASTICS PROVED VERSATILE in the windows and interiors of Frost Bros., San 
Antonio, Texas, last Christmas. Display Director Hugh McWilliams used clear plastic 
panels to which baby’s breath foliage, Italian lights, synthetic jewels, etc., were appliqued 
as a background for a table draped in pink satin. The window was framed in plastic snow- 
flakes and more blinking lights. The floor was of white glitter tiles. In the store interior 
more than 5,000 Italian lights were scattered throughout the trim on the main floor measur- 
ing 60 by 125 feet. They were in blue and green. Column panels were of frosted plastic 
with more Italian lights behind them. The ledge fountain tree was of silver roses and 
plastic snowflakes trimmed with cat whiskers and Italian lights. 
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DISNEYLAND IN MINIATURE has been so popular at Lit 
Bros., Philadelphia, that Display Director Thomas B. Comer- 
ford repeated this train ride visit with the children’s favorite 
cartoon characters again in 1960. This interior attraction never 
seems to grow old to the youngsters. 
money-maker for the store. 


It is also an excellent 
At right center is an unusual 
Nativity scene installed by the display department on the stage 
of the store’s restaurant where it received a great deal of atten- 
tion and conveyed the holiday spirit to the diners. The simu- 
lated Gothic window was made of four sections of vacuum- 


formed plastic pieced to form the circle. 
effective background for a Christmas display of television sets 
was achieved by hanging the shimmering Saran foil over the 
entire background. Note also the mannequin demonstrating 
the remote control and the bows around each set—finishing 
touches that sometimes mean the difference between a buyer 
and a shopper. 
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ONE OF THE WINNERS in the display 
contest sponsored by the National Association 
of Display Industries at the recent Christmas 
Market Week was this display by Tom Jack- 
son for Williams Bros., Lockport, N. Y. A 
simulated stained glass window was made 
with quarter-inch plywood overlays backed 
with colored gellatins. The figures were papier 


mache over wire frames. 











ONE OF THE REASONS South East Furniture Co., 
in suburban Salt Lake City, Utah, is able to con- 
tinuously induce people to “drive out & save” is its 
constant promotional efforts. This is particularly true 
at Christmas. Shown here are two photos of exterior 
and window that certainly belie the fact that a fur- 
niture store is behind them. The tree is an all-metal 
frame 60 feet tall decorated with pine garlands and 
colored lights that turn on intermittently and give 
the tree the appearance of growing. The trees on 
the marquee range from 9-15 feet tall and were 
covered with more than 8,000 Italian miniature lights. 
Each tree was a solid color. The bottom photo is 
Santa’s Gift Factory with Santa operating the crane 
to load his sleigh with the gifts from the conveyor 
belt. Four animated gnomes work at making the 
gifts. Another display not shown had Santa as a 
glass blower with seven gnomes helping him. Harold 
H. Tanner is the perennial award-winning display 
director. 
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THERE IS PROBABLY no other store on the European continent that turns on such a 
fabulous Christmas show as Le Grande Bazar of Liege, Belgium, and these photos show 
only a few facets of the enormous job accomplished by A. Linders and his display staff. 
At top left is the ornate formal throne room where Santa (or rather Saint Nicholas) 
greets his youthful visitors. On their way there they are delighted by animated scenes 
dramatizing favorite stories and fairy tales such as Cinderella, as shown at top right. 
Others told the story of Bambi, Lady, Peter Pan, Pinocchio and Dumbo. Directly above 
is the lavish store exterior that follows the same theme with huge figures from each of 
the stories. This is dramatically lighted at night and visible for miles. The windows are 
devoted primarily to all varieties of merchandise with a great deal of emphasis upon toys. 
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DREAM CHRISTMAS was the theme used by 
W. R. Tanney, display manager for Ohio Edison 
Co., Mansfield, Ohio, for his Christmas windows 
to promote the sale of new, modern appliances 
that were just a dream in Great Grandmother’s 
day. Flocked branches, white plastic fern trees 
with bee lights set the holiday scene for figures 
dressed in apparel of years gone by. Appliances 
were placed on shelves of plastic arch-displayers 
for ease of examination. 


A VICTORIAN CHRISTMAS was introduced to Binghamton, N. Y., by 
McLean’s, where Edwin B. Drake manages an efficient and versatile display 
department. The main floor trim involved gas light type chandeliers of 
plastic spruce hemlock garland trimmed with aqua ornaments and prisms. 
The posts were covered with red flocked Victorian paper. Ten-foot trees on 
the ledges were trimmed in the same colors. One of a series of small Christmas 
accessories windows is at bottom left. The back wall was covered with flocked 
red Victorian wallpaper—the same as the interior columns. The floor was red 
velvet. A shadow box was recessed into one wall and a gas light unit supplied 
subdued general lighting from the opposite wall. An Italian nest table com- 
pleted the scene. Not shown here is the stained glass window created by the 
display department of heavy plastic stained with dyes. It was a copy of a 
section of a window in Chartres, France. 


DISPLAY WORLD 








AN ETHEREAL FEELING was captured in 
this Nativity scene symbolizing the visit of 
the Three Kings to the Christchild. It seemed 
to float on the sea of spun fiber glass. The 
stable was represented by the rough lumber 
arch, the draped fabric and the hanging 
tassels. A pin spot was focused on the Child’s 
head. Another merchandising display by E. R. 
Mitchell, display supervisor for Commonwealth 
Edison Company, Chicago, is also shown at 
right. Flocked branches and a floor of ground 
foam plastic set the Winter Wonderland theme 
effectively to surround the electric washer and 
dryer. The signs are quite original and at- 
tractive with the shadow box effect of the one 
in the lower right corner unusually clever. 
Although the dolls may have gotten excla- 
mations of “Aren't they cute!” the scene 
stealer is the light bulb-chicken perched atop 
the appliance. 


SEPTEMBER, 1961 











SANTA’S HELPERS were busy on 
the wall ledges of Nicholas Ungar, 
Portland, Ore., this past holiday 
season when Display Director Joa- 
chim Omneczinski created a _ fan- 
tasy-town for the little pixies. 
There was plenty of encouragement 
of gift-giving symbolized by the 
wrapped packages interspersed along 
the ledges. All was in red, green 
and blue against a sparkling white 
background. 





A NEW AND INTERESTING TOUCH to the traditional Christmas 
tree theme was the ledge gift trees used throughout the main floor of 
Davison-Paxon, Atlanta, last season by Cogswell Cromwell, display 
director. Trees were in blue-green with blinking bee lights and had 
metal fork projections upon which gift-wrapped styrofoam blocks were 
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attached to simulate gifts. The store’s special gift wrap papers were 
used. Also featured prominently in their Christmas promotion were 
Silvestri’s laughing Santa Claus in the North Pole Barber Shop and the 
Heavenly Orchestra, shown in other two photos. Tape-recorded music 
was piped to the outside by Muzak. 


DISPLAY WORLD 





THE THEME for this series of displays is not too 
clear, but it seems to be presenting the background 
for familiar books or paintings of winter-Christmas 
subjects on the pages of simulated books in the 
window background. This idea has been used by 
various other foreign displaymen to present compact 
vignettes as attractions in windows displaying all 
types of merchandise. This was by Werner Hurtgen 
for Kaufhof A G., Rheydt, West Germany. 


TWO NATIVITY SCENES, both utilizing large corner windows, are 
shown above and below. At top, the three wise men augment the display 
by Fred Zimmerli, display director for Sanger’s, Dallas. Below, additional 
figures from Italy grace the window of Younker-Davidson’s, Sioux City, 
lowa, where Hans Carstens directs display. A tropical atmosphere is 
conveyed in the top photo while the rustic approach prevails below. Mr. 
Carstens reports many favorable comments from the public as result of 
his display. 
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MAIN FLOOR COLUMNS of T. Eaton Co., Col- 
lege St. store, Toronto, were decorated in 1959 
with holly garlands, wreaths and sprays in varying 
shades of green with red berry trim on a fabric 
background of white and gold stripes. Gold can- 
delabra with white electrified candles completed 
the decorations. Display director is A. Fellows. 


























Once a year a secret organization of St. Louis businessmen known 


as the Veiled Prophets presents a parade of floats containing gargantuan 


papier mache figures and complicated electrical and mechanical 


gimmicks. Parade dates from 1878 with only five war-time years missed. 


Here’s how they conduct such an elaborate project year after year. 


D ESIGN, construction, and maintenance 
of floats for the annual Veiled Prophet 
Parade is a year ‘round project in St. Louis, 
Veiled Prophet organization in St. Louis, 
Mo. A _ special den combines work area 
for construction and assembling of the giant 
floats along with warehouse space. The den 
is under the supervision of a year ‘round 
manager and crew of three. When construc- 
tion starts on a new set of floats, however, 
the staff is increased to twelve or fifteen, 
with a costume crew of five women and one 
man. 

The Veiled Prophet organization is a high- 
ly secret group of prominent businessmen of 
St. Louis banded together for the staging of 
the yearly spectacle which has come, through 
the years, to be an eagerly awaited and 
deeply revered civic event in St. Louis. The 
first Veiled Prophet parade was staged in 
1878 to give “a shot in the arm”, as it were, 
to the annual St. Louis Fair. 

That first year, the parade was staged at 
midnight and presented the Festival of 
Ceres. It attracted a crowd of 50,000 specta- 
tors from out of town who arrived by train, 
riverboat, buggy, and wagon. The floats 
were drawn by horses and lighted along the 
way with flaming torches, even fireworks. 

With the exception of five years, two in 


order, a plastic enclosed throne for the 
Queen of Love and Beauty, who is crowned 
at the ball the night before, and her four 
maids of honor. Both of these two special, 
permanent floats require extra power, so two 
generators are attached to each of them. 
Three light crowned horses appear to draw 
his mystic majesty’s glowing chariot on the 
first float. Extra power is needed for the 
queen’s float to assure heat for the young 
ladies in their elaborate ball gowns. 

Behind these two come the special floats, 
eighteen of them, telling the story of the 
year’s theme. Each of the floats is built on 
a flat trailer bed, and is approximately 22 
feet long, 10 feet wide, and 16 feet high. The 
float dimensions are obviously regulated by 
the space clearance along the five and a half 
mile parade route. 

Needless to say, proportions are gigantic. 
For example, Paul Bunyan in the 1960 parade 
was 12 feet high, with a stride of 15 feet. 
It means a mammoth construction job. 

Designs for the 1960 floats were made by 
Fred Conway, artist and art instructor at 
Washington University, as were those of 
the several previous years. 

After a theme is chosen by the Veiled 
Prophet committee for the year’s parade, the 
artist starts sketching. Designs for individ- 
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the first World War, three in the second, the 
parade has been an annual event. Horses 
pulled the floats with torchbearers furnishing 
illumination until 1908 when the horses 
pulled floats along trolley lines with the 
overhead wires providing illumination power. 
Beginning with 1946, tractors have pulled 
the floats and special generators on wheels 
are attached to the rear of each float to 
provide power for light, and even music and 
heat! 

Each season a different subject is chosen 
for the parade, and floats are designed in 
keeping with that theme. The title for 1960 
was FOLKLORE AND LEGENDS, with 
floats portraying: King Midas, Robin Hood, 
Ponce de Leon and the Fountain of Youth, 
Hiawatha, Johnny Appleseed, Paul Bunyan, 
Casey Jones, Rip Van Winkle, etc., ending 
with Santa Claus. Each parade has a total 
of twenty floats, plus a lead car that bears 
the name of the parade. The title is em- 
blazoned on a flaring papier maché structure 
behind which is a battery of spotlights to 
illuminate the mounted Bengal Lancers, the 
Prophet’s honor guard marching behind the 
title car. 

Immediately after the Lancers comes the 
ornate lead float carrying the Veiled Prophet 
himself with his royal court. This float is 
the same each year, as is the second in 
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ual floats are selected by the committee. De- 
tailed drawings, three quarters of an inch 
to a foot, are turned over as approved to the 
den manager for production. 

Construction is worked on a time schedule, 
beginning the first of April. Live characters 
on the floats are costumed members of the 
organization, and the costume staff begins 
work about May 1. 

The construction director points out that 
properties for floats must not only be over- 
sized, since outdoor surroundings tend to 
dwarf sizes, but they must be sturdy, as 
everything takes a beating. There is not 
only the actual weight of the large proper- 
ties, but there is the motion stress to be 
considered as the vehicles are conveyed along 
the streets. Traditionally the parade does 
not take place in rain, but will be postponed 
until the first clear night following its 
scheduled appearance, to protect electrical 
equipment. Thus regular paints, etc., are 
used. But figures must be braced securely 
with wood and/or metal supports inside the 
papier maché exterior. 

To go back to that giant-sized Paul Bun- 
yan, Paul was erected first as a mock-up of 
wood strips mounted on a float bed. Also, 
wooden scaffolding supported the 12-foot 
man during construction. Over the mock-up 

(Please turn to page 54) 
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R ECENTLY, Allied Stores, one of the 


top three department store chains, installed 
a new division called Almart. It is described 
as a mass-merchandising, simplified selling 
operation. If this is the way the wind 1s 
blowing, it will certainly pay many inde- 
pendent retail merchants to plan to remodel 
and possibly adapt a modification of this 
type of operation. 

I recently made a special inspection trip 
through a number of typical main highway 
discount centers and it is my humble opinion 
they can be materially improved by more 
attractive and a better type of display and 
merchandise presentation. 

In so many cases they lack the services of 
a good displayman or staff whose business 
would be to enhance all the feature displays 
and counter or gondola units throughout the 
store. 

This scale fixture layout was recently de- 
signed by me for a large chain of discount 
center type of main highway stores, and it 
shows how Rickel Brothers, Inc. plans to 
expand the retail unit in Union, N. J. 

At present, this store has about 5,000 
square feet of sales area and the new addi- 
tion will provide a total of around 18,000 
square feet. This is being accomplished by 
using part of the present adjacent warehouse 
building. Rickel Brothers has recently built 
a huge central warehouse in Plainfield, N. J., 
which makes this expansion in the Union, 
N. a store possible. 

The present wall indicated by the dotted 
lines in which the panel boxes are located 
is to be removed, leaving the short 9-foot 
section (pro area). It would be too expensive 
to relocate all the electrical installations. 
This area can also have low bases as shown 
by the shaded built-in separate 
“flexible” sections and the short length of 
wall to be faced off with perforated hard- 
board on both sides. 

This area can be used for “specials” and 
it is adjacent to the wall furnace displays. 
This wall display should have the overhead 
simulated cellar beam ceiling with a break- 
away to show the customers the hook-up. It 
can have a length of fluorescent light strip 
complete with wood letters reading FUR- 
NACES HEATING. Note the row of 
adjacent gondola units on which all the 
related heating accessories, etc., can be fea- 
tured. 


sections, 


VMODEL KITCHENS 
The top-of-the-line model kitchen is lo- 
cated in the f left-hand corner to draw 


lar 
customer trafic. To accomplish this it must 
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Modern Store Planning 





Better display and merchandise presentation 


By JIM KILEY 


operations such as Rickel Brothers. 


can also play an important role in discount 








be equipped with an overhead egg-crate 
ceiling and powerful lighting. It should 
simulate a complete home kitchen with a 
window in the center, decorative valance, 
ceramic tile wall treatment and a separate 
color and style floor. The overall color 
scheme should be carefully selected to en- 
hance all the wall and base cabinets. It 
should be so attractive that it will arouse 
the urge to buy and install. 


electrical department (58 lin. ft.) plus the 
return rear side wall (20 lin. ft.) to be also 
used for kitchens and cabinet displays. If 
this is not sufficient, use the extra length of 
side wall marked pegboard wall displays 
next to the furnaces. 

Numerals 2 through 54 are all on-hand 
floor gondola units by Bullman Co. loaded 
with take-with plumbing fittings and all the 
other numerous accessories. At present, the 
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DISPLAY WORLD 


lay-out provides for the expansion of these 
displays. They certainly tell all customers 
that Rickel Bros. is the main tent in the 
entire area for plumbing supplies and 
fittings. 

No back up stocks are required as all the 
items are on open display ready for the 
customers to SELECT and take to the 
cashier. 


CHECK-OUT UNITS 


The plan shows three with a rail to divide 
off the area where the soft drink and other 
machines will be located. 

The arrows indicate the controlled flow of 
customer trafhe directly into this seasonal 
promotional area. All the indicated units can 
be low bases or gondolas as required. 

If low bases are used I suggest they be a 
standard 4-foot width for mass displays of 
seasonal items. Power equipment, mowers, 
etc., man all be displayed on the bases in this 
the best location in the store. You can, as 
required, build a double deck on top of any 
of these bases by using lengths of 1-inch 
diameter pipe with sheets of 4-inch plywood 
being used for the tops. (This will be “Toy- 
land” during the Christmas season.) 


Reason for the low bases: When you 
display power equipment or any other bulk 
items loose on the floor they get moved 
around by both the customers and the sales- 
men. In short order, the store presents an 
untidy appearance with many of the main 
aisles getting blocked. 


FLOOR TILE DEPARTMENT 


All the present excellent wall displays 
can be relocated including the mosaic tile 
counter and swinging arm panels. The 
basic range is the expansion of the size of 
the department to provide room for the low 
bases on which mass displays of boxed tiles 
will be displayed. I feel it essential that 
these floor displays be included as they tell 
customers that Rickel has the merchandise. 


PAINT DEPARTMENT 


All the paint stocks to be displayed on 
floor gondola units; the indicated (X) 10- 
foot length of side wall to be used for a 
display of brushes and many of the small 
carded impulse sale paint accessory items. 
I also suggest that each of the gondolas 
(top shelves) be used for accessories. 


(Please turn to page 55) 
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445 3-3, Chal LG 
2-SIDED 
Pressure - Sensitive 
ADHESIVE 
in TAPE form 


Gastest, Neatest, Easiest 
Way le Mount Any Display! 


This handy, 2-sided form of self- 
sticking Kleen-Stik cuts time and 
costs on every type of display con- 
struction and posting. Replaces 
and out-performs “overlay” tapes, 
glues, cements, tacks, staples, etc. 
Instantly bonds anything to any- 
thing with a quick peel-and-press. 
King-size 108-ft. rolls, 144”, 34”, or 
1” wide in convenient Dispenser 
Pack. 


& @ Needs no Water, 
heat, or drying 
(~] @ Invisible — 
sticks between surfaces 
enon 
E every fastening job 


Four Art Supply Dealer — or 
send $1.79 with coupon for 
full-size trial roll ¥2’ wide. 


KLEEN-STIK PRODUCTS, INC. 


Dept. W, 7300 W. Wilson Avenue 
Chicago 31, Illinois 
R OS. H Dispenser Pack Roll of Kleen-Stik 
2-Sided Adhesive. $1.79 enclosed. 
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IT'S ALWAYS MARKET WEEK IN NEW YORK 


EE a Space, . 


156 Fifth Avenue CH 3-7566 
SPECIALIZING IN WINDOW DIVIDERS AND 
MANNEQUIN BACKGROUNDS 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 





Gertrude Cornell 
140 W. 42 St. 


PERSONAL APPEARANCE COSTUMES 


Easter Bunny and Animal Costumes Specialists 


CH 4-1449 











Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 
412-20 N. Orleans St. 
1113 S. Los Angeles 


Chicago 
Los Angeles 





MANHATTAN MOTION MANIKINS 
4 W. 16 St. CH 3-4705 


Excitingly Beautiful Fiberglas Plastic 


MANIKINS 
Visit Our Factory-Showroom 





American Fixture Inc. 
Visit our New York Showroom 
11 West 42nd Street Suite 1064, Salmon Tower Bidg. 


beau monde SOUTBERY BELLE mannequins 


and all other display products 


TRIMLok STORE EQUIPMENT 


Arts & Flowers Displays, Inc. 
{Air Conditioned) 
43 West 56th St. Cl 7-7610-11-12 
Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Metropolitan Mechanical Display Co. 
50 West 22nd St. OR 5-1280 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 








155 Waverly Pl. WA 4-0412 
DESIGN ® MANUFACTURE 


A_ PRIME DISPLAY SOURCE 








Austen Displays, Inc. 
133 West 19th St. WA 4-626! 


Outstanding Display Novelties in Paper, Wood 
ond other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Medic 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Santa Claus and W, jt Disney Promotional Costumes 
| Coryillo Enterprises, Inc. 
New York Showroom 
150 Fifth Ave. (20th St.), CH 2-1626 
DIRECT IMPORTERS 
Visplay Novelyies, Christmas Decorations, 
Rattan Forms, Artificial Flowers. We sell 
only to Manufacturers and Jobbers. 
L. A. Darling Company 
Office and Showrooms 
47 W. 34th St. WI 7-3228 
MANNEQUINS * FORMS * DISPLAY FIXTURES 
VISUAL MERCHANDISING EQUIPMENT 
Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 
Decorative Plant Corp. 

136 West 24th St. WA 4-4405 
ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 
MANIKINS 
IS W. 18th Ch 3-3626 


Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 








BONAFIDE 
Display and Decorative Co. 
34 West 38th Street BR 9-1362 


Mfgrs. & importers of Artificial Flowers 
Novelties & Natural Foliages 





Brunn & Bertheim 
1200 Broadway MU 4-0923 
EXCLUSIVE NOVELTIES OF ALL KINDS 
IMPORTS OF QUALITY FOR EVERY SEASON 


Duvetyne in an exceptionally wide range 
of colors as a perfect substitute for felt. 





Butler Paper Co., Inc. 
655 Madison Ave. TE 8-502! 


Headquarters for NEW IDEAS Made of 
Paper and Cardboard 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 





Cc aE i Cc Display Co. 
293 Seventh Avenue WA 43720 
Manufacturers and Importers of Unuswal 


DISPLAY MATERIALS 
FOLIAGE and NOVELTIES 


Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
CUT CORNERS WITH CIRCLE 








Colonial Decorative Display Co.., Inc. 
122 West 26th St. Ai 5-9620 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Frankel Associates, Inc. 
56 West 45th Strept MU 7-343%4 


DISPLAY FABRICS & NOVELTIES 


Exclusive «lisplay accessories, decorative 
items an! unusual animated units— 
America's most complete Christmas line. 


Los Angyles — Chicago — Detroit 
The Greneker Corporation and 
Visual Mer,handising Displays, Inc. 
991 Sixth Ave. CHickering 47165 
\AANNEQUINS 


ancy Promotional Displays 








Victor ‘Haida Displays, Inc. 


149 West 24th (St. CH 3-3540 


DESIGNELS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Larges; Showroom in the Country 





David Hamberger, Inc. 
136 West 31s) St. PE 6-0465 
MANUFA{CTURERS OF DISPLAYS 


Artificics Flowers, Functional Units 
Eachgrounds, Novelties 





The Imii{stion Food Display Co. 
197 Waverly BAve., Brooklyn 5, N. Y. TR 5-1268 
FOODS FC/R PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Jayrod Studios, Inc. 
36 West 25th Street AL 5-4055 
Special’;ts in Display Photography 
Wind, ws, mannequins, fixtures 


S_rvice of highest quality 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 


Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 


cSo¥u|r Vale Rx 
126 lith Ave. WAtkins 9-2728 
ART, DESIGN & CONSTRUCTION 
for more than 30 years 
Windows — Interiors — Shows 
Tero, Inc. 


Factory and Showroom 
153 W. 23rd St. CH 2-7344 
Manufacturers of Finest Quality 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 

















WING'S SUCCESS 


DISTINCTIVE DISPLAY EQUIPMENT 
N.Y.C. 101 W. 31 ST., CH 4-1418, Erie, Pa., TE 3-0112 





¥ 


Madjsonia Manikins, Inc. 
New York — (52 W. 25th St. — CHelsea 3-1550 
Chicago — |' S. Desplaines — DEarborn 2-6818 
MANIKIN» — RENTALS — REPAIRS 
Americ: s Lergest Manikin Refinishers 


f 





DISPLAYS 


Distributors of Peter Rosa Mannequins 


434 Sixth Ave. AL 4-3200 
DESIGNERS and MANUFACTURERS 
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NEW YORK CITY 


Along the world-famous avenues that flow through the concrete canyons that 


collectively call themselves New York City, you will find impelling window 
displays that tell the world: "This is your display capital!’’ And here also you 
will find the center of the world's display industry ready to provide your every 


need. Consult these companies about your display problems, large or small. 


IT’S ALWAYS MARKET WEEK IN NEW YORK 





Among those celebrating the opening of the new ware- 
house and offices of the Baltimore-Warner Paper Com- 
pany, afhliated with the Bulkley Dunton Company, are, 
left to right: H. Elliott Becker and William L. Becker, 
Becker Sign Supply Company, Baltimore; Albert Hoen, 
Bernard Byrnes and Richard O'Neil, A. Hoen & Co., 
lithographers, Baltimore, and Jonothan O. Bulkley, 
Bulkley Dunton Company, Corry, Pa— 
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—An unidentified DISPLAY WORLD reader 

Photograyhs for this page are glances through an issue at the U. S. Trade 

always welcome, the more in- Information Center at Kingston, Jamaica. 

formal the better. Address them DISPLAY WORLD is one of several trade 

to Editar, DISPLAY WORLD, publications available at such centers through- 

Cincinnati 1. out the world. In fact, the centers have re- 
ported it to be one of the most read, seem- 
ingly be the general public of most countries 
as well as displaymen.— 





-Harold Kelly, display director, Desmond's, 
Los Angeles, won the Southern California 
Display Association’s golf tournament with a 
score of 84 at the Fox Hill Country Club. 
Here he proudly holds the perpetual trophy, 
which now will be in his possession until next 
years tournament. Mr. Kelly last won the 
tournament ten years ago, a fact undoubtedly 
remembered by his wife who remarked upon 
learning of his victory: “I'll have to keep 
that dust-catcher clean for another year.”- 


rere ; 


—Shown admiring the silver tray awarded the store in a 
display contest is the display staff of Bentalls, Kingston- 
Upon-Thames, England. The store won the regional award 
for the best series of windows on British fashion during 
London Fashion Week. The award was made by The Daily 
Telegraph and The Sunday Telegraph. Pictured here, left to 
right, are: Howard Rust, assistant display manager; Ted 
Brookman, Nigel Wassel, Gerald Bentall C.B.E., chairman 
and managing director; Miss Olive Hawley, Miss Valerie 
Cornelius, Miss Joan Bacon, Jimmy Dixon, display manager; 
Neil Dennis and L. E. Rowan Bentall, deputy managing and 
merchandise director.— 
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ViZz-U-BILI ALL-METAL MERCHANDISERS (4... => 
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You show more, sell more ...in less space with Viz-U-Bilt all-metal merchandisers. | ae ad 2 
And sales increases that stagger the imagination prove it. So don’t overlook this potential. he 2 
. : —_——,_ 
You introduce a whole new era of profit to your sales operation with these versatile Viz-U-Bilt 


; : ; . " ho + ict nf ro cir . 
all-metal merchandisers. Clip coupon below and mail today for free illustrated catalog! bie Se ait ees nee 
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L.A. DARLING COMPANY, Dept. 108DW, Bronson, Mich. 
Piease send Vizusell Catalog No. 450. 
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Bronson, Michigan 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 
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DECEMBER MARKET: Plans are in the 
making for our coming Spring-Summer 
Market Week set for December 10-14 at the 
New York Trade Show Building. Four 
floors have been contracted for and it is 
expected that we will reach an exhibitor 
total of 80. 

During mid-August the Market Week 
Committee will meet to select a show theme 
and schedule the various events that will 
highlight the exhibition. It is contemplated 
to sponsor the photo contest again, so be sure 
to earmark your photos of 1961 Spring- 
Summer displays for entry in the competi- 
tion. Also on the agenda will be a forum 
such as we had in Chicago. Suggestions for 
program topics and talent would be welcome. 

Re: the photo contest. We received some 
glowing commentaries from both partici- 
pants and judges, the displaymen and re- 
tailer visitors at our Market who voted for 
favorite displays. Singled out were the 
calibre of the photos submitted, the re- 
sponse, and the fact that this provided an 
avenue of professional recognition and re- 
ward for the displayman. We at the NADI 
are pleased that this semi-annual feature 
has taken hold after just two tries. 

NADI COMMITTEES: Our President, Ed- 
gar Moser, announced the following Com- 
mittee Chairman appointments for 1961-62: 
By-Laws: 
By-Laws 
Finance 
Market Week 


Membership 


Phil Weinberg 

David Sloan 

Gordon Keith 

Thomas Hughes 
Public Relations 

& Promotion Sylvan Freund 

Show Regulations C. G. Woelky 

Committee rosters will be completed dur- 

ing early August. 
BANK DISPLAYS: Our campaign to get 
recognition for the work done by the trade 
in the field of bank display is showing re- 
sults. Thus far we have been able to get 
monthly coverage in “Banking” magazine. 
The publication has been running photos of 
bank displays with accompanying write-ups 
over the past few months. More material 
beyond that has been submitted. More 1s 
needed from the trade to develop a contin- 
uing series. 

Our efforts netted one commentary worth 
noting. It was from The Cousley Collections 
(Historic Americana and Human Interest 
Memorabilia) in Englewood, N. J. Their 
address is 151 Sherwood Place, in case you 
want to contact them for miniature museum 
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type windows. Cousley Collections displays 
haye frequently appeared on TV and have 
gryced many bank, real estate, insurance 
coynpany and store windows. 

Mrs. Molly Bishay, Cousley’s manager 
wrote, “—we are delighted to note the in- 
te,yest you are taking in bank displays. The 
haurs we have spent collecting the material 
and arranging it for presentation, however, 
hasn't left us much time for publicity.” 

Your taking time out to write to us, Mrs. 
3ishay, is appreciated. The photos and case 
histories you will be sending should provide 
A-1 material for our series. 

PROFIT PARADE: Another series, “Dis- 
play As O Factor In Store Profits,” was 
kicked off in the August “Profit Parade,” an 
inserted section, aimed at executive manage- 
ment, which appears in eleven Haire trade 
publications such as Toys and Novelties 
keview, Giftwares, Furniture Retailer, etc. 

The series is based on a panel discussion 
held last Spring in New York City. On the 
janel were David Cramer, display director, 
Peck & Peck, New York City; David Dunay, 
‘ilisplay director, Stern’s, New York City and 
J. Howard Schneider, display director, The 
Crescent, Spokane — all representing the 
buyer side. On the vendor side we had 
Messrs. Sylvan Freund, Edgar Moser, 
Lewis Rosen and Leo Sanderson, all NADI 
members. 

In the later NADI Newsgram we will run 
excerpts of some of the panel comments. 
CLIPPINGS: Recommended is a just-pub- 
lished book, “The New York Shopping 
Guide” by Elizabeth Squire. The book is the 
result of five years of burrowing and brows- 
ing along New York’s main streets and side 
streets. It’s proof that in New York you 
can buy anything, if you know where to 
find it. Barrows is the publisher, located at 
425 Park Ave. S, New York City. 

For vendors interested in tapping the fast- 
growing discount trade we recommend: The 
Directory of Discount Stores. It’s a 128- 
page book containing a list of stores, buyers’ 
and buying representatives. Publisher is the 
Salesmen’s Guide, 1182 Broadway, New York 
City. 

For browsers and display buffs, book a trip 
to Mead Paper Company’s Library of Ideas, 
230 Park Ave., New York City 17. The 
feature is “Design in Paper.” The creations 
of top designers are included. Examples of 
paper sculpture are on display. Also fea- 
tured are examples of origami, the Japanese 
paper folding technique to show the diver- 


sity of forms obtainable from a single piece 
of paper. 

For display job counselors and aspirants 
we recommend the Occupational Brief No. 
40 by Science Research Associates, 259 E. 
Erie St., Chicago 11. It’s entitled “Display 
Workers.” Areas covered are: What display 
work is like, job requirements, getting started 
in the field, industry future, etc. 

For Pennsylvania Station sidewalk super- 
intendents there will be plenty of knothole 
peeking for the next two years. Over the 
present station, we will have a new Madison 
Square Garden plus a 28 story hotel and a 
34-story office building. Target date for 
completion ts 1964 — World’s Fair year and 
a June Market in New York year. 

For the book collectors, we recommend 
Museum Books, Inc., 48 East 43rd St., New 
York City. It’s a bookstore that specializes 
in books and magazines on applied and fine 
art. Among the most recent is Graphis’ 
“Window Display,” printed in Switzerland 
in 1961. It is an international survey of the 
art of window display. Text is in English, 
French and German. 

Noted in Women’s Wear Daily recently 

was an announcement naming their new edi- 
tor. The post went to Earl Dash who for 
many years reported the display scene for 
the daily. Earl is well known to many in 
the trade and our best wishes for continued 
success were conveyed. 
OPEN-TO-SELL: <A producer of plastic 
price markers, popular in Europe, is looking 
for representation in the U.S. If interested, 
write to Societe Marseillaise de Matieres 
Plastiques, 18 Boulevard de Roux, Marseille, 
France. Write to J. Gaimard. 

Also looking for an agent here is Hinds- 
gaul, Ltd., 7-9 Laederstraede, Copenhagen, 
Denmark. They are mannequin manufac- 
turers. Write to A. W. Jorgensen. 


P-O-P Firm Offers 
Brochure of Displays 


K-C-S, Kirby-Cogeshall-Steinaw Co., Inc., 
has prepared a point-of-purchase advertis- 
ing guide for distribution to buyers of point- 
of-purchase displays. The brochure illus- 
trates displays and signs currently in use 
by major manufacturers in a broad range of 
industries and services. For a free copy, 
write to Sales Promotion Department, 
K-C-S, Kirby-Cogeshall-Steinau Co., Inc., 
606 East Clybourn St., Milwaukee 2, Wis. 
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NEW! make your 


own display poles 
by the dozen! 


WITH 


TIMBER- «2 
TOPPER 1° 


Just order 154” natural wood poles from any 
lumberyard. (They come in lengths up to 16 feet 
for only about $1.50!) 


Cut poles 3 inches shorter than your ceiling height, 
slip on your spring-loaded TIMBER-TOPPERS and 
pop them into place! 


You can have dozens of tall, ne and handsome spring poles 
at the lowest cost in history. . 


and it’s the most versatile pole! 


® Tack to it, screw into it, bore it for dowels... Fasten 
shelves, lights, mobiles, signs or anything else any- 
where on this wooden pole without special fittings! 


® And have any finish you please . . . Paint it, wax it 

wrap it in foil! 
The No. 52 round wooden TIMBER-TOPPER® is a gracefully 
tapered cap 7 inches long, made of fine kiln-dried birch or 
maple. Pole is held firmly in place by TIMBER-TOPPER'’S life- 


time engineered spring. Soft protective pads prevent damage 
to ceiling and floor. (Packed two dozens). 





*TRADEMARK. .. PATENT APPLIED FOR 
For further details, call or write 


BREWSTER, INC., Dept. D9, LYME, CONN. 
TELEPHONE GeEneral 4-7423 
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Projections 


VARIATION on the 
old fall leaf gimmick 
is this leaf displayer 


from the drawing board ... Leaves are made of 


flat cutouts nailed to 





: : dowel stems. The stems 

of Jan Ujlaki are inserted in logs 
drilled to fit. Use the 

flat tops of leaves as 

displayers for blouses, 








sweaters, etc. 


BARE BRANCHES are useful as displayers of small 

items such as gloves, handbags, shoes, etc., which can 

be tacked, hung or perched on the branch suspended 

across the window at eye level. For a novel finish 

give the branch an acid treatment to give it that 
well worn look. 























POST TIME! The racing season is fashion sea- 

son in most localities as it seems most women 

at the races are as intent on seeing other women 

as they are the horses. Keep this in mind when 

the fall meet comes around. And don’t overlook 
the men in this regard. 

















WHEN GOOD FRIENDS MEET—The fellow in the 

new overcoat knows a man of good taste when he sees 

one; and who's a better judge than oneself. Put this 

angle over in a “me and my shadow” men’s wear 

display—but watch your lighting arrangement so that 
it can be convincing. 











SHIP AHOY! What better way to show a large selection 

of toy dolls and animals than to recreate Noah’s ark or some 

other good ship loaded with passengers for good little girls 

and boys. Don’t forget to properly identify each toy so 

that “the one in the window” can be easily identified 
for purchase. 
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Two New Island Merchandisers 
Introduced by Reflector 


A new shoe merchandising island unit 
recently developed by Reflector Hardware 
Corporation presents a wide range of men’s, 
women’s and children’s shoes in a minimum 
amount of floor space. The units come in 
two basic styles: With two-wire or three- 
wire shelves inclined for best possible cus- 
tomer-viewing angle. 

The new “Toy Book Rack” is part of the 


























new Spacemaster self-selection package mer- 
chandiser line of island units and features 
compartmented storage racks in a stepped- 
down arrangement. Two-inch deep pockets 
are intended for comic books, instruction 
books, phonograph records, recording tape. 

For additional information and prices 
write to the firm at 1400 N. 25th Ave., Mel- 
rose Park, Ill. Specify the units that interest 
you by name. 


Perforated Steel Racks 
Have Many Display Uses 

Instead of perforated hard board that 
deteriorates in time these display racks are 
surfaced with perforated heavy gauge steel 
that use all standard hanger and shelf hard- 
ware. The racks stand on 12-inch bases and 
taper at the top. All are 56 inches high but 
come in various widths to meet any space 
demand. Write to Arsco Manufacturing 
Co., 3564 Blue Rock Rd., Cincinnati 39, and 
ask for information about the Displa- 
Master 500. 
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Imported Tyrolean Nativity Scenes 
Carved Entirely By Hand of Wood 


Now Available on a Rental Basis 
for Your Store’s Christmas Scene 


from the Largest Collection in America. 


Beautiful Nativity scenes carved entirely by hand 
of wood in various designs are now available on 
rental and purchase exchange basis. The first 
year’s rental may be applied towards the purchase 
price of the same set. Three piece starter sets may 
also be purchased and added to each year. Ex- 
change privilege for a new design of the same 
value or greater is good for three year periods. Up 
to 50% of the purchase price is allowed depend- 
ing on the condition of the figures when returned. 


WRITE FOR 
BROCHURE 


The carvings are executed in Italian Alpine com- 
munities by Fusek’s wood-carvers. The images 
are carved in the same manner with hand tools as 
they were centuries ago. This is an art which has 
been passed down from father to son for gener- 
ations. Depending on size, up to several months 
work is required to complete a Nativity scene. 
No two sets are ever exactly alike. The figures 
are finished by hand in either natural stain or 
transparent oil colors with gold leaf trim. 


y 


DEVOTED EXCLUSIVELY TO SACRED ART 


HAND CARVED OF WOOD AND SCULPTURED IN MARBLE 


913 Valencia St., Los Angeles 15, Calif. @ DUnkirk 5-3101 








SANTA 


CLAUS SUITS 


To make your Santa look real... and at low cost to you! 


No. A-lI—THE SUIT. 
and lush soft Velveteen Suit 
with REAL WHITE FUR trimmed 
on hat, overblouse and leggings. 
Black patent leatherette belt 
with large gilt buckle. 


$1 T 5.00 without wig& beard 


Beautiful 


No. A-9—FINEST QUALITY outfit made of 
RED VELVETEEN. Consists of overblouse, 
pants and Velveteen hat trimmed with white 
PLUSH. Heavy weight leatherette belt with 
large gilt buckle, leatherette boot tops with 
white plush trim. Large size only. 


$75.00 without wig and beard. 


No. A-5—DE LUXE RED VELOUR OUTFIT, without wiq & beard 
No. A-3—RED TWILL SANTA OUTFIT, without wig & beard 


SANTA WIG & BEARD 


SETS 


100% Nylon Wig & Beard Set, Standard... ..$19.90 


De Luxe Nylon Wig & Beard Set—50% fuller than Standard $29.50 
Super Deluxe Nylon Wig & Beard Set—100% fuller than Standard .$39.50 
Seran Wig & Beard Set $12.©0 


ORDER NOW! 


Mail orders filled 


immediately. 





THE DISPLAY DOCTOR euwciciciieuiciiciisiiicnnuan 


NNN NNNINNNIICiAcHOSes the split personality of the sofabed 


By RICHARD LOUIS 


ae home furnishings there is one item which 
actually changes character in passing from the manufac- 
turing level to the consumer level. This item is the sofabed. 
Considered and bought by the retailer from the manufac- 
turer as bedding, it is later considered and bought by the 
consumer as an important part of living room or den 
furniture. The more it appears as a sofa which does not 
open up for sleeping, the greater appeal it has to the woman 
customer. So while the retailer thinks of dual-purpose 
sleep equipment as bedding, since he generally buys it from 
a bedding manufacturer, the ultimate consumer looks at the 
same item essentially as a sofa, which only incidentally 
has a dual-purpose. 

With a better realization of this change of attitude, 
there is room for much improvement in the display of 
sofabeds in the retail store. There is no real reason to show 
sofabeds as an adjunct to the bedding department. This 
stock will appear to greater advantage if located as an 
extension of regular living room display, and on the same 
floor level if at all possible. This does not mean that sofa- 
beds should be scattered among regular sofas since this 
creates a problem for customer comparison at the point 
of sale. A better location would be at the end of the living 
room department, with sofabeds flowing on as additional 
variety in the living room category. 

One advantage to the retail store is that this arrange- 
ment gives a true picture of the extent of living room stock. 
Another advantage is that sofabeds are extremely heavy and 
the amount of movement on and off the retail floor can 
generally be reduced somewhat if these items are located 
with close proximity to the freight elevator or to the 
shipping room. Beyond the regular living room display, 
sofabeds can usually be shown in the rear portion of the 
store or department. 

While many stores do a fairly imaginative job in dis- 
playing conventional sofas in living room groups, sofabeds 
too often fall back into a regimented array of back-to-back 
presentation which does little to inspire the customers to 
make a purchase. Not unlike a great many other home 
furnishings items, sofabeds are bought despite the way 
they are shown on the retail floor. 

When sofabeds are considered as furniture to be used in 
living rooms or dens, these can also be displayed with some 
degree of in-use presentation. Combined with the sofabeds 
should be lamp tables and lamps, lounge chairs and occa- 
sional chairs, arranged in typical room groupings. These 
add-on items are selected as to style, color and _ price. 
Coffee or cocktail tables can be omitted from the group 
optionally in order to maintain ready demonstration space 
for the operation of the sofabeds. 
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With the popularity of colonial or Early American 
furniture styles, the colonial shop is found in many stores 
where all furniture of this styling is concentrated in a 
single section, to include both living room and casegoods. 
Sofabeds also have followed this style trend and so the 
question arises, where to locate Early-American dual- 
purpose stock. Such items belong in the colonial shop 
along with regular sofas and again at one end of the display 
area. This will simplify customer selection without the 
need to move back and forth through the department. Each 
sofabed will be the keynote of a grouping to include tables 


and chairs. This is one instance where a so-called splitting 


of a department is logical, since customers for colonial 
styles are not usually interested in any other style. 

Getting back to conventional, contemporary or modern 
stylings of sofabeds, what happens in the instance of a special 
advertised group which is built around a dual-purpose sofa- 
bed? The customers who are attracted by the ad enter the 
selling area and usually find not the slightest relationship 
between the store display and the picture in the advertise- 
ment. The reason, of course, is that the store prefers to 
sell other step-ups rather than the advertised group, and this 
is good business. 

A simple and inexpensive portable platform can be set in 
the department, with a space 12 by 12 feet. On one side can 
be shown the advertised group in pedestalized importance, 
while the other half of the platform can be used to feature 
a step-up grouping, similarly glorified with the tables, lamps 
and chairs. Which to sell the customer is largely a matter 
of salesmanship, commission and the ability to justify the 
merits of the better group as to quality features. 

Better grade sofabeds are big-ticket items. When featured 
in window display they are usually well arranged in that they 
become the major item in a room setting which is put to- 
gether with skill and judgment. And often they sell right out 
of the window. If this effort in display is good enough for 
the window display, it is also good enough for the interior 
store display where the sales action takes place. Show pack- 
ages and you will sell packages. Show items and customers 
will buy the item and go elsewhere to finish out the grouping 
for her home, since she is not actually aware this is possible 
in the first store. At least nothing was done to give her the 
impression and inspiration to consider add-ons at the same 
time as the primary purchase. Of course, this does not 
apply only to sofabeds either. 

Stores which do not have the floor space for improved 
display for furniture will do well to put the inventory on a 
diet. Swap endless variety (to the point of confusion) for 
imagination in presentation. And this may stop customers 
from asking, “Is this all you have?” 
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Displaymasters Establishes 
Sales Meeting Division 

Increasing industry emphasis on more 
productive sales efforts has prompted a 
Minneapolis exhibit firm to set up a new 
Sales Meeting division. Displaymasters, Inc., 
largest industrial exhibit design and man- 
ufacturing firm west of Chicago, is expand- 
ing its sales meeting services “because man- 
ufacturing firms are showing an increasing 
desire for outside assistance in the planning 
and staging of such meetings,” according to 
Cal Sathre, president. 

Lee Boyan, formerly an account executive 
with WDGY radio (Twin Cities), was named 
manager of the new division. He will head 


Lee Boyan 


up the merchandising planning and produc- 
ing of complete sales meeting packages for 
industrial clients. 

Displaymasters has been active in this 
field for 15 years. 

Boyan also has had previous professional 
Stage experience and has written and di- 
rected television programs. 

Sales meetings are no longer simple an- 
nual discussions of selling problems, Sathre 
said. 

“In today’s struggle for the consumer's 
dollar, companies are working harder than 
ever before to generate genuine sales en- 
thusiasm. 

“Sales meetings now are more than prod- 
uct displays and exhibits of literature, im- 
portant as that is. The best ones are, in 
addition, fully integrated entertainment pack- 
ages with props, sets, sound equipment, 
stage action and all the rest.” 


Flicker Flame Bulbs 


Introduced by Angelo 

“You'll swear you're looking at a real 
candle flickering” Rocky Angelo, sales man- 
ager of Angelo Bros. Co., forewarned us 
when he sent us two samples of his new 
Flicker Flame Bulbs, and now we believe 
him. The bare bulb from a distance will 
earn many a double take, but put it under a 
frosted glass chimney and it will be accepted 
by everyone that you actually have lighted 
candles in your displays. Caution: Warn 
the fire department first before turning them 
on as someone might turn in the alarm. 

The bulbs are said to flicker realistically 
for 20,000 hours at a low wattage of about 
1% watt and never get too hot to touch. 
Each one seems to have its own flickering 
characteristics. 

At present the bulbs come only with the 
standard (medium) base; however, the can- 
delabra base will be ready soon. 

Write to the firm at 2333 N. Mascher St., 
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No. 600— 


500 Ib. capacity 2 R.P.M. 
Max. Disc diameter, 4 ft. 


Ne. 500— 


200 tb. capacity, 3 R.P.M. 
Max. Disc diameter, 3 ft. 


( 


Ne. 100— 

30 Ib. capacity, 
48.°.M. Max. 
Disc diameter, 14 


Ne. 50VT— 


50 Ib. capacity, 
3 8.P.M. Max. 
Disc diameter, 3 ft. 


Ne. 75— 


75 ib. capacity, 
48.P.M. Max. 
Disc diameter, 2 ft. 
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Displays in Motion attract more eyes— 
are most effective sales tools— 
this is an established fact. 


MOTIONDISER® TURNTABLES ARE 

YOUR BEST CHOICE! 

Moving displays are surprisingly easy to set up 

with Motiondisers®. Each unit is of rugged, heavy duty 
construction with base mounting facilities (they 

become an integral part of the total display—without 
complications) in addition to the usual top disc 
mounting feature. Motiondisers are available in a wide 
range ef capacities—all powered by Merkle-Korff 

G t tionally famous for long life 





ond quiet operation. 


ALMOST ANY KIND OF ACTION AVAILABLE 
Step action, horizontal or vertical motion and 
combination third-dimensional motions using cams, etc. 
are illustrated and described for you in the Sketchbook. 


it’s UP TO YOU! 

Write us today—there’'s no obligation. We'll send you 
the MK Sketchbook free and a copy of Bulletin 2025A 
together with a price list and order blank. Your 
satisfaction is assured by our 50 years of success in 
Merkle-Korff Motiondiser® Turntables. They are 
approved by more major retail chains and display 
manufacturers than any other turntable. 


Write for your copy now. 


MERKLE-KORFF GEAR CO. 


221 North Morgan Street, Chicago 7, Illinois 

















Ideal drapery 


9 North 





*BURLON BURLAP in plains and prints 


Made by only one mill in all India from the finest quality jute yarns. 


SUPER QUALITY 
*BURLON 


or sportswear 


wide, five colors. 


Moore Street ¢ 


fabric. 
24 solid, vividly dyed colors, 40" wide. 
Prints, 48" 


Also, Genuine Knotted Fishnet — Xmas Tinsel Fabrics 
Monks Cloth — Organdy — Broadcloth — Duvetyne 


VAN ARDEN FABRICS, INC. 
New York 13, N. Y. 
*BURLON is the trade-mark of Van Arden Fabrics, Inc., for its superior quality 100 percent jute burlap. 


“BEST YET” QUALITY 
BURLAP 


A profitable volume item. Unbeatable 
for draperies and cafes. 
Nineteen solid colors. 


e CAnal 6-4700 

















SHOW 


SELL 
VUE-MORE 


CHRISTMAS 
TREE 


; ; Ae RR 
& . gow igs ani an gts 
Pee ra 


YOUR CUSTOMERS 
WILL STOP! LOOK! BUY! 


... last year they were 
a complete sellout! 


Will revolve up to 8 ft. tree 
All metal construction 
Finished in glittering gold 
Available with rotating 
outlet (illustrated) 


Model XT18 —‘12® 
Model XT18E — 16% 


(with rotating outlet) 





Write for Catalogs 
|_| Christmas Tree Turner 
] Display Turntables 


"| Animation Motors 


vue-MmoOre ..... 


A Division of Brevel Products Corp. 
601 West 26 Street . New York 1, N. Y. 
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NRMA To Recognize 
Community Service 

American stores now have an outstanding 
opportunity for national recognition. This is 
the goal that has been set for the first annual 
Retailing Serves America Commendation 
Awards Competition sponsored by the Na- 
tional Retail Merchants Association in con- 
junction with the Reader’s Digest, accord- 
ing to John A. Blum, chairman of NRMA’s 
Committee on Public Relations and senior 
vice-president, Macy’s, New York City. 

Any community-oriented service performed 
by a store between January 1, 1960, and Sep- 
tember 30, 1961, is eligible. Closing date for 
entries in the competition is October 10, 1961. 

Membership in the National Retail Mer- 
chants Association is not a requirement and 
will not be considered by the judges in 
making the awards. 

Awards will be presented at a luncheon 
hosted by the Reader’s Digest on Thursday, 
January 11, 1962, during the National Retail 
Merchants Association’s 5lst Annual Con- 
vention, held in the Statler-Hilton Hotel, 
New York City. 

Write for the compiete rules to: Robert 
Gur-Arie, public relations director, National 
Retail Merchants Association, 100 West 3lst 
St., New York City 1. 


Hamberger Creates 
Plaque for Admiral 

At the request of Seymour Lash, head of 
the Service Clothing Branch of the U.S. 
Naval Supply Research and Development 
Facility at Brooklyn, David Hamberger, 
Inc., executed a three-dimensional plaque 
from an original design for presentation to 
Admiral Arleigh Burke, Chief of Naval 
Operations. The plaque was of a ship upon 
which the Admiral served and also demon- 
strated a new signal flag material developed 
by Mr. Lash’s organization. The New York 
City display firm was highly complimented 
upon the result. 


Armor, Medieval Hardware 


Available for Rental 


Displaymen will be interested to know that 
they may now rent authentic full suits of 
armor and suits of chain mail, acquired by 
Sidney Wiston from the William Randolph 
Hearst collection. Crusader swords, battle 
axes, jousting swords, helmets, breast plates 
and crossbows together with dueling pistols, 
all in superb condition, are also available. 
This Medieval hardware is delivered and 
picked up free within 50 miles of New York 
and also set up for the window dresser when 
desired. For details, write Sidney Wiston, 
1052 Wright St., North Valley Stream, N. Y. 


New Plexiglas Sheet Size 
Announced by Rohm & Haas 


Commercial availability of Plexiglas acry- 
lic plastic in a sheet size of 60 by 120-in. 
has been announced by Rohm & Haas Com- 
pany, Philadelphia. This is the third addi- 
tion to the company’s line of extra large 
cast acrylic sheet made this year and extends 
the number of sizes in the extra-large group 
to nine. The largest is 102 by 144-in., in- 
troduced along with a 96 by 144-in. size 
early last spring. In all of these sizes the 
acrylic plastic is offered in a range of colors 
as well as in the clear transparent form. 


Different Aluminum Tree 
Offered by Geisler 


A unique metallic mesh Christmas tree, 
6% feet high and approximately 52 inches 
diameter at base, has been developed by 
Leroy R. Geisler, 4317 Somerset Lane, 
Madison 5, Wisc. It comes in green, gold 
or silver. Each tree has 37 25-inch long 
branches with each branch having a glass 
ball tip. Each tree includes metal tripod. 
Reflective qualities are considerably in- 
creased by the mesh material. Write for 
information. 





FREE - STANDING 
SHOWCASE ele- 
vated just above 
sidewalk level is a 
novel eye-catcher at 
Klein’s House of 
Jewels in San Fran- 
cisco. Visibility into 
the case is aided by 
a premium quality 
twin-ground plate 
glass known as Par- 
allel-O-Plate. The 
same glass is used 
in the big window 
at the back which, 
along with full- 
length ‘i ui-flex glass 
doors at the side, 
sive the store a 
visual front effect. 
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New Light-Weight Children 
Introduced by American Fixture 

A new line of “Amerlite” children manne- 
quins were presented for the first time by 
American Fixture Inc., St. Louis, at its 
semi-annual sales meeting in Chicago. The 
extreme light weight of these new manne- 
quins plus their versatility and unusual low 
price prompted immediate and enthusiastic 
acceptance and favorable comment. 

Entirely new in concept, both in styling 
and fabrication, these “Amerlite” children 
are the result of an extensive research and 
development program put into effect by 
American Fixture, Inc. over 18 months ago. 
New materials, new mold techniques and 
new methods of manufacturing had to be 


explored, developed and tested before offer- 
ing these mannequins to the retail trade. 
The purpose and goal of the whole program 
was to design, develop and produce an at- 
tractive and practical line of children’s 
mannequins in a price range so low that 
every retailer of children’s garments, both 
large and small, could afford to use manne- 
quins generously in displaying merchandise 
to its best advantage. 

“Amerlite” mannequins are made by ex- 
panding specially compounded polystyrene 
beads with high pressure steam in precision 
metal molds. The resulting figures are of 
consistent high quality due to this method 
of precision fabrication. They are excep- 
tionally resistant to breakage. They are 
easy to handle and dress and will last for 
years when treated with reasonable care. 
The versatile figures are furnished with con- 
ventional metal bases and uprights for use 
in windows or they can be had with patented 
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Christmas at 


163069G—STANDING 

White-flocked rubber Santa. 

White-frosted gift box base with pink ribbon 
bow. 


BELL UNIT 


Gift Bex on Santa's hand not included 
Overall: 7'8'' high, 45"' spread, 27'' deep. 
Senta only: 32'' high by i8"' by 15". 
Bell only: 20°' high by 9" by 9". 
Base: |6'' high by 21" by 21"' overall. 
Complete $118.75 
Santa only 


Bell only (lighted)........ 


ADLER JONES 2. 


BELL UNITS—interior-lighted, white-frosted bells 
with light-transmitting buttons, decorated cerise 
pink. White satin and pink lame leaves wit 
white pine. Gold metal frame and brackets. 


163070G—SINGLE BEL: BRACKET 
Overall: 40"' high, 22"' spread, 29"" extension. 
Bell only: 20°’ high by 9° by 9". 
ee ee 





1€3071G—TRIPLE BELL BRACKET 
Overall: 47'' high, 40° wide, 39°" extension. 
Bells, Each: 20°' high by 9°" by 9°. 


Complete $74.50 


521 S. WABASH AVE. 
CHICAGO 5, ILL. 





Trimlok tapered uprights for use with all 
Trimlok standard fittings. These Trimlok 
uprights open an entirely new and broader 
use for children’s mannequins, such as 
on top of garment racks, ledges, aisle tables 
and other point-of-sale spots as easily as 
placing a card holder in position. 

“Amerlite” girl and boy figures are now 
offered in the popular 2, 4, 6 and 8 year old 
models. Additional information and photos 
can be had by writing American Fixture, 
Inc., 2300 Locust St., St. Louis 3. 


WHEN WRITING ADVERTISERS 
MENTION DISPLAY WORLD 


European Trade Fairs, 


Exhibitions for September 
St. Erik’s Fair, Stockholm, Sweden 
Aug. 30-Sept. 10 
European Fair, Strasbourg, France 
Sept. 2-17 
Autumn Fair, Frankfurt, West Germany 
Sept. 3-7 
Autumn Fair, Leipzig, East Germany 
Sept. 3-10 
International Fair, Ghent, Belgium 
Sept. 9-24 
‘Comptoir Suisse’ National Fair, Lausanne, 
Switzerland 
Sept. 9-24 
Autumn Trade Fair, Vienna, Austria 
Sept. 3-9 
International Trade Fair, Utrecht, Holland 
Sept. 11-16 
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BUILT-IN 


EIN 


IN EVERY CAN 


DISPLAY MAN 


INSTANT DRYING — 
SOFT COLORS THAT PRODUCE 
A VELVETY FINISH! 


MANNEQUIN FINISH 
CRUISE 


Liquid Glitter Introduced 
By Adhesive Products 

The Research Division of Adhesive Prod- 
ucts Corporation, 1660 Boone Ave., New York 
City, announces the development of Adglit 
Liquid Glitter which consists of metallic 
glitter uniformly suspended in a_ non-in- 
flammable liquid vehicle. 

With Adglit it is no longer necessary to 
spread on an adhesive, apply glitter, wait 
for it to dry and then remove excess. Adglit 
makes it possible to apply glitter in one 
easy application — merely apply and allow 
to dry. It can be applied by brush, spray, 
roller coater or squeegee bottle. Adglit 1s 
available in a variety of colors, sizes and 
shapes including stars, crescents, diamonds, 
squares, etc. 

Adglit contains no volatile solvents and, 
when dry, resists washing and dry cleaning. 
The metallic glitter in Adglit is made from 


pure aluminum coated with durable, non- 
tarnish colors, including gold. It is also 
available in natural aluminum. It will ad- 
here to styrofoam, vinyl, acetate, aluminum, 
glass, wood, plaster, rubber and many other 
surfaces. Use of Adglit is suggested for dis- 
plays, posters, artificial flowers, scenery, 
walls, costumes, wrappings, laminates, greet- 
ing cards and other industrial applications. 


Pratt Fall Term 
Begins September 18 

The Art School of Pratt Institute fall 
term of evening courses will begin Septem- 
ber 18 with registration until September 20. 
Classes begin September 21. Although there 
are no courses specifically in display, many 
subjects would be helpful to beginners and 
advanced displaymen. For further informa- 
tion, write the Director of Admissions, Pratt 
Institute, Brooklyn 5, N. Y. 
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QuerED His DISPLAY CAREER 
AT FW, WOOLWORTH AFTER 
ATTENDING CASS TECHNICAL 
HIGH (N DETROIT - ! 
LATER WENT To WARDS 
SEVEN MILE STORE 

ALL IN DETROIT. 


AFTER THREE YEARS 
IN SERVICE, WORLD WAR 
II,HE JOINED PRIEHS 
DEPT. STORE IN MOUNT 
CLEMENS AS DISPLAY 
...- Dieweror., 


HAS WON SEVERAL 
VPisprAay CONTESTS. 


Very ACTIVE IN VETERANS 
’ OF FOREIGN WARS posTc7a2 
PAST POST ANP MACOMB ” 
‘ COUNTY COUNCIL COMMAN- 
DER. CURRENTLY DIS- 
TRICT JP. VICE COMMANDSE, 
~Lso ACTIVE IN Boy SCouTS 


MArriIED AND HAS Two 
CHILDREN, GRAHAM,AGE || 
ANP HEATHER, AGE 8. 


QUALITY YOU CAN RESPECT 


Display artists everywhere 
praise the versatility and adapt- 
ability of Sargent DISPLAY 
FINISH. New colors add 
beauty to every creation. 


at display jobbers everywhere 
manufactured by 

THE SARGENT-GERKE CO. 
Indianapolis, Indiana 


display dfrector, Liltt{/§ dept. Store 


Mounr Cremens, Micu. 














DISPLAY WORLD 





R ° ° P 


SEPTEMBER, 1936 


The Chicago Display Club met to honor 
its vice-president, Carl Gestrine, Butler 
Brothers. 

Otto Lasche, display manager for Kline's, 
St. Louis, won first prize in a local display 
contest promoting the National Horse Show. 

George Wells resigned as assistant display 
manager for Montgomery Ward & Co., 
Chicago, to join Franklin Simon Co., New 
York City. 

Al Parke joined the staff of Old King 
Cole, Canton, Ohio as director of design. 

At one time an instructor in scene paint- 
ing with the Yale university department of 
drama, Walker Burbank joined the display 
staff of Lord & Taylor, New York City. 

Jerry Timm became display manager for 
Husch Brothers, St. Paul. He had been first 
assistant to George H. Wagner at George 
B. Peck Company, Kansas City. 

The Pacific Coast Association of Display 
Men convention was held in Spokane. The 
following were elected officers: G. E. Wil- 
liams, Barnes-Woodin Company, Yakima, 
president; Ray Hering, The Crescent, Spok- 
ane, first vice-president; J. Walter Johnson, 
Powers Furniture Company, Portland, sec- 
ond vice-president; H. E. McLaren, Bon 
Marche, Seattle, third vice-president; Fred 
Lund, Hall-Bowen, Yakima, _ secretary- 
treasurer. 


SEPTEMBER, 1951 

James A. Firth, assistant professor of re- 
tailing at Washington university spoke on 
“How People Read Interior and Window 
Displays” before the first fall meeting of the 
St. Louis Display Guild. 

The Hecht Company, Washington, D.C., 
was awarded first prize in the classification 
of stores doing over $5,000,000 in the nation- 
wide sales promotion contest sponsored by 
the Saturday Evening Post. Savitt, Inc., 
Hartford, Conn., received first prize in the 
category for smaller stores. 

James Thrasher was promoted to display 
director of J. P. Allen Co., Atlanta, following 
the resignation of K. V. P. Burnham. 

Dudley Pope resigned as display director 
of Davison-Paxon Company, Atlanta, to join 
Rich’s, same city, as visual merchandising 
director. He replaced Frank Pallotta who 
was promoted from this post to publicity 
director. 

Bob Campbell joined Oreck’s, Duluth, 
Minn., as display director. 

William Maximillian Zeppen-Field, for 
many years one of the best known and re- 
spected factors in the display field as a 
mannequin designer and manufacturer, died 
suddenly. He would have been 66 that 
November. 


Idea Booklet Offered 
On In-Store Decor 

New color-coordinated visual merchandis- 
ing ideas for modern in-store decor are il- 
lustrated in a new catalog offered by HR 
Inc., 45-02 Ditmars Blvd., Long Island City 
5, N. Y. Write for your free copy. 
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new 
SLIMLINE 


synchronous 
DISPLAY MOTOR 





now — another Lake City 
development that lets you put 
motion wherever you want it! 


Talk about flexibility in a display 
motor — you can fit this one in 
the “surprisingest” spaces! It’s 
thinner than your thumb. 


And dependable? Youcancount More motor ideas from 
on it to turn out 400 revolutions Lake City — for more 


per minute. Every minute, day design freedom than you 
ever had before... 


after day, for a good, long time. 


Even if you require speeds 
slower than 400 rpm, Lake City 
can solve your animation prob- 
lems with minimum lead time. 
Example: the motors at the right. 
All come from the same basic 
design. But they let you hang a 
shaft just about anywhere. 


Except in thin air. 


And these motors offer superior 
features. Positive lubrication, 
heavy-duty gear train, variable- 
pole rotors, powerful permanent 
magnets, for unmatched depend- 
ability and performance. For com- 
plete information write Dept. “WW”. 


LAKE CITY, INC. 


A SUBSIDIARY OF CONTROLS COMPANY = OF AMERICA 


CRYSTAL LAKE, ILLINOIS 








* CLASSICAL 
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COLUMNS CARRIED IN STOCK 


ANY SIZE OR DESIGN 
MADE TO DETAIL 


Hand and Automatic Wood Turning 


Established over 50 years 


American Wood Column Corp. 


913 GRAND ST., BROOKLYN 11, N. Y. 
STagg 2-3163 


No. 105 No. 140 


* 


No. 150 
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THE TOP SOURCE 
FOR BRIGHT 
NEW, DISPLAY 
LIGHTING! 


Whether you need additional lights 
to come from top, side or just 
about anywhere ...LUSTRA 

has the bright ideas in lighting 
... like the versatile screw-in 
or twist-on SWIVELITES 
...LUSTRA COLORBEAMS... 
BEAMSPOTS...and more 

from a fabulous array of 
special purpose fixtures, 
lamps and accessories. 

Your LUSTRA MAN 

will help you develop 

your own bright ideas in 
lighting. You'll find it a Great 
idea to do business with 
LUSTRA: A lighting specialist 

to help you—One Source— 
One Shipment—One Simple 
Way to better lighting 


where or when you need it. 
CORPORATION 


LU STR OF AMERICA 


32-33 47th Avenue, Long Island City 1, N. Y. 





I 


- 
~ 
- 
. 
-_ 


54 





LO, THE VEILED PROPHET 
COMETH! 


(Continued from page 37) 
of wood was an outer coating or skin of 
papier maché. 

The ceiling of the den has horizontal steel 
girders. Iron hooks are fastened into the 
girders to hold movable scaffolds from which 
the crew can work on these giant figures. A 
scaffold is suspended over each float and 
remains in place for each crew: carpentry, 
modeling, painting, wiring, etc. 

Paul Bunyan was designed to carry the 
famous blue ox. For the ox, an animal used 
in the parade of the year before — as the 
cow that jumped over the moon — was 
taken out of warehouse stock. The animal 
was almost made to order for the job — legs 
were dangling or curved in jumping, or 
carrying position, rather than braced by 
metal bars for standing. This animal had 
a metal brace, an iron bar, supporting it 
through the middle. The iron bar was 
slipped out enough to be fastened securely 
onto the mocked-up Paul structure, as 
though Paul were carrying the ox under his 
arm. Size was perfect! Last of all came 
the painting. The cow of the previous year 
had been a spotted animal, but in the 1960 
parade she — now he — became the famous 
blue ox! Paul himself wore a bright colored 
garb: red and white checked shirt and blue 
trousers. Parade colors are vivid, to be en- 
hanced by a brilliant blaze of light. 

Some figures are animated, which calls for 
ingenious devices. In the 1959 “Delights of 
Childhood” parade, a line of red coated tin 
soldiers had wirings down a stationary leg 
on each to move the opposite leg back and 
forth as though marching. The wirings were 
rigged to a bar below the platform on which 
they were mounted to synchronize the move- 
ment. On a Cinderella float for the same 
parade, white mice waved their tails, also in 
unison. 

In the 1960 parade, on the Ponce de Leon 
fioat, the Fountain of Youth seemed to flow 
as a waterfall. The mountain was mocked-up 
of wood, covered by papier maché, painted to 
resemble rocks and landscape. A transparent 
screen of scrim covered the waterfall section. 
Behind the screen was a revolving wheel, 
inside which light played through patches 
of colored plastic. As the wheel turned, 
blues and greens flooded the back of the 
screen, forming a pattern of blue and green 
movement that appeared to be falling water. 

Smoke signals rose from a hill on the 
Hiawatha float. The smoke was furnished 
by chemical poured into a large tin, painted 
to resemble the bowl of a peacepipe. 

Wiring for the floats is covered by the 
construction. Before a generator, which has 
a power of ten KW, is hooked onto a float, 
the light load is tested to make certain it 
will not overload the generator’s capacity. 
Fuse boxes for the lights are in the tail of 
the trailers. 

All floats are brilliantly lit, with the light 
bulbs colored and arranged to form part of 
the decoration. Bulbs are carefully removed 
from each float after a parade and stored 
for the next year, at which time they are 
dipped into lacquer to tint them the proper 
shade for the new designs. 

That is a sample of what happens to the 


entire series of floats. When the parade ends 
each year, the floats are returned to their 
starting point — the den, where they stay 
until the following October to emerge in 
their new setting and decoration as newly 
created units of a brand new story theme in 
a sparkling, gala, new parade. Meantime 
each part of the 18 special floats is carefully 
removed, and where possible salvaged. Fig- 
ures are stripped to their wooden mock-ups, 
disassembled, and the pieces of wood sorted 
into size and stored. 

Many figures are too huge to store, but 
often the heads are sawed off and saved 
intact. Animals, smaller figures and proper- 
ties are stored in the warehouse, carefully 
binned or shelved. Molds for hands of vary- 
ing sizes, and for animals of all sorts, sizes, 
poses, and descriptions make part of the 
warehouse inventory, which has already 
flowed over into a second building. 

On one side of the hall upstairs in the 
main building is the sewing room with sew- 
ing machines, pressing board, even an elec- 
tric washer and drier. Beyond the sewing 
room is a storeroom with shelves housing 
boxes of buttons, buckles, etc. To the other 
side of the hall, are the dressing rooms and 
costume storage space. 

Throne chairs and arches for the ball are 
also part of the duties and inventory of the 
den crew. The chairs have papier maché 
backs and the upholstery is changed to meet 
the color design for the ball of the new year. 

All of which means, construction and 
maintenance of float and ball properties and 
costumes is a never ending industry: a huge, 
behind scenes project that goes on all the 
year; preparing for that one big gala event— 
the Veiled Prophet’s annual visit in early 
October which has spread the name and fame 
of St. Louis far and wide over the face of 
the globe, and no doubt has added many 
dollars to the St. Louis coffers! 


New Prang Art Materials 
Have Display Potential 

The American Crayon Company, Sandusky, 
Ohio, has introduced two new art materials 
that have wide application in display, partc- 
ularly for backgrounds, murals and other 
decorative treatments at low cost. First, there 
are the Prang Painting Crayons: After they 
are used like conventional crayons, the draw- 
ing can be changed to water color effects by 
going over the drawing with a wetted brush. 
Second, the Prang Chalk Sticks: The square- 
shaped, individually wrapped chalk sticks come 
in 12 colors, the same as the painting crayons 
mentioned above. For samples and more sales 
information, write to the firm. 


Hunting for Realistic Icicles, 
Ice-Laden Branches? 


Displaymen visiting Christmas Market 
Week were greeted by a new process that 
creates the effect of winter-bare branches 
encrusted with crystal-clear ice. The proce- 
dure is simple. The natural branches are 
dipped into ADCO Liquid Icicle Dip which 
dries rapidly to give the appearance of real 
icicles. Experimentation is now being con- 
ducted by several display firms with applica- 
tions of this plastic, developed by Adhesive 
Products Corporation, 1660 Boone Ave., New 
York City 60. Write to them for additional 
information. 
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MODERN STORE PLANNING 
(Continued from page 39) 

These are all low bases complete with a 
perforated hardboard end display panel; 
you can install mass display of house ex- 
terior and interior paints at these excellent 
points of sale and you will notice they all 
face out onto the main lead-in aisle. 

I would also install a fluorescent light 
strip along the (X) length of wall; the cut- 
out letters on it will identify the location 
of this important department. 


HARDWARE—POWER TOOLS 


The indicated length of perforated board 
side wall should be adequate; you can install 
the double slotted metal standards along it on 
30-inch centers so that where required any 
number of metal or plywood shelves can 
be used supported on heavy duty metal 
brackets. 

I would certainly install a fluorescent light 
strip all around this corner section, Bear in 
mind that the installation of these light 
strips in various sections of the store will 
reduce the ceiling lighting. It is always 
better to high-light the merchandise open 
displayed along perforated board walls and 
the strip (plastic faced) can then be lettered 
to identify the various departments, most im- 
portant in a store this size. 


BIG TICKET WHITE GOODS 

Here again, I suggest they all be dis- 
played up on bases. I usually cover the bases 
in a checkerboard combination of cream and 
blue tiles that enhances the white goods and 
also selves the ever-present maintenance 
problem. 

(FD) These are more feature end displays 
all facing out on the main, lead-in aisles and 
the arrows (10) (11) (12) and (13) show 
how the traffic will be steered right into the 
adjacent important plumbing department. 

Arrow number 14 indicates how the cus- 
tomers will immediately be exposed to the 
beautiful (complete package) bath-outfit dis- 
plays. Each of the eight groupings is com- 
plete, even to wall tile and a carefully se- 
lected matching color floor tile. Each quarter 
section floor is removable by installing it 
on plyscore. 


ELECTRICAL DEPT. 


I have materially increased the size of the 
lighting display canopy, it is indicated on 
this scale plan sized 24-by 29-feet, and the 
floor gondola units under it will also make 
it possible to increase the display of all 
the hundreds of small dime-store pick-up 
sundries. 

The arrows (1) (2) (3) and (4) at opposite 
end of store indicate the flow of traffic from 
the lumber and building materials section 
into the main store. Customers will have 
to walk into the main store to get their 
sales tickets stamped (paid) or charged at 
the office. 


Duplex to Distribute 
Create-a-Display Units 

Krimstock Brothers, manufacturers of 
Create-a-Display, versatile new display fix- 
ture assembly, has appointed Duplex Display 
& Mfg. Co. as exclusive national distributors 
of this product. Duplex offers complete liter- 
ature upon request. The product was de- 


scribed on page 50 of the August issue. Write 
to 16 Arch St., Philadelphia 7. 
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david hamberger, inc., presents 


. . « @ figure with an unlimited number of year-round 
display uses, jewelry, ties, fabric, eyeglasses, shoes, etc. 
as seen on the cover of Display World, June Market 


Week issue. 


1PW121 Shiva Half-round papier mache figure is self-standing on 
x wooden base. It is painted gold and dressed in silver 
and gold lahme and decorated with an assortment of 
jewels. $49.50 Complete. 
Write for Christmas Catalog c. Prompt Delivery 


david hamberger, inc. 136 WEST 31st STREET 


NEW YORK 1, N. Y. 

















FOR A REAL 
SANTA CLAUS 


A NEW Meyer Jacoby 
100% DuPont Nylon 
Wig and Beard Set 


Guaranteed to convert any human being 
into a believable, authentic Santa Claus! 


@ Fiameproof @ Pure White 

@ Lustrous @ Combable 

@ Washable @ Re-settable 

@ Easy to clean & keep sparkling white 


All wigs and beards are custom made 
on soft duvetyn foundations for extra 
comfort. They are manufactured by 
THE JACOBY ‘“lock-stitch wefting"’ 
method for greater durability and use- 
fulness. 


@ No. 10: 100% DuPont Nylon Set. Twice 
as strong as natural hair and purest 
white ever made $19.90 per set 


@ No. 60: 50% Fuller than standard set 
(No. 10) DuPont Nylon... $29.90 per set 
@ No. 70: 100% Fuller than standard set 
(No. 10) DuPont Nylon... $39.90 per set 


Preferred by professionals! 


Meyer Yacoby, & 2 Soa 


34 WEST 20th STREET e NEW YORK 11, N. Y. 
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AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


T-32 
GUN TACKER 
Use where lighter, shorter staples are needed. 


Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 





- T-50 
GUN TACKER 


Use where heavier, longer staples are needed. 
Ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each biow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required.. 


ONE-HAND OPERATION— 
Frees other hand to hoid material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 


oe 
kh 


Manow fasrener [o.,/nc 
2 N 


One STREET BROOKLY Y 


JUNTUS 
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44We in IDI (Industrial Designers Institute ) 
believe that our organization has a stake in 
all international expositions involving our 
country. Individually, as design consultants 
to our participating industrial and other 
clients, and collectively, as a professional body 
representing a defined discipline, we believe 
we have a contribution to make. And we be- 
lieve that our nation as a whole has a right 
to receive the benefits of this contribution be- 
cause it is our entire country that is judged 
by the impression a fair projects. 

“As global showcases’ exhibiting the 
progress of nations, world’s fairs have always 
been exciting, and as they gather momentum 
they cast an ever widening spell of magic, 
capturing the attention and imagination of 
people everywhere. 

“But at this fateful moment in world history 
which finds us in the midst of an unrelenting 
struggle for the minds of men and the markets 
of the world, a world’s fair becomes something 
more than a good natured display case. It is 
a powerful instrument for communicating our 
philosophy and presenting our way of life. 

“The stakes involved in this conflict demand 
that we use our very best brains and talents 
for whatever job we undertake, and if this job 
is an international exhibition, then it too must 
reflect the best we can muster in the way of 
planning an exposition environment that will 
bring credit to our country and approval from 
other nations of the world. This is a job 
for professionals — not amateurs, no matter 
how well intentioned or qualified they may 
be in some other field of endeavor. 

“This means that each aspect of planning 
should be handled by persons qualified in that 
particular specialty. We have many world 
renowned creative talents in our country. They 
are assets no less than our famed productive 
capacity. Certainly in the battle for minds, 
these fertile resources should be used. 

“There are a number of specific areas 
where we feel that the assistance of qualified 
professionals enhance total impact of an ex- 
position. Site planning, landscape design, traf- 
fic engineering, architectural design, industrial 
exhibit and graphics design are perhaps most 
obvious. These are defined disciplines and 
we have world renowned experts in_ the 
United States in each of these professions 
whose talents can be drawn on to provide 
solutions that are imaginative as well as prac- 
tical and will demonstrate the best thinking in 
each field that our nation can command. 

“The industrial designer’s contribution in- 
volves all three dimensional aspects and ob- 
jects of an exhibition’s physical environment, 
from design of exhibits to public seating and 
waste containers. It is concerned with crea- 
tion of the communications graphics that im- 
part visual character to the enterprise. It 
extends also to the development and applica- 
tion of the theme motif and projection of the 
desired image. 

“Seattle’s Century 21 has drawn on the 
nation’s rich stock of creative professional 
talent. In addition to holding an international 


competition for design of a theme fountain, 
the exposition has retained world esteemed 
Americans as Primary Architect and Primary 
Exhibition Designer to help create and coor- 
dinate the fair’s overall physical facilities and 
graphics. Literature thus far issued by Cen- 
tury 21 is a joy to behold and one is aware 
at once that it has been designed by profes- 
sionals of taste, sensitivity, talent and technical 
proficiency. 

“These elements are of tremendous impor- 
tance. A fair begins to create its impression 
from its first public announcement, by the 
quality and imaginativeness of its published 
material and boldness of thinking therein con- 
tained. This and the physical environment 
it establishes communicate far more powerfully 
than words the prime objectives of an enter- 
prise and whether it does, indeed, have high 
regard for the good will of the countries and 
companies that it hopes will participate. 

“It seems to me that there need be no con- 
flict in planning a world’s fair that can both 
realize an acceptable return on its investment 
and at the same time enhance United States 
prestige. It would seem that an imagina- 
tive and well planned fair would more likely 
become a successful financial venture. 

“Of one thing I am sure. The success of 
any international involvement of our country 
today cannot be measured in terms of dollars. 
Our success will be measured ultimately by 
how effectively we have been able to use the 
intellectual and creative, as well as productive 
resources of our free society to win the fight 
for world markets and men’s minds.’—Re- 
marks of Leon Gordon Miller, National presi- 
dent Industrial Designers’ Institute, at sym- 
posium of New York Chapter. 

. 
44A customer fifty years from now, conditioned 
to merchandise selection through television, 
through her own free will, pushes a button 
at the initiation of her impulse to buy. She 
pushes a button on a control panel marked 
‘merchandise, a button which brings a direct, 
exclusive message from the merchandise ware- 
house center, what was formerly a retail store. 

“From early morning to late night, the 
warehouse center makes available to her and 
325 million other Americans the qualities and 
advantages of the items and the services 
available. She notes, for example, each and 
every dress from a particular department, all 
viewable on her _ wall-size, luminous tele- 
vision screen. She sees the prices, the colors, 
the sizes. Having made her selection in her 
home, she pushes another button on the con- 
trol panel, or teleselector, which connects her 
to the merchandise warehouse center. She 
places an order, and the sale is made through 
television. 

“Customers will buy from centers through- 
out the country. In the year of 2011, there will 
be no more point of purchase advertising . 
Television is at the point of purchase. The dis- 
playman is the real king pin because he runs 
the television studio in the merchandise ware- 
house center. There are no copywriters either, 
just very capable on-camera personalities who 
have replaced the sales person of 1961. 

“In fact, the merchandise warehouse center 
is hardly recognizable as having evolved from 
a retail store. It has lots of storage space for 
the merchandise, a room to hold the electronic 
equipment which records incoming orders from 
television viewers, a television studio which 
holds a revolving stage for constant changing 
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of merchandise and display, and a very small 
section devoted to the executives of the mer- 
chandise warehouse center who supervise the 
operation.” —Excerpts from speech by Howard 
Abrahams, vice-president of Television Bureau 
of Advertising, before mid-year convention 
of the National Retail Merchants Associa- 
tion’s sales promotion division at Bretton 
Woods, New Hampshire. 
« 

4éGeorge Silvestri, the man who creates the 
fairyland Christmas scenes and floats, was one 
of the mainstays of the great Loyola university 
basketball teams under the late Coach Lennie 
Sachs in the early ’30s. The record produced 
by Loyola in those years was greatly instru- 
mental in Lennie being elected to the basket- 
ball hall of fame this year.’—-Comments by 
Maggie Daly in her column in the Chicago 
Daily News. 


New Lamp Adaptor | Create-a-DIS PLA YW 
By Lighting Services | Hundreds of unusual shapes and uses 
Lighting Services Mfg. Corp. has designed | limited only by your imagination! 


and manufactured a revolutionary new 200- 
watt PAR 46 side prong lamp adaptor called 





NOW — you can create any type of display in minutes! ‘‘Create- 
a-Display”’ is a versatile self-contained display system featuring a 


the Parad, which - UL approved and patent variety of tenoned dowels, blocks and balls which interlock into any 
pending. This unique adaptor permits the : . 


. ; : desired shape for the display of any type of merchandise. 

use of all standard side prong lamps , - Your “Create-a-Display”’ can be used and re-used over and over 916 ARCH STREET 
any standard screw-base lamp holder. The again. Easily knocked down, easily and compactly stored, easily 
adaptor features a spring-loaded contact re-assembled! Light but sturdy! Use it with shelves of glass, plywood, PHILADELPHIA 7, PA. 
for proper beam orientation, heavy gauge masonite or homosote. ‘’Create-a-Display’’ comes in natural wood; WALNUT 2-0520 
chrome-plated lamp holder, positive locking | makes a most attractive display unit. Easily painted or stained. 
device and porcelain socket with 200 degree | “Create-a-Display” up to 9 feet for only 5 

silicon impregnated wire. | FOR SINGLE KIT fob 

This simple, economical means of utilizing 
the high beam candlepower of the 200-watt 
PAR 46 spot and flood lamps is offered for 
display and general lighting purposes. A | SHAN-SHUI MOZAMBIQUE CONTESSA TRAVATEX menor 
complete range of mounting and swivel de- : ve 
vices are available in combination with the ie ree | 
Parad if desired. Accessories include an 
accessory holder which clamps onto the 
PAR 46 lamp and which will accommodate 
a color filter, louver and hood extender in- 
dividually or in any combination of all three. 

Inquiries may be directed to Lighting 
Services Mfg. Corp., 77 Park Avenue, New 
York City. 
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SaaR SN Background or Foreground 
Photography Directory Haat: 


Offered by Professionals || cat VICRTEX VEF VINYL FABRICS 
Display directors, display manufacturers | | Lit we WRG DT . 

or other readers who often or occasionally 3 4 match your display mood 

have the need for professional photographic ee 

services may be interested in securing a free 

copy of the 1961-62 Directory of Professional 

Photography being offered by the Profes- 

sional Photographers of America, Inc. It 

contains a cross-indexed listing of more than 7 - tha * 

6,500 PP of A member studios and photo- NASD A.) none 

graphers by state, city and photographic Wibihies Winiesetitcen daatece: 

classification. Write to the organization at ing to U/L specifications now 

152 W. Wisconsin Ave., Milwaukee 3. available on request. tial acti cd een 
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Add a dash of inspiration to your display imagination with versatile 
Slack Retires: Viertex vinyl fabrics. From giant panels to portable displays, accent mer- 
Krandall Moves 0) chandise with subdued luxury or sparkling metallic motifs. More than 
a ee 200 colors — soft pastels to brilliant tones . . . 50 textures — boldly 
It is reported that Leslie Slack, display modern to unusual exotics. 
director for Wurzburg’s, Grand Rapids, Easy to use; reusable for years, because they're virtually indestructible. 
Mich., has retired with Jerry Krandall, his Won't chip, crack, peel or fade — resist stain, flame and mildew — wipe 
associate for 18 years, being promoted to clean with bs damp cloth. : 
that position. Mr. Slack is well known Write TODAY for swatches, prices and descriptive literature. 


throughout the industry and profession. We a is CA R o & NT e te ae Cc oO M PA N Vv 
* a 


ope that Mr. Slack will keep in contact wi 
hope that Mr. Slack will keep in contact with 356 FIFTH AVENUE a NEW YORK | ° Phone: LOngacre 4-0080 


us throughout his long and happy retirement. 
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OUTSTANDING 
HIT of the show 


= A brilliant kaleidoscope of color...“great- 
attention-getter”... excellent for toy displays. 
Each spiral individually mechanized and syn- 
chronized. BUDGET PRICED... write NOW for 
exclusive showing in your city. 


DECORATIVE 
PLANT CORP. 


PS. Ask for photo and particulars of a most un- 
usual and decorative SANTA THRONE. 


136 West 24 Street, New York, N.Y. 
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Advertising Pillar 
Projects 360 Degrees 


Unirex Sales has announced an entirely 
new 360-degree all-around advertising pillar, 
marketed under the trade name “Visophone,” 
combining screen, sound, neon and poster 
display. The “Visophone” resembles the con- 
ventional kind of pillar; however, the base 
tapers off in its lower half and mounted on 


jected from within onto the 360-degree all- 
around screen which can be viewed from all 
sides at once. 

The synchronized sound is being produced 
at the same time in all directions via three 
loud speakers each of which is set at an 
angle of 120 degrees to the others. The still 
or motion pictures can be projected in color 
or black and white. Separate devices are 
being used for preventing tearing and pre- 





mature wear of the films. The “Visophone” 
incorporates an actuating mechanism which 
puts the pillar in and out of operation auto- 
matically. 

It was designed by a German firm, the 
B.K.E., during the course of developmental 
work on a 360-degree method of cinematic 
projection, which will make possible the pro- 
jection of 360-degree fully panoramic pic- 
tures on large cylindrical screens with only 
one projector. For more information write 
to Unirex Sales, 14100 Evergreen, Detroit 23. 


Hansen Heads Sales 
For Howard Industries 


David F. Hansen has been appointed sales 
manager of Howard Industries, Inc., a lead- 
ing manufacturer of fractional horsepower 
electric motors, according to an announce- 
ment by Gordon R. Anderson, Jr., vice- 
president and general manager of the cor- 
poration. 

Before moving up into this new position, 
David Hansen was in the sales department 
coordinating projects between sales, en- 
gineering and production. In doing this he 
worked with major accounts, company sales- 
men and the manufacturing sales agents 
representing the company all over the 
country. 


the latter is a projection screen of Plexiglas 
which is formed like a truncated cone and is 
inclined towards the viewer's line of vision. 
The screen is projected from direct light by 
a covering. A still or motion picture is pro- 





Introduces Nativity Figures 
Nativity Scene figures, molded in three-dimensional, life-like reproductions of original 
sculptured art, are vividly pictured in Mold-Craft, Inc.’s new four-color, richly illustrated 
brochure now available. In addition to its life-size Nativity figures, Mold-Craft has designed 
a group of standard-size Nativity figures, approximately 24 life-size. These standard-size 
figures are equally authentic in detail. 
Starter Nativity sets consist of the Christ Child with Mary and Joseph. Other figures 


(fifteen in all) may be added at will to make up the complete grouping, comprised of the 
three shepherds, angel, three wise men, plus stable animals with either stable or lean-to 
backgrounds; the Camel was designed as the final figure in the group. 

Cords and lights are provided for the many figures which are illuminated from 
within. Of hard rubber or rigid vinyl, Mold-Craft figures are protected by special paint for 
years of bright, radiant display outdoors or in. Order these magnificient Nativity sets as 
well as other figures mentioned) from the catalog. Write to Mold-Craft, Inc., 100 N. Lake 
St., Port Washington, Wis. 
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Mannequin Manufacturer 
For 40 Years Retires 


Hyman Finkelstein, prominent manufac- 
turer of mannequins and fixtures for more 
than 40 years throughout the New York City 
area, is retiring. He was a pioneer in the 
mannequin field, with his interest reaching 
far beyond the display industry. 

He was recently feted at a_ testimonial 
dinner tendered in his honor by the display 


Hyman Finkelstein 


industry division of the United Jewish Ap- 
peal. He has been afhliated with many char- 
itable organizations and is well known for 
his philanthropies in Brooklyn where he 
resides. 

The industry will miss him and wishes to 
extend its best wishes for a very long and 
happy retirement. 


Booklet on Exhibit Moving 
Available From Aero 

A new two-color, 16-page booklet on mov- 
ing trade show exhibits has been published 
by the Aero Mayflower Transit Company, 
Indianapolis, Ind. The booklet, liberally 
illustrated, described several major displays 
and exhibits handled successfully by the 
company under its special Exhibit Moving 
Service. Included are examples of point-to- 
point, touring and mobile van exhibits. 

Of interest to all persons entrusted with 
shipping valuable and complex displays and 
with planning exacting schedules for tour- 
ing exhibits, the booklet may be obtained 
by writing: Moving Exhibit Service, Aero 
Mayflower Transit Company, Indianapolis 


6, Ind. 


Visualizer to Move 
Into New Building 

The Visualizer Display Fixture Co. will 
move into its own three-floor building having 
a total floor space of 10,000 square feet. 
The new address is 331 King St., West, 
Toronto, Ont., Canada. The new location 
affords ease of choosing display materials, 
flowers and fixtures on two floors with ele- 
vator service and ample parking facilities 
in the heart of the garment district. 

The firm has also taken over the assets 
of Josephine DeWitt Limited, manufacturers 
of flowers since 1909, and will continue the 
line under that name. 


Barton Succeeds Fonte 


At Rosenthal’s 


Ralph Barton has been named display 
manager of Al Rosenthal’s, Oklahoma City, 
succeeding Harold Fonte, who has joined the 
interior decoration staff of Sears, Roebuck 
& Co. of that city. Mr. Barton was formerly 
head of the display department at Kerr’s, 
same city, and is succeeded by Bill Hammit, 
who had been his assistant. 
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say it with 


Highly embossed gold foil 
ol gelolelel cc MMe Aol] maaley 
effective, least expensive 
medium for lettering. 


Victorian: 1,12, 2/2, 4 inches 


s<olaalelabme Lolo Mccll Mela waalhi- 


2%, 32, 5, 62 inches 
Write for folder 


133 West 19th Street 
New York 11, New York 





The SMARTEST LOOKING SANTAS Come From 


COLLEGEVILLE! 


SANTA CLAUS SUITS BY COLLEGEVILLE 
ARE YOUR BEST SALESMEN! 


No. 2598. SANTA AT HIS FINEST! Made of luxurious velveteen, 
trimmed in white plush; leatherette belt and boots. Wig and 
beard set is made of a blend of YAK, NYLON and DYNEL and has 
a permanent wave, can be washed, combed. Non-inflammable, 
of course. Complete outfit. $60 


No. 2599WS. Same as above, but with 100% YAK HAIR WIG 
AND BEARD SET. 
No. 1406. Rich looking, 
durable corduroy with 
leatherette belt, imitation 
boots, Nylon wig and beard 
set. Washable, flame-proof. 
A complete outfit. $29 
ORDER 
DIRECT =} 
NOW! No. 6514. 
IMMEDIATE «CHRISTMAS 


SHIPMENT ELF COSTUME. 
GUARANTEED COMPLETE $5 


No. 2297. DeLuxe red vel- 
our and white plush trim, 
and leatherette beit, boots. 
Nylon and Dynel wig is 
permanently waved, and is 
combable, washable. Non- 
inflammable. A complete 
outfit. $43 

Separate beard and wig sets available. 
WRITE FOR FREE CATALOG. 


No. 1300. MISS SANTA OUTFIT. 
Red corduroy coat and skirt, 
trimmed with white plush. 
Leatherette beit, and boot 
tops trimmed with plush. $14 


ym 


( COLLEGE VIL L E [nv-: am. 434, 200 stn av: 


WFLAG & MFG.CO., Collegeville, Pa. | Bil! Wimmer, Sales Mgr. 








FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZELERS 


3055 RIVER ROAD RIVER GROVE, ILL. 





LET ME 

PUT SUNSHINE 

IN YOUR 

. WINDOW WITH 


WIGS 
FROM 
MIAMI! 


Send for 
Styles and Prices 


AWA MEA: 


OF MIAMI 


2 
2 


6710 N. W. 32nd AVE. 


FOR wwtlanl 


SIGNS & DISPLAYS 


LETRASET 


wienl lethering 





The actual letter transfers from the 
Carrying sheet and on to almost any 
Surface with just a light pressure! 
Hundreds of uses in the sign and 
display shops. 





Available in a wide range of styles 
and sizes. Sheets 10x15” contain 
complete font. Only $1.50 per sheet. 


WRITE — WIRE — PHONE 
FOR SAMPLE AND TYPE CHART 


ARTHUR BROWN & BRO., Inc. 
2 W. 46th St.. New York 36, N. Y. 





| 
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Borg Warner’s Bear Favorite of Displaymen 


Of all the fascinating displays 
seen by displaymen during 
their trip to Chicago for June 
Market Week, the one that re- 
ceived probably the longest 
and most intense study was the 
21-foot-tall polar bear that 
commanded the sunken window 
of the Borg-Warner Corpora- 
tion exhibition hall at 200 S. 
Michigan Ave. 

Wilbur F. Near, Jr., who 
worked closely with Gardner 
Displays of Pittsburgh on its 
design and construction, was 
glad to talk about this huge 
display of York air condition- 
ing equipment that he said 
“overshadows anything we've 
done in the past.” He passes on 
the rumor that a major phono- 
graph record company and a 
large Chicago bank are con- 
sidering the employment of the 
bear as a promotional gimmick. 

The bear, wearing a red and 
white striped blazer and hat, 
was constructed of traditional 
basic materials — lumber and 
plywood framing covered with 


chicken wire. The covering was of white crushed plush. 


His eyes winked and the 


word York 


lit up below his nose. Unfortunately his 


synchronized mouth wired for sound was not working during the Chicago show. It seems 
that some of the top B-W brass didn’t agree with what he had been saying. 
Perhaps he now has a new message to proclaim until he is replaced about September 1. 


He was installed on May 15. 
response, Mr. Near says. 


The period is longer than usual because of the unusual 





Fellows Joins 
P.O.P Display Firm 

William H. Scoble, President, Einson- 
Freeman Co., Inc., Long Island City, N. Y., 
creative lithographer and manufacturer of 
window and store displays announces the 
appointment of Len Fellows as director of 
planning. Mr. Fellows, who will direct 
program planning and visual presentations, 
joins the company after 17 years with Mc- 
Cann-Erickson: 14 years as head art direc- 
tor of sales promotion, followed by 3 years 
as Associate Creative Director of Sales Com- 
munications, Inc., McCann-Erickson’s sales 
promotion affiliates. 

Notwithstanding his wide experience in 
sales promotion generally, including prep- 
aration of direct mail, dealer material, visual 
aids, public relations, package design, pre- 
miums, contests, product materials and sales 
meetings, his principal interest has been in 
the development of point-of-sale. 

He has authored outstandingly successful 
point-of-sale campaigns for a range of con- 
sumer advertisers, from jewelers, variety 
stores and super markets to service stations, 
automobile manufacturers and dealers, and 
air lines. 


Wood Doors. Screens 
Offered by Woodcraft 

Decorative folding screens of tramed per- 
forated hardboard and wood cabinet doors 
with stationary slats or solid raised panels 
are offered by Woodcraft Quality Shutters, 
204 Leonia Ave., Bogota, N. J. If it sounds 
interesting, write for more information. 


New Bin Display Units 
Promote Versatility, Low Cost 


These handy low cost display units are now 
available and provide an ideal “point-of- 
purchase” sales stimulator. The removable 
bins are an unbreakable one-piece molding 
of a high quality industrial plastic . and 
available in your choice of deep green or 
brilliant yellow. 

Countless varieties of set-ups are possible, 
as well as a wide range of standard units, 
including rotary, curved, and straight count- 
er units, free-standing floor units and mobile 
trucks, and wall mounted arrangements. 

All components are available separately 
so that displays may be tailored to fit any 
need. 

Complete details on standard units, com- 
ponents, and accessories are available in a 
new catalog which can be obtained by writ- 
ing Display Division, Container Development 
Corp., Dept. D, Watertown, Wisconsin. 


L. G. Powell Sells 
Used Displays, Mannequins 


Profiting from the demand for used dis- 
plays and mannequins is L. G. Powell & 
Company, 113 W. 20th St., Joplin, Mo., which 
recently opened nine additional showrooms. 
A wide variety of used seasonal and promo- 
tional displays and animated units pur- 
chased from leading stores are available for 
sale or rent as well as reconditioned manne- 
quins. Photos and descriptions are available 
upon request. The firm also refinishes man- 
nequins in cloth and plastic finishes. 
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New Letter Firm Opens, 
Offers Catalog 

A truly unique “department store for 
letters” has recently opened in New York 
City for the convenience of displaymen and 
commercial artists. It is the Dicar Letter 
Co., 231 East 14 St., New York City 3, 
jointly owned by Jesse Carrasco and Dis- 
armo Perugini. 

Dicar imports and stocks a wide range of 
cork, nylon, wood and metal letters, both 
custom and stock, together with a new type 
of imported polystyrene letters. The store 
facilities are so designed that a displayman 
can visit the store, lay out his work to scale 
on a pre-scaled table or work with a draw- 
ing board when desired, thus offering speedy 
one-call service. 

The company, which is continuously add- 
ing new fonts, offers displaymen an unusual 
letters catalog featuring an attractive “black 
on black” cover. 


New Kit Solves 
Velcro Problem 

One of the problems in the use of Velcro 
hook and loop materials for displays has 
been the necessity for using extra strong 
glue — usually of the messy variety — to 
secure the hook tape to the object to be dis- 
played. 

Now along comes a kit called Fastikit 
which includes the hook tape coated with a 
dried adhesive. A piece of tape cut to the 
size needed is held by tweezers on the hook 
side and dipped lightly into a supplied sol- 
vent that softens the glue immediately. The 
tape is then laid on the object and allowed 
to dry for a few minutes, thus insuring a 
strong and secure bond. The kit includes 
everything — even the tweezers. 

For prices and information write to A. C. 
Burgess Corporation, 1 Burgess Rd., Scars- 
dale, N. Y. 


COMING UP! 

National Employ Physically 

Handicapped Week | Oct. 1-7 
National Letter Writing Week Oct. 1-7 
National Pharmacy Week ..... .. Oct. 1-7 
Cheese Festival _. Oct, 1-31 
Housewares Festival Oct. 1-31 
Let’s Go Hunting Month Oct. 1-31 
National Interior and Exterior 

Design Week Oct. 5-12 
Fire Prevention Week Oct. 8-14 
Internationale Beauty & Fashion 

Fair Oct. 9-11 
*Columbus Day | Oct. 12 
Naticnal Wine Week Oct. 14-21 
National Forest Products Week. Oct. 15-21 
National Thrift Week .... Oct. 15-21 
Sweetest Day .. wae Oct. 21 
National Downtown Week Oct. 22-28 
National Flower Week .. Oct. 22-29 
United Nations Week ; Oct. 23-29 
National Honey Week : Oct. 23-28 
National Pretzel Week Oct. 24-Nov. 1 
*Hallowe’en ae Oct. 31 

(DISPLAY WORLD will be glad to fur- 
nish the mame and address of any spon- 
sors of the above-mentioned events. Many 
of them make available free posters or other 
display material as well as ideas for dis- 
plays tying in with the occasion. Simply 
address your request to the Editor, DIS- 
PLAY WORLD, Cincinnati 1. 
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NOW YOU / 
CAN DRIVE AA 
%’ CROWN 
STAPLE! ¢ 


) 
HANSER TACKER 


This new HANSEN TACKER drives a 34” WRITE today for complete Hansen Tacker 
crown staple in four lengths from %6” to 34”. Catalog . . . illustrates this great line. 


Sturdily built and weighing only 1% Ibs., it AL HANSEN MFG. CO 


will assure extra support for displays, fabrics ahah Sikes Ane 
and other uses. Chicago 40, Illinois 


This Fabulous Fascinating New Lighted 
AQUA DISPLAY with 1001 Sparkling uses 


REAL an a 
FOUNTAIN ee 
DISPLAY CO. | § Me > New York 18 








-_ <« 
= 


Lo (\ guneuncins 


pei 


bert 
a COLORS Catching 
Bullston Displays 
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Attention DISPLAY MEN 


BRING OUT THE BEST 
IN YOUR WORK 


USE “The Quality Line" 
For Your Backgrounds 


insist On Bulktou 
107 In. Wide SEAMLESS Paper 


5 FASHION-RITE 
COLORS 


Available in 


Write fer 
Free Celer Card 


© WESPECT yoor DELIVERIES — « Dea't Accopt « Sebstitute 


Don't Be Switched —wsist on « woven prooccs 


SUPPLIED BY A REL'ABLE SOURCE 


JOBBER INQUIRIES INVITED 


BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 CORRY. PA 


U. L. Approved 
MINIATURE SETS 


Twinkling and Steady Burning 


24 or 30 Light miniature sets with screw- 
in bulbs which have permanent filaments. 
If one goes out the rest remain burning. 
Available with green or ivory wire and 
sockets. Clear or colored bulbs. 


TWINKLING SET with individually 
twinkling bulbs available in 20, 24 or 
30 lights. 


JULIUS KUPFER, INC. 


Ujgrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 








| has guide lines for positioning. 


| practically indestructible. 
_ and two type faces are available. 








DISPLAY WORLD HELPS U.S. FOREIGN TRADE PROGRAM 


SHOWN ABOVE is the U. 


S. Department of Commerce’s travelling exhibit of trade publications, 


which includes a copy of DISPLAY WORLD. The Commerce Department sends one of its 
officials with several United States businessmen on trade missions to confer with business leaders 


in various countries, in order to encourage imports and exports. 


Usually a Trade Information 


Center is set up at a trade fair in the country visited. Businessmen in these countries are inter- 

ested in reading DISPLAY WORLD and other business publications to gain greater knowledge of 

our industry. The above picture was taken at the recent International Trade Fair held in Seattle, 
at which exhibitors from many countries displayed their wares to a record crowd of 55,000. 





Showcard Machine Offers 
Low-Cost Ticket Printer 


Ease and speed of operation, sure-fire 
results, and low cost are some of the im- 
portant advantages claimed for the new 
ticket and card printer called Souplex 
Ticketer. It is offered by the Showcard 
Machine Co., well-known maker of sign- 
printing machines. 

The Souplex Ticketer prints price cards, 
tickets and tags of all kinds and sizes. It 
prints on paper, board, plastic, cloth, glass 
—almost any material. It is small in size 
and light in weight, can be carried along 
when working on window displays. 

Design of the Souplex Ticketer is un- 
usually simple, and consists of only four 
basic parts: Type holder, or printer; regu- 
lator; base, and ink dispenser. 

To use the Souplex Ticketer, the type is 
set in a slot in the type holder; a simple 
lever releases, or applies, holding pressure. 
Card to be printed is placed on base which 
Regulator 
slides over pins on the base, and accommo- 


| dates the type holder; it serves to distribute 
| pressure evenly across the entire face of the 
_ card when printing pressure is applied. The 


ink dispenser has its own reserve ink supply, 
which can be released to pad as required by 
raising the handle at top. 


A unique feature of the Souplex Ticketer 
is the metallo-plastic type developed especi- 
ally for it. The type is light in weight and 
actually more wear-resistant than metal— 
Six sizes of type 


The Souplex Ticketer can be ordered di- 
rectly from the Showcard Machine Company, 
320 West Ohio St., Chicago 10. For com- 
plete information on the entire line of Show- 
card Machines ask for a copy of latest 24- 
page brochure. 


Rubber-, Epoxy-Based 
Adhesives Combined 


Rubba, Incorporated, 1015 E. 173rd St., 
New York 60, N. Y., announces the develop- 
ment of Rubbapox which promises to be an 
important breakthrough in adhesive tech- 
nology. Rubbapox has the rubbery qualities 
and ease of application of rubber-based ad- 
hesives plus the best qualities of epoxy ad- 
hesives. The adhesive contains neither water 
nor solvents and is 100 per cent solids. Un- 
like epoxies, Rubbapox is a one-part ad- 
hesive which requires no mixing prior to 
use. It is easily applied to one surface and 
placed in contact with the other surface, 
curing overnight. The bond continues to 
grow stronger several days after application. 

Rubbapox is waterproof and resistant to 
acids and alkalies. It will adhere to almost 
any surface and has shown excellent adhe- 
sion to some grades of polyethylene. It is 
excellent for fabricating curtain walls and 
for laminating polystyrene foam, polyure- 
thane foam and polyethylene foam to alumi- 
num, steel, and Cycolac. Rubbapox can also 
be used as a caulking compound or water- 
proof sealer. It remains permanently flexi- 
ble and gives excellent service at tempera- 
tures ranging from —80 degrees F. to 250 
degrees F. 


DISPLAY WORLD 





Lynch Named Consultant 
For Washington Display Office 

Neal Lynch has been named display con- 
sultant for the Washington, D. C., office of 
Hartwig Displays, one of the nation’s larg- 
est display firms. He may be contacted at 
1527 Wisconsin Ave., N. W., Washington 
V5 aie es 

He has a background of long service in 
advertising and the graphic arts. His ex- 
perience as an account executive and head 


f a 
Neal Lynch 


of his own agency has given him a keen 
insight into the analysis and presentation 
of ideas. 

Hartwig Displays’ main office and plant 
is located in Milwaukee. Other plants are 
located in Chicago and Seattle, with sales 
and design offices in New York, Washington, 
D. C., and Los Angeles. 


Advertising Exposure 
Calculator Released 


The Point-of-Purchase Advertising Insti- 
tute has released to its membership a new 
slide rule calculator which will enable them 
to easily and accurately determine the cost- 
per-thousand exposures for point-of-purchase 
signs, window displays and merchandising 
material visible to and noticed by passerby 
traffic. The data for the slide rule was ob- 
tained from the results of POPAI’s two 
most recent studies on advertising exposure 
at the point-of-purchase conducted for the 
Institute by Mass Marketing Research, Inc. 

In announcing the release of the “Outdoor 
Slide Rule,” POPAI’s Chairman of the 
Board, Richard H. Dickson, Jr., said, “This 
slide rule will provide the men responsible 
for planning promotional programs with an 
efficient and accurate tool to evaluate the 
cost-per-thousand of any given point-of- 
purchase campaign. It will enable them to 
prove conclusively to top management execu- 
tives and budget committees that money in- 
vested in point-of-purchase advertising buys 
not only increases in traffic and sales, but 
delivers advertising exposure at the crucial 
place and moment of decision—at a cost far 
less than most media.” 

Advertisers who are not members of the 
Point-of-Purchase Advertising Institute may 
obtain the calculator from any supplier of 
point-of-purchase material who is a POPAIT 
member. 

A similar slide rule, which will evaluate 
the cost-per-thousand exposures of point-of- 
purchase material in in-store locations is 
already in the works. 
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the precision, high speed 
portable cutting machine 


CUTS ANY SHAPE OR ANY DESIGN IN ANY SHEET 
MATERIAL QUICKLY, ACCURATELY, INEXPENSIVELY! 


Carry it to the job, start cutting anywhere — even in the center. The Cutawi 
makes its own starting hole, cuts effortiessly in any direction. Unique 
swivel cutting head follows intricate designs precisely. Machine always 
faces the operator regardless of the direction of cutting, enabling uniform 
and accurate control 


The Cutawi requires no special skill or training, cuts everything from 
thin paper to sheet metal. Many different chisels and saws and adjustable 
stroke and speeds permit infinite variety. No wonder the Cutawi has been 
the indispensable tool for over 30 years for cut-out lettering, frames, sil- 
houettes and a host of other shapes. 


Free demonstration will be arranged upon request. For illustrated infor- 
mation and name of your nearest Cutawi dealer, write today for 
Catalog C-29D. 


THE CUTAWL CORPORATION - BETHEL, CONNECTICUT 


NOW — the Distinctive Charm 
of Authentic “Sweetheart” Decor! 


“ice Cream" Chairs 
Ber Stools 
Vanity Stools 
Table Bases 
Table Tops 





Here is one of America’s all time furni- 
ture favorites, now available in a new 
array of styles, colors, and finishes. 
Authentic “Sweetheart” design is ideal 
for special promotions, window and 
floor displays. 


Superb, steel alloy construction is 
practically impervious to wear — eco- 
nomical to buy. Write for complete 
information. 


SIMPSON-BOSWORTH CO. 


1745 WN. Richmond Ave. 


Chicago 47, Illinois 





. The House for tetters in Three-Dimension | “ AUTHENTIC SUITS OF ARMOR 
CorK ‘5 m and Chain Mail in Superb Condition. 
woop —_, Decorative Weapons, Crusader Swords, Battie 

sihilies tn Giient ° teae ie, Axes, Helmets, Cross-Bows, Dueling Pistols, 

——— t etc. Attractive RENTAL BASIS with Free De- 
ree 0 livery and Pickup in 50 mile radius of N. Y. 
STYRENE 


DICAR Letter Co. | SIDNEY WISTON 
231 wast 14 Stree: | 1052 Wright St. VA 5-8390 N. Valley Stream, N.Y. 


New York 3N ¥ 


reeentt 
HHI 





Write tor cotaleg 


GRameroy 5-0O380 
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Delicate 
$0 & 
Attractive 


FEATHERED WREATHS 


W eather-Proof —Flame-Retardent 





Three Sizes 19°, 25°" 30" Diameter 


GREEN, WHITE, LIGHT BLUE, 
PINK, RED, LAVENDER 
Beautifully Trimmed 
Also Feathered Wall Trees 


Send for Price List and Photos 


pap SUPPLY CO., INC. 


106 HOPKINS AVENUE JERSEY CITY 6. WN. J 











Learn HOW To 
RIG and FORM 
MEN'S WEAR 


for Display expertly and professionally 
a= 


The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 


This is the book display men and store owners 
have been wishing for. With the aid of this book 
anyone can learn how to handle men's wear like 
the famous men's stores. The professional methods 
of rigging and forming men's wear explained by 
step-by-step photos (over 375 illustrations) with 
easy to understand instructions. Worth five years 
training under a professional trimmer. Learn the 
newest procedures in rigging Shirts, Underwear, 
Ties, Robes, Shoes, Hats, Slacks, Suits on half 
mannequins, Suits on mannequins, folding, laying, 
and hanging Topcoats — everything from hats to 
shoes fully discussed including tools of the craft. 
Don't be without it. Worth ten times the cost. 
106 pages 9x!2 with hard cover. 


$10.00 postpaid 
Order your copy today 
DISPLAY WORLD, CINCINNATI, OHIO 
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Editors Comment 
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(Continued from page 12) 
These are some observations incapsule forms: 
Practically every top store is in the midst 

of, or planning, modernization programs, re-fix- 

turing, new departmental decor, new window and 
interior lighting installations, new store 

fronts or a combination of these. In the areas 

of capital improvements money seems to be no 

obstacle. 

Quality of displays in downtown shopping 
districts varies from very good to very bad with 
little in the mediocre middle. The latter 
seems to be concentrated in the shopping centers. 

Freelance displaymen are having a hey-day 
in the Miami area, particularly since most of 
the hotels have started opening small specialty 
shops off their lobbies. Many are making more 
money than top display directors and doing less 
work—and some are quite capable. A good men's 
wear rigger can just about name his price with 
some of the smart men's shops. 

Displaymen almost universally feel that 
they're being slighted by all but a few national 
display firms. Salesmen are arriving too late 
with seasonal lines. 

Most refreshingly beautiful tour of the 
trip—through Jordan Marsh of Miami; and I 
understand the Ft. Lauderdale store even sur- 
passes it. 

Most discouraging walk: Down the Lincoln 
Road Mall with its numerous empty stores and 
others too junky to deserve the beautiful setting. 
saks and a few others remain to hold up the 
tradition. However, it is rumored that many of 
the empty stores are leased year ‘round by fash- 
ionable tenants who Keep them open only during the 
plush winter months at Miami Beach. 

Display departments have had numerous 
personnel cuts in recent years, this being the 
area inwhich fast savings can be accomplished 
less obviously to the customer, but placing 
increasing strain upon display directors. Trained 
displaymen who can accept responsibility can still 
find employment in most cities, but the salaries 
are not always the most inviting. 

Lenox Square shopping center, Atlanta, ranks 
second to none in design and general appearance. 
Sales figures have surpassed the expectations of 
the crystal-gazers ever since its opening, at 
least for Davison's, J. P. Allen and Rich's. 

Now there's a retailing triumvirate if there ever 

was one. 
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Birmingham reminds you of how Pittsburgh 
used to look before the city government began 


to solve its problems. 


However, 


the city is 


handicapped financially since it is surrounded 
by incorporated communities that depend upon 
Birmingham but do not contribute tax-wise to 


its support. 


Practically all downtown stores 


drastically needinterior and exterior rejuvenation 
programs—some have gone as far as the drawing 


board. 


But this is the city to watch for future 


growth if sufficient white-collar industries and 
businesses can be attracted to fill the gap at 


the upper level. 


We've had many comments of approval con- 
cerning our front cover on the June issue, a 
display of optical goods in the window of a Miami 


optician. 


It was pointed out that the profes- 


sional associations to which the opticians, 


optometrists, 


oculists and opthalmologists belong 


have long decried the use of advertising or 
display of their products or services. 

I won't go into any long denunciation be- 
cause I'm not too sure of their reasons for such 


a policy. However, 


you and I might be just a 


little less confused as to the difference between 
the four groups mentioned above if it had been 


explained to us in ads or displays. 


Also my 


nephew might have discovered that there was 
reading matter on billboards before he was 12 
years old if his parents had been warned of signs 
of faulty eyesight through the medium of ads and 


displays. 


Cordially yours, 


De lt Po 











About Space Moves 
Offices, Invites Visitors 

About Space, Inc., manufacturer of custom 
display fixtures and dividers, has moved 
their offices and showrooms to 156 Fifth 
Ave., New York City 10, according to an 
announcement by Anne Fegley, president. 
About Space offers a complete line of shoe, 
millinery and other retail store displayers, 
specializing in window backgrounds, interior 
dividers and counter displayers. Display 
directors are invited to visit the About Space, 
Inc., showrooms to see the entire line. 


Woodward & Lothrop 
Earns Press Coverage 

George K. Payne and his display depart- 
ment at Woodward & Lothrop, Washington, 


D. C., were the topic of an illustrated article 
by Judith Martin in The Washington Post, 
Sunday, July 16. In the article it mentions 
that the department is already working on 
the displays fer Christmas of 1962. Civil 
War Centennial displays were also featured. 
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Plastic Scatter Material 
Now in 25 Colors 

Poly-Petal, the popular plastic flake floor- 
ing material manufactured by Malros Co., 
Dover, N. J., is now available to the display 
trade in several new colors so that some 25 
colors including metallic and white are now 
offered. Poly-Petal has the advantage of 
being economical, can be walked upon with- 
out effect and can be used or reused year 
‘round. Poly-Petal is but one of numerous 
trade-branded items of the Malros Co., sold 
through jobbers or direct from the company. 
Lustra-Cite Increases 
To 54,000 Square Feet 

Manufacturing and warehousing facilities 
of Lustra-Cite Industries, Inc., 331 Kent 
Ave., Brooklyn 11, have been increased by 
an additional 24,000 square feet, giving the 
firm a total of approximately 54,000 square 
feet devoted to the design and manufacture 
of merchandising displayers for windows 
and interiors of all types of retail operations. 








REALISTIC FOODS 


Speed Pe f. 


Your 


Truly Lifelike... 
Colorful * Attractive 


Economical ° Sanitary 
All foods, meats, vege- 


tables, fish, bakery and 


dairy products, ice creams. 


Send for FREE CATALOG No. 7. 


THE IMITATION 
FOOD DISPLAY COMPANY 


197 Waverly Ave. @ Brooklyn 5, N. Y. 
TR 5-1268 


ANNOUNCING 


Na becker 


AMERICA'S 
MOST UNUSUAL 
BULB 


The flame shape 
carbon filaments 
flicker and glow 
realistically. 


© A favorite with 
decorators who 
want to get 
that fashionable 
effect! 


A cheery, mellow 
glow for making 
attractive § dis- 
plays—burns at 
low wattage for 
years ata cost of 
about lc per 
week! 


A real show 
stopper! 


Packed 24 pcs. to 
a box. 
Write for our new 


No. 8 Supplement 
& Price Lis# 


ANGELO BROS.CO 


2333 N. MASCHER ST 
PeeLA. 3a, FA. 


CATALOG No. 3060 





Beauty On a) Rudget 


THIS beautiful chandelier is just one 
. . designed to 
give your store a special dignity at a 
realistic cost. Large ones small 
or in half round for wall 
use . . . done in tasteful designs with 
prisms and beads electrified .. . 
to add real interest to your decor — 
no matter what the motif. 


of a complete array 


ones 


See your DISPLAY JOBBER 
or write us for more 
Information and Photos. 


ERROCRAFT 


305 Morton Street 
Morganfield, Kentucky 





Quality Low-priced TURNTABLES 


This beautiful 

black ebony com- 
pletely enclosed 
turntable is 

newest. It is high 
with 7%” bakelite top. It 
is quiet and efficient. Will 
earry a 25 Ib. centered 
load. Have attractive job- 
ber proposition. 

Both turntables are sturdily 
constructed. Have %” steel No. 10018 $8.00 
spindles riding on ball bearings. Standard models are 
2% RPM clockwise direction. Motor and 8’ cord UL ap- 
proved. Special speeds and direction upon request. 


This turnta- 

ble, designed 

for the dis- 

play manu- 

facturer, is our old 
work horse of which 

there are many thou- 
sands in use. It has 

been a favorite with 
national advertisers. 

The 9%” top is of prest- 
wood and the chassis is 
open. Display people prefer 
this type to build inte displays. 


No. 1001 $7.00 
Only $3.80 
in 1M Quantities 
The Birk Mfg. Co., Niantic 12, Conn. 
REALISTIC SET OF 
ROCKS 


Made of 6 
HIGH IMPACT STYRENE 
° SIZES 


~~ 
~ Wedt. Lot. 
-— aa” 
& 7” =x 10" 
x 14" 


7" x 10" 
7" x 14" 
5s“ x 6" 
Realistically decorated and naturally covered in 
MOSS COLORED FLOCKING 
Shipped Prepaid per 
$4.95 Pe 
MPANY 


Complete Set of 6 Garden Rocks 
° 
55 Commercial Road Addison, Illinois 








GARDEN 


CONBELL EQUIPMENT C 
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Secure Bulbs with Tape 
To Avoid Loosening 

A pressure-sensitive adhesive tape helped 
save about $2,000 in Christmas display main- 
tenance costs last year for a Denver, Colo., 
specialties company that used the tape to 
prevent both indoor and outdoor display 
damages caused by wind, vibration, heat, 
cold and even pilfering. 

I vergreen Specialty Company, 1444 Wazee 
St., Denver, supplied metropolitan Denver's 
two main shopping centers with seasonal 
decorations secured with a pressure-sensi- 
tive, multi-purpose colored plastic tape, 
made by Arno Adhesive Tapes, Inc., Michi- 
gan City, ind. 

The tape, Arno’s C-320 Coiored Plastic 
Tape, was purchased by Evergreen from 
Denver's Plateau Supply Co., 2140 19th St., 
for use in an outdoor “NOEL” display at the 
May Company in suburban Lakewood’s 
Westland Shopping Center. The four-letter 
sign, each letter 15 feet high, contained 2,000 
decorative light bulbs fastened in place with 


the color-keyed tape. The tape’s high-hold 
adhesive eliminated the servicing of loosened 
and windblown bulbs. It also made possi- 
ble the arranging and decorating of the dis- 
play in the shop, making it ready for imme- 
diate installation on the site. Neither heat 
of the bulbs, or the cold weather, showed 
any ill-effects on the fastening material. 

In Denver's University Hills Shopping 
Center, Evergreen Specialty Company in- 
stalled ten Christmas trees in the shopping 
mall at ground level. The gayly colored 
light bulbs on the trees in previous years at- 
tracted customers to the point where the 
bulbs were removed faster than they could 
be replaced. With this in mind, the company 
installed the bulbs by using the same tape, 
and coordinating its color to that of the 
bulb. 

The success of using the tape in this way, 
prompted its further use for securing greet- 
ing cards to the trees and splicing wires to 
hold the trees in place. 

In the same shopping center, Christmas 
trees were displayed around the street lights, 
adorned with 16,000 blinking light bulbs. 
Replacement and maintenance of the bulbs 
were eliminated by their secure intial fasten- 
ing. 

The 400-foot main aisle of the Denver Dry 
Goods Company in downtown Denver also 
was decorated by Evergreen with adhesive 
tape used as a means of securing the dis- 





< l 


plays. The main aisle, which is said to be 
the longest of any store in the country, was 
decorated with flocked branches containing 
10,000 colored light bulbs. 

A flocked tree made in four sections by 
the Evergreen company, also featured the 
colored plastic tape. With four sections of 
Colorado tumbleweed, the unique Christmas 
tree was fastened together by wire, covered 
with the tape to match the tree color. The 
tree was then decorated with 7,000 tiny 
taped-in light bulbs. 

The Arno tape is available in orange, light 
brown, dark brown, yellow, light green, dark 
green, pink, blue, aquamarine, white, black, 
red, gray and in transparent form. It has a 
4 mil vinyl backing and high-hold pressure 
sensitive adhesive. 

The plastic tape offers a thin, brilliantly 
colored plastic in an economical, easy-to-use 
self-adhesive tape form. Its extreme thin- 
ness, high stretch, and long life, make it an 
ideal material wherever color or color-cod- 
ing is needed for quick application on all 
types of surfaces and shapes. The tape can 
also be used to repair cuts and tears in plas- 
tic film display materials. 

Arno manufactures more than 50 different 
types of plastic, cloth and paper adhesive 
tapes for use in industrial and commercial 
packaging, labeling, sealing, masking and 
many other applications. The company is 
the Dr. Scholl's adhesive tape division. 


New Foam-Fabricating Cement 
Has Non-Flammable Properties 


Non-Flam, a new non-flammable foam- 
fabricating cement, is now being marketed 
by Imperial Adhesives, Inc., 6315 Wiehe Rd., 
Cincinnati 13. Developed for manufacturers 
and fabricators of polyurethane, polyester 
and natural rubber foam, Non-Flam elimi- 
nates the danger of flash fires caused by 
static or just plain carelessuess. Several 
large manufacturers are currently using 
Non-Flam and have expressed a high degree 
of satisfaction with its results. Besides the 
obvious advantage of lowering insurance 
costs and preventing losses due to fire, Non- 
Flam is fast drying, dries transparent, leaves 
a soft, tight seam with no depression, and 
does not deteriorate with age. Non-Flam is 
produced by Imperial’s unique continuous 
flow process with the same excellent labora- 
tory control methods that give such high 
uniformity to Imperial’s Softouch and Tuf- 
back adhesives. 
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Firms Join Forces 


For N. Y. World’s Fair ) oo How to Make Sure You Have the 
The association of a world-famous archi- ‘? Finest Santa Claus m Town 


tectural firm, the oldest building firm in the iff : _ : + Consult Us 5 Sag the World's 
east, and a leading display organization, to ee he 


design and construct buildings and their % ina ‘ea os only Santa Claus Specialists 
exhibits, maintain and operate them, and | ee a F 
demobilize and salvage them for partici- 
pants in the 1964-1965 New York World's 
Fair, has been announced by Ted Petrillo, 
president of the joint venture, called Fair a é 
Associates, 292 Madison Avenue, New York a aii os aaa 
City. 2 Write to: 

Eggers & Higgins, designers of many y 4 - me 
famous structures, including the National | .. a a SANTA CLAUS SCHOOL, INC. 
Gallery of Art, Washington, D. C., will serve | | | . Albion, New York 
as architectural consultants. ! ) (Christmas Park) 

The William L. Crow Construction Com- 
pany, founded in 1840 and still operated by 


the fourth generation of the same family, New! Exclusive! ORIGINAL ¢ 
will handle construction. The company built CHOOSE FROM 6 SMART STYLES P ( D 
three of the best remembered buildings in | Eas xy ih 
the 1939 fair, the Swiss Pavilion, the Avia- | Ask for new fw * 


® Santa Claus Service @ Promotion © Training 
© Costumes ® Wigs ®@ Beards © Make-up Kits 
® Boot Tops ® Stomach Pads ® Dresses and Hats 
for Mrs. Santa and Helpers ® Complete Line of 




















: a cae P a 4 ap Snap-tab 
tion Exhibit and the National Cash Register style 


center. 


7 Bliss Display Corporation is a leader in , ’ Made by shirt manu- 
its field. Among its noted productions, so | oe} facturers — 40 years 
cee tas : "iA ay tL ae | experience. Up-to-date 
far as public acclaim 1s concerned, were | fabrics and collar styles 
Macy’s fabulous 1959 and 1960 “Fantasy of | to keep your displays 
Christmas” spectaculars and the aviation in- | “ smart and stasis. 
tne neat 2 , | Display Dikees save 

dustry exhibit at the 1939 World's Fair. = fvimaning time—do not 

ARE ES 2 ‘, “ : a, need riggi inning. 

Associated with Mr. Petrillo in adminis- @ Tailored of combed, fine, Sesaaelah” diame oman 
tration of Fair Associates are Walter M. — fabrics—quaranteed | Ee, expensive shirt stocks. 
ec Maes ate 3 ; @ Made of two-ply double ‘na Biber» 8 Immediate deli , 
Cross, director general, and Irving J. Feder, moterial fer qreater opacity : Bs SEND FOR ‘srocHuRE 
secretary-treasurer. Mr. Petrillo is one of Latest collar styles — Bale pier 

: : - 7 , White broadcloth and oxford : Be « } 1425 No. 7éth St. 
the major real estate developers of the ane tek omental hem ~ o Philo. $1, Pe. 
eastern seaboard and has to his credit the Full 15" in length — 
initiation and execution of such noteworthy | Extra long Dikees available 
projects as the Mid-Hudson Shopping Plaza, 
Newburgh, N. Y., and Shrub Oak Shopping 
Center, Yonkers, N. Y. » ni rk 4 

Mr. Feder, whose specialty is owner- LS Loy in te ww BS Plan to be 
builder on a lease basis, numbers among his . hase WwW Ti 
clients, IBM, Phillips Petroleum and A & P. PP, Frostee 
Mr. Cross, of Los Angeles, is a specialist in : 
financing and promoting exposition and en- Ca eS PRR OF " . m you 
tertainment centers. ee ee p. ie | 220) Ge Fall and Christmas 

Mr. Petrillo said, “Participation in a two- i} 3 s- ot: i Oe a 


Special tab on reer of collar 
pins to forms 




















year world’s fair has ramifications beyond eee a). pF ae eae 3 displays. The frigid 
the experience of most exhibitors, which can | ae ee . , = > ai. Be sparkle of Frostee 
make a shambles of a presumably accurate yee MP at » a eee Sno Blocks demands 
budget allotment. Our combined experiences, Been | z — => 


which covers even the most minute phases a a a . % ‘ng he ‘<u the shopper's eye. 
of such a unique project from beginning to fi a. aw. . di “ 

end, will be available as a complete service i we... aes in Rass See , t $ C 
or on a selective basis—-economic studies, : ros ee no XO. 
flow patterns, orientation of the building, Liecvl 3 ve eee. — Ret Antioch, iil. 
origination of a concept keyed to the cor- | . wy ee ee 

porate image, design, construction, mainte- 
nance, sales training for the special type of 
audience, provision of personnel, special 
promotions if desired, demobilization of the 
exhibit at the end of the fair, demolition of 


in oe USE THE OPPORTUNITY EXCHANGE FOR 


TUM LLLULLLLLLLLLLLLLLLLLLLL LLL 


SOURCE SERVICE | e POSITIONS WANTED e POSITIONS VACANT 
PLAY WORLD you see tome property, || @ LINES WANTED e JOBBERS WANTED, Etc. 


fixture, mannequin, or other’ display 
equipment which interests you particu- 


Ag we will be glad to supply you with | $5.00 Per Column Inch — Remittance With Order 
the | 











source from which it can be ob- 
tained. Just address your inquiry to the 


Editor, DISPLAY WORLD, Cincinnati | OCTOBER ISSUE FORMS CLOSE SEPTEMBER 5 


1, and it will have prompt attention. 


PULL ULLAL LLL LLL 
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Church 
Candle Stick 


with Gold Leaf, Inspired 
from the American Chapel 


in London Cathedral. 
Original 17th Century 
Italian. No. 6051. 


Height of Candle Stick 
40”, overall height includ- 
ing candle 64”. 


aw 
KENBURY 


GLASS WORKS 


205 West 19th Street 
New York 11, N. Y. 





FOR ALL 
NEEDS 


ae =peSy 
aS. Se a —— gs 


SELLING TO JOBBERS a” 


UW. H. DISPLAY C0. 


126 Eleventh Ave. 
New York City 11 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 


Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











NEW! LIQUID GLITTER 


Just apply — let dry. Glitter and adhesive go on at 
same time. No messy clean-up. Water-based or sol- 


vent-type available in many shapes, sizes and colors. 


Send for trial order at $2 minimum charge 


ADHESIVE PRODUCTS CORP. 


1666 BOONE AVENUE NEW YORK 60, N. Y. 





FOIL PAPER 


Puffing Foil & Base Metal 
R. A. OHLHORST 


278 Johnston Ave. Jersey City 4, N. J. 
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Do it yourself! 


Easy Display Props 


From Paper and Wire 


Easily made from construction paper is this 
clever paper sculpture youngster and pencil. 
This is the creative handiwork of Helmut 
Rauprich, display manager for A. Hafele, 
Nagold/Wurtt., West Germany. Below is another 
child off to school. He can be easily made 
from a piece of scrap plywood and several coat 
hangers. You can leave off the satchel on his 
back as this seems only to be found in 
European countries at the present time. This 
schoolboy was made by Jan Sykora for Odevni 


Obchod, Pisek. Czechoslovakia. 
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MODEL M-1448 (sHown teow 
PRINTS ALL SIZES UP TO 14” x 48" 


FEATURING — “MAGNETIC” TYPE LOCK-UP 


SHO HINE 
romeo GREATEST ADVANCEMENT IN SIGN MACHINES WITHIN LAST 25 YEARS 
Feats | SPFED....SIMPLICITY 


Jy LOW OPERATING COST.---LONG LIFE Jim SNS ARE 3 


NO MODERN STORE IS COMPLETE WITHOUT A 
SHOW CARD PRINTING MACHINE! get Away From it ait / 


MODEL "“M"—Using regular printers’ Bde Pock Your Duds---Get Set For 


metal and wood type. | 
MODEL "“B"—Using rubber type. 4 Happy Summer Vacation 
ee GOOD 


LUGGAGE 

@ BOTH MODELS MADE IN 3 SIZES ADDS 10 YOUR PLEASURE 

e COMPLETE UNITS FROM $158 UP 

@ MANY NATIONAL CHAINS HAVE 

FROM 50 to 500 OR MORE IN USE 
FOR DETAILS WRITE 


DISPLAY EQUIPMENT CO. , tee He SRE 
BOX 1-146 ADRIAN, MICH. 














Reservations Accepted Now 


For 1962 Chases’s Calendar THE WORLD’S LONGEST- another new rack 
The 1962 edition of Chases’s Calendar of STRONGEST DOUBLE-BAR creation from e 
Annual Events, the source of information GARMENT RACK! w/e 


offered in DISPLAY WORLD’s “Coming 8 FEET LONG AND SOLID 
Up” feature, is just about ready for publica- AS THE ROCK OF GIBRALTAR 
tion. Reservations are now being accepted , ' 
for the first copies due off the press in | es Guaranteed never to shake 
ey Ee or wobble, no matter how 
The 1962 edition lists the name, purpose at ee | . heavy the load! Constructed 
and inclusive dates of each special day, 3 ee ———$———«g ._ of one-inch square tubing, 
week or month, name and address of its pee set on the angle for great- 
sponsor and the person from whom addt- est durability. Triple Chrome 
tional information or promotional materials ' Plated Hangrails, Baked 
may be obtained. — Black Enamel Base and Sup- 
It contains national and international, : ym , 
: ace Me a we porting Rod. Finest Quality 
state and religious holidays; commercial, . 
educational and _ charitable promotions; throughout. Built to last the 
sports events, expositions, trade shows and - life of your store and then 
many others. ee oon some, Hangs 33% more 
Chases’s Calendar of Annual Events has ¥ garments than any other 
been in continuing publication since 1942, . : a double-bar rack on the mar- 
when it took over a publication originally | ket! Buy once and never re- 
issued by the U. S. Department of Commerce place! Order today! 
and later by the Chamber ot Commerce of =R260 48” high, 8 feet long $55.00 Waite FOR 60 PANE CATMDS Getrrets Cus Comm~ETE 
g 


the U. S. R261 63 8 feet lona $55.00 LINE OF DISPLAY EQUIPMENT AND STORE SUPPLIES! 
As an additional feature of value to dis- JOBBERS’ INQUIRIES INVITED. 
2 FOR $100.00 


playmen is the full-page planning and en- | RED WING PRODUCTS 
gagement calendar in each edition. a SssOrred THE RED WING BUILDING © NEW HYDE PARK, N. Y. 

To receive your 1962 copy immediately 
upon publication send $1 in cash with your 
order to Calendar Department, DISPLAY 
WORLD, Cincinnati 1, Ohio. Special prices 
are available for ten or more copies. 


rn 








New Gun Sprays Flock, 
Water Simultaneously 
A revolutionary new flock gun to spray 
flock and water simultaneously is announced 
by Cellusuede Products, Inc. It eliminates | Bagge ae a te 
the need for separate spray guns when han- | Bee [ © Currently styled dickies for 
dling flock having its own built-in adhesive. | Gage = men's and boy's suit forms. 
In addition, it provides the convenience of | He Pes ; 
one-hand operation in flocking Christmas | Baa @ Improved design sleeve pads 
trees, wreathes, displays and other articles. | Bae ‘ 
This new “Dual Aqua Jet” spray gun is | Bae : } 
designed to fit most of the flocking machines | Bis | Be DU BLIFE COLLARS 
now on the market and in use. Complete | Bi © a. 
information can be had by writing to Cellu- | * 295 Madison Ave., N. Y. C. 
suede Products, Inc., 500 North Madison St., 


Rockford, Il. ®@ WHEN WRITING TO OUR ADVERTISERS PLEASE MENTION DISPLAY WORLD ® 


Available through dealers or write: 
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MUSICAL COLOR WHEEL 


COMPLETE VERSATILITY 


Perfect for small in-store uses— 


Revolving color wheel — Amber, Red, 
Green and Blue lenses, 12" diam. Gilt unit 
will stand or hang. 4 R.P.M. motor, on-off 
switch, 110 V. A.C. R40 150 Watt lamps 
may be used, Shipping wt. 3ibs. List $14.95 


Plays Christmas Tunes 

For illuminating metal Christmas trees 
For light change effects in interiors 
For wall floods and subtle lighting 
Seporate switches for light or music 


SEND FOR FREE CATALOG 


JOBBER INQUIRIES INVITED 


“SJL INDUSTRIES, INC 


nie N. MILWAUKEE AVE... CHICAGO 47, iLL 


TICKET HOLDERS 


Molded of 
CLEAR PLASTIC 


Pyramid Ticket Holder perfect 
for small point of sale pricing. 
Complete the picture of ultra-smartness created 
with plastic displayers by using ticket holders of 
clear plastic. These beautifully molded ticket 
holders are just the thing for soft line display. 
CL 10 Package of 50 
Lots of 100.. 


R. C. QUENSELL 


15TH CT., DEERFIELD BEACH, FLA. 


Manhattan 


wood letter co. 


tmeecaroaeatres 





—— 


909 S. &. 














iSi WEST 18th aes NEW YORK Il, N, Y. 


SNOW — WINTER DISPLAYS—GLASS GEMS 
ICE CUBES — IMITATION FOODS 
LARGE VARIETY OF SCATTER MATERIALS 


Write for Catalog 


NATIONAL DISPLAY MATERIALS 


65 N. 6th Street Brooklyn 11, N. Y. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign — The only thorough 

professional course in N. C. Free placement. 
REGISTRATION OPEN ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. 
Our Graduates are in Demand 
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THE RETAILER SPEAKS: 


Displays must move merchandise 


as well as project personality 


By E. D. FISHER 
Publicity and Sales Promotion Director 


J. L. Hudson Co.. Detroit. Mich. 





First in a series of transcripts of speeches 


made before the breakfast-forum at 


Christmas Market Week in Chicago. 





{= traditional role of display in reflecting the personality of a store is as important 
as it ever was. I think that statement is worth making in these times because we see a lot 
cf changes around us and we perhaps wonder about that statement. But I do think person- 
ally that that traditional role is just as important as it has ever been in helping establish 
and being one of the most important aspects in a store in establishing the personality and 
character of the store and in reflecting that personality. 


What I’m referring to, of course, is the fact that if the principles of the store are 
well established; if they’re clear to the people that own the store and manage the store, and 
if they have effective display people to carry out those prinicples, display can do as much 
as any other single thing to let the public know that this is the store where we have 
exclusivity of a kind, where we have quality, where you don’t wear your Bermuda shorts 
when you come shopping here, because we're a different kind of store that caters to you 
if you’re in a middle income group — you live in a modest home, have quite a few children 
and it’s not always easy to make ends meet but you have a little extra money for some of 
the luxuries of life. Display can help tell that story the same way it always has. 


The minute a person steps into the store he can get that feeling that that’s the kind 
of store this is. And display can still play the role it’s always played in indicating to 
people this is the store where the most important thing is that he prices are low and we've 
got what you want at prices that nobody else can beat. Display can help do this. 


You know when you walk up to the front of any store you start getting impressions 
right away, don’t you? The windows start to tell you something. The minute you walk 
through the door it’s either air-conditioned on a hot day or it isn’t. It’s either warm 
enough in winter or it isn’t, and you get a reaction of some kind. As you start to walk over 
to the counter, maybe to buy some ties, you start to react subconsciously or otherwise to 
the fact that this counter looks attractive or it doesn’t. It looks like it’s got a lot of 
merchandise on it or it doesn’t, and when you get up close you recognize the way the sales 
person is dressed. You recognize maybe whether she had a garlic sandwich for lunch when 
she starts to talk to you. You react to the kind of bag she hands you with the merchandise. 
You react to the words she said — if she did say “thank you” or she didn’t and so on and 
so forth — in the hundreds ad even thousands of ways the stores register themselves, and 
[ repeat, the feeling of what-kind-of-a-store-are-you can get across faster and more 
effectively than perhaps any other way through what is done with the display in that store. 

So I think we should bear that in mind as we move on to a second point; To my way 
ot thinking, a display manufacturer or a display department or a publicity director who 
doesn’t know that display has a more challenging role today in moving quantities of 
merchandise than it’s had perhaps in recent history is maybe going to find himself just a 
little bit behind the parade and not ahead of it and maybe not even in the parade. 


There are things happening in the retail trade which make it very exciting, to put it 
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modestly. It’s said that there is nothing new under the sun and maybe there isn't anything 
really new under the sun as we see the developments in retailing around us, but displaymen 
who are at the heart of moving quantities of merchandise need to be alert that the customer 
is registering some ideas about how she wants to buy, that she hasn't registered in quite 
the same way in quite some time. 


We hear quite a bit about quick service and check-out service and, of course, discount 
operations and the long list of things that are in the pot boiling these days. I don’t think 
that any of them are truly revolutionary for most professional displaymen, their employers or 
the display resources. They’re just little indicators that we should use some of the things 
that we know so well in a way that is more effective than it has perhaps been in recent 
years. It doesn’t mean that certain kinds of stores are going to be perhaps erased from 
retailing if they don’t suddenly become a different kind of store, but they ought to learn 
tu do better than that which they're best at, and maybe apply new ideas while they're at it. 


If you ask a department store buyer what the most important sales promotion tool 
at his hands is, I think you'd be surprised how many of them might say advertising, and 
perhaps a lot of publicity directors would say the same thing. But you know [| think it 
might be unfortunate if too many of our buyers, merchandise people, display and publicity 
people thought that way, because you know the sales promotion item over which a buyer 
has more control day-in and day-out than any other at his disposal is display. And as 
I’m responsible for the advertising at our company, too, I want to put this in proportion 
and in dimension here. 


You can run an ad and if it’s effectively done you get a lot of people down at the 
store who might not have come down that day. You can run an ad and if it’s effectively 
done sometimes nobody comes anyway. There are going to be some people walking by that 
department as long as the store is open for business and if I’m Mr. Buyer in the tie 
department, whether I’ve got an ad or not I’ve got live bodies walking by my tie department 
and I can do something about making sure they look at my ties and know what I've got to 
offer. Whether I’ve got an ad or not, there are going to be people every day going by 
there — maybe not as many as I want this day, maybe more some days than I can handle. 
But this is a tool that I can get in my hands and I think that as display people we need to 
put perhaps a little more emphasis on this point-of-sale — knowledge that we have in these 
kinds of times I’m talking about. 


Now, we can't, as display people, handle the point-of-sale in every single spot of 
exposure in big department stores; we can in many of the smaller ones. But this philosophy 
of the traffic is there; the customer is there, ad or no ad, window or no window. What are 
we doing to move the merchandise to her. 


That's why I suggest that a resource looking at us as a customer for ornamentation 
of our store — by “our” I mean retailing — maybe should reconsider our problem in terms 
of “we do need to establish our personality and reflect our personality through display 
and through decor and trim and exciting and interesting and colorful treatment of our 
stores — we always have. But if we're thinking only of that in today’s retailing situation 
we're doing a disservice to each other. We should both be thinking about this problem at 
the point-of-sale when the customer is standing there: What can we do to move that mer- 
chandise in new ways — maybe the old ways, only better, and maybe some new ways. 

We're going to try to find the answer in our store working with our display depart- 
ment and the display resources at its command. I hope you, too, can meet these challenges 
as effectively as we hope we can. | know we can do it better together than by ourselves. 











THIS DISTINCTIVE POINT 
OF SALE DISPLAY was designed 
and built by the Nita Opitz Com- 
pany, New York City; a prestige 
promotion for the House of 
Worsted-Tex in conjunction with 
Playboy magazine. The “Renoir 
Palette Promotion” includes a 
valuable framed Renoir print 
placed upon an easel and ties in 
actual fabric swatches with the 
colors in the print. Brushes 
dipped in paint and an artists 
palette completes the 36- by 28- 
inch display unit. These dis- 
plays can be seen in leading 
men’s shops and department 
stores throughout the country. 
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E WARDROBE 
MASTER 


Ill == 
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Rental of authentic and reproduc- 
tion period costumes and accessor- 
ies in sizes to fit contemporary 
display mannequins — mannequin 
wigs dressed in period styles .. . 
Costumes are complete with acces- 
sories and any required hoops, 
bustles and pads, to create a true 
period silhouette. 


HERBERT CALLISTER 


LYDALL ST., MANCHESTER, CONN. 
Mitchell 9-6319 
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ATTN: 

CHRISTMAS DECORATORS 
Inside and Outside Decorations 
Aluminum Foil Garland 
String Lights, Ornaments, Etc. 
Write for literature — dealer prices. 


Manufactured by: 





1211 E. Fayette St., Box 122, Syracuse, N.Y. 


WHITE MICA 


FIREPROOF . . . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


26 StxTH ST. FOREST PARK, 
STAMFORD, CONN. iLeLINOTS 


WHEAT 


Natural .. $1.25 Ib. 10 Ibs. $10.00 

Colored . 1.75 Ib. 10 Ibs. 16.00 

RED, TALISMAN, ORANGE, GREEN, NILE 

PINK, BROWN, YELLOW, BETTERTIMES 

SHEET MOSS, Natural Green ....$6.50—15 Ibs. 
Burlap Bag 


CHINGOS & SONS, Inc. 


818-20 Ave. of Americas New York 1, N. Y. 
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LOW-COST 
FASTENERS 


for 


DISPLAY 
ASSEMBLY! 
bby 
pins® 


“LOCKS 
with a 
Twist” 


Here's the perfect all-around fastener for assem- 
bling knock-down displays, window dressing, etc. 

. . Knobby Twist Pins! Sturdy corkscrew design 
inserts easily, holds corrugated, paper, ribbon, 
fabrics firmly. Clear plastic head is neat but 
practically invisible. Easily “‘unscrewed”’ for reuse. 





Choose Any Length 


Regular 
i," pin 
7! 


Quantity 
1-99M 
100M-249M 
250M-499M 
500M-999M 
1,000,000 up 


2°% 10 days, net 30 
FOB Attleboro, Mass. 


iong 
%"" pin 





=. -— - = =| = - - =| - = - 








Extra Long 
%"" pin 


Knobby Kra 


SAMPLES! 


Dept. DW, North Main Street 
Attleboro, Mass. 








PERMALIFE 


Angel Hair 


PACKED IN 1 LB. 
POLYETHYLENE BAGS 


BIG PANELS OF 
PUFFED SPUN GLASS 
inqviries Invited 
PERMALIFE GLASS FIBER DIVISION 


BOX 6356 SAN ANTONIO 9, TEXAS 





DEKOPHANE 
The Technical Cement 
| Quart . $6.75, Post-paid 
THE CRYSTAL ESSENCE CORPORATION 


Bound Brook, New Jersey 











DECORATIVE FOILS 


RK P Expanded Aluminum Foil, R P Ex- 

panded Puffing Foil, R P Unexpanded Foil, 

R P Non-Expandable Foil, R P Base Metal 
Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 





All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 





AUTOMATIC WOOD TURNINGS 











Creative Ideas 


For Yule Trees 


AN ANGEL ON SKIS 


tured during the Festival. 


(below) was fea- 
This charming 
wall decoration was entered by Sycamore 


Branch, a women’s auxiliary of the hospital. 


' 


A PHENOMENAL potpourri of talent, 
tinsel and tantalizing fragrance transformed 
the mezzanine of the Hotel Claremont in 
Berkeley, Calif., into a gigantic showcase of 
Christmas artistry from December 9 through 
15 of last year. 

The occasion was the Tenth Annual Fes- 
tival of Christmas Trees sponsored by the 
auxiliary branch members of Children’s Hos- 
pital of the East Bay, Oakland, to earn 
funds for the hospital’s part-pay program. 

Unequaled in a decade of Festival presen- 
tations was the breathtaking display of 207 
Christmas trees — each a spectacular orig- 
inal — which again attracted thousands of 
window-shoppers and buyers from all over 
northern California. Trees to suit every 
taste and every age were donated by branch 
members and friends of the hospital. Also 
exhibited were centerpieces, wreaths, swags 
and other brilliant Christmas decorations. 

For the past several years DISPLAY 
WORLD has selected several of the trees 
for reproduction in its Christmas issues be- 
cause of the original concepts of design and 
utilization of unusual or conventional 
decorative materials. Displaymen are always 
searching for new and different ideas for 
Christmas trees and store decorations. Per- 
haps you will find something here that can 
be adapted by you for this coming season. 

The “mobile tree” seems particularly 


AN OUTSTANDING ATTRACTION at 

the Festival was this hanging espalier tree 

(above) from Chinquapin Branch, one of 

the 76 women’s auxiliaries of the hospital. 

Tiny pine cones, nuts, pods, berries and 

fruits were used to form this 
handsome entry. 


artificial 


adaptable to display application particularly 
by “open-front” stores because it obstructs 
little vision into the store. Created by mem- 
bers of Almond Branch, one of the hospital’s 
76 women’s auxiliary branches, this entry 
was framed by three triangular metal pieces 
which were sprayed gold and arranged in 
tree shape. Geometrical forms of multi- 
colored glass and wire were suspended from 
the top and sides of the frame. Moving 
gently within their “free form,’ the glass 
pieces presented an ever-changing perspec- 
tive. 

A handsome “espalier tree” from Chinqua- 
pin Branch drew raves from the crowd. Out- 
lined in tiny brown pine cones, this modern 
entry was formed from wire over wood in 
geometric shapes: Squares, rectangles, a 
triangular section for the base and a sep- 
arate star-shaped piece. Filling in the out- 
line were nuts, pods, berries and artificial 
fruits in beige, apple-green, vivid orange and 
fiery red. This could easily be adapted for a 
traditional interior trim for walls, above 
elevators, etc. 

Four hardware-cloth cones were turned 
into one of the most festive trees in the ex- 
hibition. The cones were first covered with 
rich red velvet, then decorated with garlands 
of gold beads and glittering gold flowers. 
Under the velvet “hats” were paper leaves, 
sprayed gold on top and red underneath, and 
pine cones. The cones were stacked into 
tree form and another unusual entry was 
completed. This tree was created “just for 
the fun of doing it” by Messrs. Robert 
Allgood and Richard Lemke of Vallejo. 

Sycamore Branch’s heavenly entry brought 
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A STRIKING CHRISTMAS MOBILE 


(above) was entered in the Festival by 
Almond Branch, a women’s auxiliary of the 
hospital. Geometric glass forms, suspended 
from a tree-shaped frame, created an ever- 


changing perspective. 








THIS GALA FESTIVAL ENTRY was cre- 
ated by Robert Richard 
Lemke of Vallejo. The tree was fashioned 
from red velvet cones, gold beads, paper 


Allgood and 


leaves and pine cones. 
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sympathy from all the skiers attending the 
Festival. Crossed wooden skis were deco- 
rated with lovely gold ornaments and cen- 
tered with a splash of Christmas holly. 
About to schuss down the wall on the skis 
was an angel, praying that she would get 
through the holidays undamaged (and that 
her sparkling gold-lame skirt would also 
survive). A bit of holiday humor that would 
be perfect in the sporting goods store or de- 
partment. 

The Festival is staged each year by ap- 
proximately 3500 women who make up the 
hospital’s auxiliary branches. The funds 
earned by these branch members through 
such projects as the Festival of Christmas 
Trees help support the hospital's part-pay 
program which assists thousands oi needy 
children. 


ielts Glamorize 
With Glitter 

sright sparkling gold, silver and colored 
glitter now adds new glamour to felt in 
American Felt Company’s new “Galaxie 
Felt” line, made possible for the first time 
through the adaptation of a new application 
process, according to an announcement made 
by President William H. Lehmberg at the 
company’s general office in Glenville, Conn. 

Currently in production at their plant in 
Newburgh, N. Y., the new method of appli- 
cation permits permanent adherence of glit- 
ter to felt while maintaining drapeability of 
the material to which it is applied. There 
is no objectionable flaking or shedding of the 
glitter while in use. The ability to dry-clean 
the glitter felt offers an added practical ad- 
vantage. 

Kye-catching effects are created through 
varying the amount of glitter applied to the 
felt, ranging from light dustings to gayly 
spattered or random designs. Anticipating 
the approaching holiday season, the most 
popular combinations continue in the classic 
trend with glittering gold on white, bright 
red or green felts with silver creating a star- 
dust effect on deeper hues of blue. Highly 
decorative color combinations keyed to the 
modern mode are also evident in the bright 
pinks and fuchsia shades, shot with silver 
spray effects. 

Introduction of the new “Galaxie Felt” 
adds an exciting new dimension to American 
Felt Company’s extensive line of decorative, 
novelty and apparel felts offered in a range 
of qualities designed to suit a wide variety 
of applications. Manufactured in a standard 
72-inch width, they are also available in 
widths up to 78 inches, with mothproofing 
and flame resistant treatments as required. 
Traditionally recognized for its easy work- 
ability and unique non-ravelling properties, 
felt with its new sparkling look offers in- 
teresting possibilities in display. Write to: 
American Felt Company, 2 Rd., 
Glenville, Conn. 


Glenville 


Corbosco Issues 
Fall Supplement 

Write to Corham Artificial Flower Co., 214 
Central Ave., White Plains, N. Y., for a copy 
of their fall supplement issued recently to its 
reguiar catalog. It contains more than 50 
new arrangements and plants in the Cor- 
bosco line reproduced in full color. 











POLY-PETAL 


(Trade-named item) 


The Lightest, 
Brightest 
Scatter Flake 


25 Colors 


including Metallic plus 
White (Snow) 
Terrific Coverage for your 
dollar — still at the same low 
price 
Color Charts on request 


See your jobber or order direct 


MALROS COMPANY 


“The House of Color” 


BOX 289 DOVER, NEW JERSEY 


—South African Feather Co., Inc.— 
1015 FILBERT ST., PHILADELPHIA 7, PA. 


Established in 1906 
WaAlnut 5-5219 


FEATHERS 


@ FEATHERS FOR DISPLA* 

@ OSTRICH FEATHERS, all colors and sizes 
@ MARIBOU in 2 yard strings, all colors 

@ FEATHER BIRDS, made in Japan 


Excellent Delivery — Write for Price List 








EXHIBIT BOOTHS 


Portable Stanchions @ Mirrored 
Balls @ Spot and Fiood Lights 
@ Fiameproofing Spray @ Christ- 
mas Garlands @ Draperies 
FILJON, INC. 
1211 East Fayette S?#. 
Syracuse 10, Ve 
Write for Literature 


INSECT MODELS 


From 9" to 6'-0" long. Papier Mache or Plastic— 
Animated and special models made on request— 
write for FREE CATALOGUE. All Models in 


stock. 


INSECT MODEL COMPANY, Mfg. 


410 Ogden Avenue Fairmont, W. Va. 

















* BLACKLIGHTS 


FLUORESCENT COLORS for 
“Glow-in-the-Dark" Displays 


Write for literature to Dept. 


75 W. 45th S?#. 
N.Y. C. 36 


troblite Company, Inc. 
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QUALITY 


Hi-Style Wigs 


CoP alelaettts 


Make-ups 


—pEr A dh AL Ae ho — 


Also 
RENTALS 


Special Promotions 


* 


MADISONIA MANIKINS 


152 W. 25 St.. New York 1 
11 S. Desplaines, Chicago 6 


TURN 
TABLES 


The finest quality 
turn table on the 
market today. 


They will give you wonderful motion dis- 
plays. 10 models. Write for literature. 


Sold by leading jobbers 


ULRICH BROTHERS, INC. 
2923 Agnes Corpus Christi, Texas 





DISPLAY TURNTABLES 


e All Stee! 


Large or 


°e Heavy Duty 
ALL SIZES — Small 
Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 ST., Bronx 54, N. Y. 





PORTABLE . STATIONARY 
VELOUR COVERED ROPE 
S. PARKER HARDWARE MFG. CORP. 
27 LUDLOW ST. N.Y.C. 2, N.Y.-WAlker 5-6300 


Ove’ 18 MILLION 


ic CHILD PASSENGERS IN 
sta -4 _ MAJOR DEPARTMENT STORES 


ie tor details 





MINIATURE TRAIN RENTAL CO., INC. 
2951 W. RIVER PKWY GRAND ISLAND, NEW YORK 
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ee SHOE STORES are notorious- 


ly negligent at forcefully telling the women’s 
shoe fashion story. Most seem content to 
just see that the particular “latest thing” 1s 
available in numbers and variety with an 
occasional sign. 


When we do come across a store (other 
than I. Miller or Delman’s, well known for 
their constant telling of the shoe fashion 
story) that does an outstanding effort, the 
editorial staff of DISPLAY WORLD is 
quick to deal out the laurels. 

Such was the case when the above display 
by Marvin Sherman, display manager of 
Nordstrom’s Shoes, Seattle, arrived as an 
entrant in DISPLAY WORLD’s 1961 In- 
ternational Display Contest during July. It 
was quickly chosen as DISPLAY OF THE 
MONTH. 

The white-on-black copy of the sign reads: 
“You're pulling the fashion strings when you 
wear Square Toes.” The shoes are 
pended toes down (ballet dancer fashion) as 
puppets. Only the hands of the puppeteer 
are visible below the fringed curtain that 
announces the brand name “Capezio’s.” 


sus- 


shoe 


Mr. Sherman will receive a gold medal for 
selection of this display as DISPLAY OF 
THE MONTH and it will also be entered in 
the appropriate category of the annual con- 
test. 
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1960 CONTEST WINNERS 
First Place: George K. Payne, Wood- 
ward & Lothrop, Washington, D. C. 
Second Place: A. Van Hollander, Gimbel 

Brothers, Philadelphia. 
Third Place: Thomas B. Comerford, Lit 
Brothers, Philadelphia. 





Rules for the 1961 annual contest are the 
same as for 1960, with the same categories 
again making it possible for displays of all 
types of merchandise and for any possible 
purpose to be eligible. The top three winners 
in each category win gold, silver and bronze 
medals respectively, and the displaymen 
amassing the most cumulative points (three 
for first, two for second and one for third) 
are awarded gold, silver and bronze plaques. 

It may interest readers to know that any 
display photographs received by DISPLAY 
WORLD through correspondents, freelance 
writers, professional photographers or pub- 
licity agencies are automatically entered in 
the contest, providing proper identification 
can be made. 

Rules and classifications are published on 
page 4 of this issue. However, we'll be glad 
to send you a copy of this page for your 
desk or files. Send your entries or write to 
Contest Editor, DISPLAY WORLD, Cincin- 
nati 1, Ohio. 
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STUDY 


WINDOW DISPLAY 
AT HOME 
Earn good income. Easy home- 
study course. Employers: 
Sponsor our course for one of 
your employees. All will find 
this course the finest of its 
kind. School highly recom- 
mended and established in 1905. 
The KOESTER SCHOOL 
Koester Bldg. 
Dept. DW 
3710-12 No. Cicero Avenue 
Chicago 41, Illinois 











FOR SALE 


Well known mannequin re- 
finishing business in Mid-West. 
Established accounts, also han- 
dles some display items and 
new mannequins. Excellent 
reputation and credit rating. 
Leased bldg. with option to 
buy. If desired, will teach busi- 
ness. $4500. 


Address BOX 9-CD 


Care of DISPLAY WORLD 


CHRISTMAS 
WINDOW 
UNIT FOR SALE 


Silvestri’s Calico Doll 
Candy Kitchen 


Excellent Condition 
Originally $2,700.00 
Now $650.00 


Market Square 
Merchant’s Ass’n 
2200 Elmwood Avenue 
Lafayette, Indiana 


CHRISTMAS 
INTERIOR TRIM 
FOR SALE 
46 Lantern and Bracket 
Units 
Complete unit extends 5 ft. 
2 in. from column. Complete 
unit drops 4 ft. 3 in, from ceil- 
ing. Finished white — splatter 
dashed in gold. Red candle in 
lantern. Wired and ready to 
hang. Made of wood, light 
weight. $360.00 for lot. Photo 
on request — no foliage in- 

cluded. 


Leo Schear Co., Inc. 


Display Department 
Evansville, Indiana 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registration being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN AMERICA ART 
SCHOOL 


316 West 57th Street 
New York City 19 
PL 7-0064 

















Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 





WANTED 


Two Salesmen. Custom-made 
displays, other line acceptable. 
Spring merchandise ready for 
October Ist showing. Com- 
mission. Southeast, south of 
Washington, east of Louisiana 
—Northwest to Pacific. 


Eve Brueser Corp. 


141 West 24th Street 
New York 11, N. Y. 








Display Man Wanted 


In Arizona 

Take charge window and in- 
terior and advertising tor me- 
dium priced women’s specialty 
shops. Must have experience 
in window trimming and show 
card lettering. Full time or 
free lance basis. Steady em- 
ployment. Excellent oppor- 
tunity. Write stating experi- 
ence and salary desired. 

Mays Womens Apparel 
5514 E. 22nd St. Tucson, Ariz. 








Part Space Wanted 


Silk Screen proficient me- 
chanic thoroughly experienced 
in all phases of the process in- 
printing would like 
part space with large fine dis- 
play concern in exchange for 
work. Must be in the vicinity 
of N. Y. in mid-town Man- 
hattan or Queens, Long Island 
City. 


cluding 


OL 4-7865 








POSITION WANTED 
12 years experience as dept. store 
Display Director-Window and _ in- 
terior displays, Store layout, Mer- 
chandising, Budgets, etc. Prefer 
Southeastern location, will consider 
others. 

Address BOX 9-DE 

Care of DISPLAY WORLD 











SALESMEN WANTED 
Quality Flowers and foliage as 
side line, 25% commission. Ter- 
ritory open: Ohio, W. Virginia, 
Kentucky, New York. All replies 
confidential. 

Address BOX 9-BC 
Care of DISPLAY WORLD 








Manufacturers Representative 
Desires Smart Foliage Line 
Travel Southeast 
Prefer Color Slides 
GEORGE C. GIBBS 
Box 404 Greensboro, N. C. 
299-3422 











WANTED 


Combination Display Man and 
Sales Clerk 
Good working conditions 


Address BOX 9-AB 
Care of DISPLAY WORLD 








USE THE 


Opportunity Exchange 


FOR 


e Positions Wanted 
e Plants For Sale 


e Surplus Materials Or 
Equipment For Sale 


e Men Wanted 

e Plants Wanted 

e Salesmen Wanted 
e Designers Wanted 





1 in. x 1 Column = $5.00 
2 in. x 1 Column... $10.00 
3in.x 1Column $15.00 
2 in. x 2 Columns $20.00 
(Cash with Copy) 


Any Larger Size Units de- 
sired may be inserted at 


the rate of $5.00 per 
Single Column Inch. 


Experienced Display Manager 
Employed for many years as 
display manager in lowa’s 
largest men’s clothing and 
specialty store. Worked with 
26 buyers and several dept. 
managers. I had six assistants 
at this time. Have managerial 
ability and am very proficient 
at designing and building props 
and backgrounds. Also have 
sales experience in men’s 
clothing. A-1 References. Prefer 
Central States Location. 
Address BOX 9-EF 
Care of DISPLAY WORLD 











WANTED TO BUY 
Several Floors of Used Christmas 
Interiors, prefer traditional themes. 
Contact— 


LEO SCHEAR CO., INC. 
Display Department 
Evansville, Indiana 














DISPLAY LINES WANTED 


All type, Jobber basis 
Send complete information 
DISPLAY DESIGNS 


P.O. BOX 9283 
Greensboro, N. C. 
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To the small merchant: 


How to Improve 
Your Displays 


By ALBERT H. BRUNELL 


Freelance Displayman 


Chicago, IIl. 


| ae CONCEIVABLE OUTLET for 
fashion is selling price today. The dime- 
store, the supermarket, the discounter are all 
appealing to the customer’s concern with 
price. Specialty or department stores can- 
not afford to compete at this level; they 
must offer another lure to consumers. You 
have to concentrate on the customer who is 
interested first in fashion and quality, per- 
sonal attention, service, originality or exclu- 
siveness, and adopt as your motto the phrase 
as quoted in Women’s Wear Daily by the 
retiring fashion coordinator of Allied Stores, 
Ruth H. Ewell: “Fashion more mer- 
chandise than price tags.” 

Mrs. Consumer euters negotiations for a 
purchase governed by either her heart or 
When she buys fashions which arouse 
a desire or emotions one might say she is 
using her heart. When she is shopping for 
groceries she is using her head. The pur- 
chase to be made by the desires of the heart 
is the subject which I intend to dwell upon. 

Before we can create a desire or arouse 
the emotions of a prospective customer, we 
must begin with enthusiasm and ideas. En- 
thusiasm is the active and convincing form 
of optimism. And now I must define opti- 
A pessimist and optimist view the 
same window. The pessimist exclaims: 
“Too bad, the window is only halfway 
trimmed.” The optimist states: “Look how 


sells 


head. 


mism 


wonderful the window is half- 
trimmed.” 

It is not always necessary to be original 
or drastically different in your approach to 
the ideas, themes or background. [ am 
certain that all of you at one time or 
another have learned the ancient Biblical 
stories of the Ten Commandments. There 
is nothing so new or original, yet the movie 
industry poured vast sums of money and 
went to great lengths to film historic events 
such as Ben Hur, the Ten Commandments 
and others, which once again have proved 
to be box office record-breaking successes. 
Take a hint, what is good for the movie 
industry can certainly be good for you. Any 
comments about your efforts in this direction 
from your readers, who pass your windows, 
are far more valuable than all the delibera- 
tion of how new or old an idea may be. 

Another suggestion in the idea department: 
Many of you have spent a great deal of time 
in choosing the name with which to identify 
your store. An equal amount of time went 
into the design of your logo as it appears 
on paper bags, boxes, statements, sales 
checks, gift certificates, newspaper ads as 
well as your direct mail pieces. All of these 
are areas in which you have personal contact 
with your prospective customers away from 
the selling area. Are you capitalizing upon 
these media at the point of sale where the 
image of those media should crystalize? 
Gold leaf your name at eye level on your 
plate glass or have your logo blown up and 
use it as self-standing letters in your display. 

Many of you do-it-yourselfers approach 
the window trimming day at the store in the 
path of least resistance. You may have de- 
veloped a super sensitive location in the 
window called the “spot.” This area seems 
to have the magic drawing power and every- 
thing put into this particular spot results 
in sales. As a consequence, every time you 
are to change your window, you have made 
a mental note that yesterday's newly arrived 
merchandise is to go into the magic spot. 


already 


The next time you select your merchandise 
for your display, search your inventory, 
choose an item that has not as yet shown 
any signs of life, press it well and put it into 
the magic spot. The results will amaze you. 

In my travels I have heard it said many 
times that retailers are not interested, and I 
quote: “In selling fancy displays, we want 
to sell our merchandise.” Display manufac- 
turers are also not interested in having you, 
the retailer sell fancy displays. 

The display manufacturer, being well 
ahead of the seasons’ styles and colors, is 
only interested in supplying you with the 
necessary display aids that will dramatize 
and bring into focus in a desirable and 
appealing manner your merchandise for the 
show that must be a box office success 365 
days of every year. You must have the 
foresight to choose your display which, when 
incorporated with your main characters 
(your merchandise), will be supporting 
actors in your Broadway production.—Ex- 
cerpts from address before forum of Style 
Exhibitors, Inc., at Chicago on June 6. 


Colored Magnets Available 
In Many Shapes, Sizes 

Magnetic indicators in many colors, shapes 
and sizes are now available for use in all 
types of magnetic scheduling and charting 
as well as for special applications. All of 
these magnets are finished with a special 
write-on/wipe-off surface that permits writ- 
ing on them with a marking pencil for addi- 
tional coding. 

Flexible strip magnets that can be cut to 
any length or shape are also available with 
the same write-on/wipe-off surface. In addi- 
tion to stock items, special colors and special 
imprinting can be had on order. 

Detailed information, price list and a full 
color Magnet Selection Chart is available 
upon request from Rol-a-Chart Division, 
Wm. A. Steward Company, P. O. Box 291, 
Mill Valley, Calif. 








Adhesive Products Corp. 

Adler-Jones, Inc. 

Allied Display Materials, Inc. 

American Glass Tinting Corp. 

American Stage Equip. & Iron 
Works 
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The Simplest, Slickest, 
Quickest Ticket Printer 


from TICKETER You've Ever Seen... 


SHOWCARD MACHINE 


4.75 


$8 pt. Fu rope 


*3995 


2 4 
60 pt. Europe 


This is just about the biggest little merchandising aid you've 
ever seen at anywhere near the price. It’s so simple it’s 
practically fool-proof. So inexpensive even the smallest store 
can afford it. 

Don’t confuse it with an ordinary rubber stamp printer. 
The special metallo-plastic type is tougher than metal; the 
ingenious pressure regulator assures a perfect, smudge-free 
impression; the ink dispenser has its own reservoir. There’s a 
wide range of type sizes, and five ink colors—black, tan, 
red, blue, green. 

Like its big brother Showcard Machines, the Souplex 
Ticketer is built to out-perform, out-last and out-value any- 
thing of its kind. Use the coupon below to order yours today. 


72 pt, Europe 320 W. OHIO ST., CHICAGO 10, ILL. 


Use this Coupon to order your SOUPLEX TICKETER 





Standard Type Furnished (Choose one) 


Send... Souplex TICKETER (@ $39.95) 
| $ 8 5 Also available: C 
: i 120, 96, 72, 60, 48, 30 or — aa | =e 


24 pt. numerals, Europe Address 
36 PT. EUROPE or Dauphine: 36, 30 or 24 


§ A ) pt. Cap letters, Europe City hteteecnetimamreis hese eaiiiitetineepans 
| P face only. Write for Onteved te a 


prices. p 
Mail to: Showcard Machine Co., 320 W. Ohio St., Chicago 10, Ill. 


























36 PT. DAUPHINE 
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